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WILL IT BE A CASE OF “MARTIAL” LAW? 


One phase of the present upheaval in the battle between 
Prohibition and Temperance is covered in an editorial in 
the New York Evening Telegram, which takes Brigadier 
General Andrews to task for seeking authority to act as 
detector, prosecutor, judge, jury and executioner in indus 
trial alcohol manufacturers’ cases. With a Brigadier-General 
entrusted with all of these functions (and he proposes to ask 
Congress to entrust them to him) it can be seen easily where 
industrial alcohol users may possibly finish, despite the pro 
visions in the Volstead Law for their benelit, unless they get 
busy. /iven “suspicion” on the part of the Brigadier-General 
will be sufficient fo put any firm out of business. 

Just as a comment aside from the main issue of the right 
to do legitimate business it might be mentioned that the 
enormous so-called “diversions of industrial alcohol’ exist 
more in the imagination of the Brigadier-Generale and his 
aides than in actual fact. It is simply alluring propaganda. 
Possibly the seizure of several gigantic moonshine stills 
may explain the quantity of alcohol which the Prohibition 
Unit has unjustly credited to diversion by legitimate indus 
trial alcohol users 

Brigadier-General Andrews naturally takes a military view 
of his duty to impose hardships on the legitimate manu 
facturers who use industrial alcohol and the Evening Tele 
eram’s editorial, in part, offers an extremely interesting sur 


vey of past, present and future troubles of our industries : 


MARTIAL LAW? 


“General Andrews testified that the root of the boot- 
lee traffic lies in the denatured alcohol plant; that it 
cannot be suppressed until the denatured alcohol plant 
can be controlled; and that this control cannot be exer- 
c’sed so long as protests against the arbitrary cancella- 
tion of the licenses of such plants to operate may be 
carried to the courts. He urges legislation investing his 
office with sole power to pass upon the right of any given 
industrial alcohol plant to continue in business from year 
to year—whether or not that particular plant has vio- 


lated the law. 


“The United States Constitution establishes three 
branches of government—the executive, the legislative 
and the judiciary. The word “law,” in the “due process 
of law,” without which a man’s property may not be 


confiscated or destroved, does not mean “legislative en 
actment” or “executive order.” It conveys a guarantee 


of the right of recourse to the third branch of govern 
ment for protection against arbitrary dicta by cither 
the two other branches 

Martial law suspends this guarantee. General An- 


drews falls short of asking for a declaration of martial 
law to aid him in the enforcement of the Volstead Act 
only by the trifle indicated in his failure to demand a 
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military administration of the act. So far as the possi- 
bility of tyranny is concerned the; supersession of the 
courts by the executive authority may be just as dan- 
gerous as when their functions are usurped by the 


military It is recognized that this last is legitimated 
only by direct circumstance Has the prohibition isste 
really reached the point where, to get at the root of tle 
trouble—General Andrews’ own expression—certain 


classes of property shall be withdrawn from the pro- 
tection of the judiciary and left to the tender mercies 
of what is really only the principle of martial law togged 
up in civilian clothes? 

“According to General .\ndrews, the answer to that 
question must apparently be given in the affirmative. 
lhere was a time, before the adoption of the Eighteenth 
\mendment, when the clash was merely between two 
schools of temperance rhe liquor traffic was getting 
the worst of it at the hands of both, for those who 
did not believe out-and-out and universal prohibition 
the best solution of the problem were matching its 
progress in the one section of the country by the adop 
tion of ever stricter license regulation in their own sec- 
tions. That time is gone. 

“Prohibition gained a victory, not over the liquor 
trafhe but over temperance lemperance was at least 
not an evil antagonist In its place has risen an an- 
tagonist of undeniably dangerous and menacing qual- 
itv—the spirit of popularly condoned lawlessness. If 
there be no way to beat back this new assault than to 
sweep aside the fundaments of the American form of 
government, then prohibdion is a_ fading ‘white hope’ 
for law and order.” 


“PATENT ENGINEER” A NEW PROFESSION 

\n interesting development of the steadily increasing 
activity of American inventive genius, as shown monthly in 
ur Department of Patents and Trade Marks for several 
vears, as well as in business and manufacturing generally, 
is the suggestion that the time has practically arrived for 
the recognition of a new profession. We have our skilled 
lawyers who specialize in patents and trade marks, but the 
new idea deals only with patents, for reasons that are 
admirably set forth in the proposal made by Robert E 
Naumburg, of Winchester, Mass., which has just been called 
to our attention. Mr. Naumburg, we understand, has had 
i great deal to do with patent and research work for large 
orporations and his views are worth careful consideration. 
He believes that a patcnt engineer, or a consulting patent 


engineer, is a necessary adjunct to industrial and manufac 


turing companies lle argues that the patent engineer in 
manv establishments should rank as an executive in close 


sympathy and co-operation not only with the Production 


\lanager, but in other important connections 


What Mr. Naumbure says throws a new light on the 


nr r f 4] 
rO@ress ¢ 
progre Iie 


present cra and his arguments are apparently 
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More 


recognizes the fact that real experts prefer to d 


Dased upon actual conditions and commercial needs. 
over he 
their work effectively, stand upon results and not pose undei 
the vanished halo of the old-time “efficiency experts.” The 
new proposal in relation to creating the profession of Patent 
Engineer has much to commend it and the following ex 


surve of the situation are entitled to 


icts trom nis 


thoughtful attention: 


“Our engineering schools turn out engineers who know 
tle or nothing of patent law: our law schools furn out 
awyers who know little or nothing about engineering 

“Where shall our patent engineers come from? 

“IT would define a patent engineer as a person who cai 
design a new machine in accordance with a knowledge of 
patent law and of existing patents, just as intelligently as 
a mechanical or civil engineer designs a piece of mechanism 

1 structure in accordance with the laws of nature. 

\ patent engineer is no more discouraged by a legal 
obstacle than a mechanical engineer is by a mechanicat 
it is his problem. He revels in it—aned 





To each 
eventuall ie solves it 

“This is an age of increasing complexity. New science 
ire being discovered, laws of nature hitherto unknown ar 
being added to our sphere of knowledge. The man who is 
rst to grasp the new complexities is that much further 


+ | 


ihead of his fellow men 

“Just as a man with a knowledge of mechanical drawing 
can outstrip the man who ‘built the bridge and drew the 
pictures afterwards,’ so can the man who understands patent 
law leave his untrained rival far behind struggling in the 
mire of supposedly insuperable difficulties 

It is commonly believed that a manufacturing concern 
should employ engineers and designers regularly, but should 
call in the services of a patent attorney only when occasion 
This is far from true in any of the mechanical 
where the patents of the concern itself, and of its 


( bstacle 


requires 
industries 


ompetitors, play an important part 


“No person detached from a concern can understand ai! 
the sides of a situation. He will understand only the thing 
which are pointed out to him, plus the points which his 


training will st st \ patent attorney called 
Ivice in regard to a new machine designed so as 
I » infringe patents, can give only negative 
advice. He will tel you what you must not do. He is 
neither a mechanic nor an inventor, and cannot devise the 
new means.” 





existing 


proposed new 
lines of Mr 
Naumburg’s statement The patent engineer will be 
‘le to tell his firm or company not only what CANNOT 
but what CAN be done. An attach 


The “milk in the cocoanut” of the 


ssion is to be found in the last tew 


be done, with these 


adou qualifications et ibling the employer to do con 
tructive effort, instead of being blocked in an endeavor, 
mig ften change failure into success. Summed up, 
it might be said: Our manufacturers do not want to 


know where they CANNOT sell their goods, but they 

do desire to know where they CAN sell their products. 
Often the quick utilization of an idea in any industry, 

including our own, will mean success, or possible fail 

ure, or in the event of uncertainty and delay the loss of 

a golden trade opportunity 

The Patent Engineer germ seems to be a good one. 


MAKING FOREIGN PRODUCTS IN AMERICA 
Without going into details in commenting on the report 
it is interesting to note that the Badische company plans to 


spend $30,000,000 for new plants in the United States, with 
a possiblity of making it $40,000,000. The announcement 


might be considered from several viewpoints, some of which 
we will not mention. 
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MAGIC MEDICINE 


By James Epwarp HuNGERFoRD 


(Written for This Journal) 

(here's a heap o’ consolation 

In the handclasp o’ a friend; 
It can wipe out desolation, 

\n’ bring heartaches to an end! 
It can soothe a troubled spirit 

Like no magic in the land; 
Heaven? 

When a good friend grips your hand! 


You are pretty near it 





Chere’s a heap o’ satisfaction 
In a friendly shoulder pat; 
It's a simple little action 
But a mighty one, at that! 
\When firm fingers grip your shoulder 
\Vhen you sort o’ need a brace, 
Makes you stronger, braver, bolder 
\n’ more fit to win the race! 


\When vou're full o’ worry “pizen, 


\n’ the world is lookin’ drear 





lhere’s a heap o’ energizin’ 
In a little pill o’ cheer! 
When some little frets distress vo 
They put nectar in your cup 
I ittle phrases like “God bless you!”— 





\n’ that other one, “Cheer up!” 





Into competition with American manufacturers the Badisch« 


company will at once encounter the higher wage demanded 


in this country, which is something that cannot be lost sight 


if. Even if the immigration laws did not form a barrit 


the workers who might come over from Germany would soo! 


e seeking and getting the American rate of live and let liv 


wages 
Some of our French perfumery friends have found that th 


cost of production in their been fat 


American plants has 
bound soon to 


s and this 


greater than abroad. The labor costs are 


come up to the outpay of American manufacturer 
item in the present era is of great importan In fact 
in some branches of industry it is the most significant item 


in assembling a schedule of the out-go and the in-com« 


VALUE OF NEWSPAPER ADVERTISING 


Leroy Fairman in his instructive and entertaining series of 
articles devotes a chapter this month to “The Newspaper as 
Medium.” He 


comprehensively and explains at length the whole scope and 


an Advertising covers the subject most 
breadth of this feature of winning public patronage for both 
It really is a 


kaleidoscopic view of the situation, with rest intervals very 


new and old products in the toiletries lines. 


brief, but on the whole leaving a finished impression in 

the minds of readers regarding the merits of the medium. 
There are publications which actually fight one another as 

to the desirability and effectiveness of newspaper publicity 
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$3,000,000 FUND BEING RAISED TO “BOOTLEG” 
TRADE MARK GOOD WILL 

The fake “bargain sale’ organizations of the country are 

raising a fund of approximately $3,000,000 to fight tne 


Capper-Kelly Resale Price Bill now before Congress, accord 


Ing t 


League, says a statement issued by Edmond A 


American lair Trade 
Whittier, 


information received by the 


Secretary-Treasurer,of the League. He says 
“This development in the struggle to protect consumers 


roods 


against those who advertise well-known trademarked 
it cut prices to draw customers to their stores, where the 
real purpose is to sell untrademarked and unadvertised mer 
chandise at an exhorbitant prolit, shows that the predatory 
pr.ce cutters are thoroughly alarmed 

‘The most important trade associations of the country 
with one or two exceptions, have adopted resolutions sup 


porting the Capper-Kelly Bill. Scores of women’s clubs and 


ther consumer organizations have joined the retailers, 
wholesalers and manutacturers in this fight against ‘bargan 
sale’ trickery 

si 


“The size of fund being raised to fight this bill should 


ause no surprise. It is direct proof of the enormous pr 
reaped by the opponents of the bill through their systematic 
theft of trademark good will. Millions of dollars’ worth ot 
business is thus diverted from the reputable merchants of thi 
United States. 

“Opposition to the Capper-Kelly Bill is limited t 
comparatively small group of operators. The favorable at 
titude of representative merchants is demonstrated by mat 
recent. statements, including the following: 

John Wanamaker (New York): ‘We use no “baits” 
offering small quantities of goods at a low price in order 
We do undersell 


whenever we purchase at a lower price, but we play no tric] 


sell other merchandise at a nigher price 


at underselling a few things to cover overselling other 


things. 


“*We do not cut prices of trade-mark and nationally ad 
tised goods and make them the football of commerce becaust 
they are a shinning light and their grades can be easily idet 

ed, but we do lower their prices when a legitimate special 


We do not make foolish an 


false claims of underselling everything; this is clearly impo 


purchase enables us to do so. 


sible in the face open competition and special sales, as yé 


CAN AUTOS EVENTUALLY MAKE SOAP ONLY 
A GLYCERINE BY-PRODUCT? 


In our Soar Section will be found an extremely timel 


nd generally pertinent account of a recent meeting ot 
factors in the soap industry held in Cincinnati. This meet 


ing considered the tremendous demand tor glycerine as at 
anti-freeze compound for automobiles, 8,000,000 pounds of 
the product having been sold within the brief time in which 
it has been offered for this purpose. 

Glycerine as an anti-freeze compound for automobiles is 
only in its infancy. Should the growth continue it may well 
be wondered if eventually glycerine might not become the 
chief trade objective of some present day soap manufacturers, 
with soap as a by-product. This possibility to persons 
conversant with the manufacture of soap may seem chimeri- 
cal, but unquestionably there will be readjustments in soap 
and glycerine manufacture due to the new demand for the 


latter commodity. 
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Gentlemen 


We are glad to say that we consider THE AMERI- 





\N PERFUMER one of the best trade journals which 

we have on our advertising schedule. Our results 
with you as an advertiser have been satisfactory in 
every way and we have found you always ready 


operate with us to the fullest extent 


( 


We are also pleased to tell you that the advertising 


of Coumarin has drawn a number of inquiries from 


readers of THE AMERICAN PERFUMER, which results 


ave been obtained trom no other paper in which 
this advertisement appeared 
With best wishes for your continued success, we 
une 
Yours very truly, 
THE MATHIESON ALKALI Works (IN« 


J. R. Scumertz, Advertising Manager 








GRAPHS IN BUSINESS MANAGEMENT 


This month's contribution by Ralph H. Auch in his series 


f articles on Production in the Toilet Preparations Industt 


furnishes an interesting study of the usefulness of graph 
methods in supplying important information quickly and 
comprehensively to the executives and heads t department 
t only in our particular sphere but in other manufacturing 
enterprises. It will be found on page 71 
The visualization of conditions by means of a graph 
irt is unquestionably and immeasurably superior to trying 
digest lengthy written reports, or statements, althoug! 
e la ire ential f etere « nn or etails and 
( Va Phe 2 pl su plies i d's-eve view ¢ 
e preset p tot I ide environments f the siness 
r i et r b lepartmet An executive ca 
| i] h tl rapl in his mind whereas it would b 
n cticable m4 npossible, t in the ents 
‘ I ind rey s 
vel i small establishmet ne a expense 
ur Y operations v1 ‘ iph basis migh tte1 
ne i p t i single pur ¢ I raw material 
é rade incidet Besides, a e all, whe 
kept 1 Ing laticall iphs ts, which a 
rractically le chedules of t business being done 
1 mstat tormatio1 


How a Strong Business May Be Weak 

\n engineer was telling me about a building so strong 
that it is weak, says a writer in Nation’s Business. That 
is, the steel frame work is so strong and rigid that it will 
not sway but can only vibrate, crystallize and finally break. 

“You know,” this engineer added, “business men are some- 
times the same way, so set and inflexible in their opinions 
that they can’t adjust themselves or sway with conditions. 
They are so rigid that they finally break.” 














TEST CASE IN ENGLAND ON TRADE BOARD 
RULING ON COSMETIC IMPORTS 
{ Sper tal Corres} mudence / / his J »urnal ) 


LONDON, involving 


\pril 5.—A case of great importance, 
the interpretation of the British Dyestuffs Act of 1920, and 
applying to the importation of, among other things, foreign 
made face powder and lip-sticks, will soon be heard in the 
London law courts 

The action is against the English 


Douglas M 


Board of Trade 


\ttorney-General, Sir 
Hogg, and it arises out of orders issued by the 
The case is being brought by Whyte, Rids 
dale & Co., of Houndsditch, 


the trade who wish to make it a test case 


London, and other concerns in 


\n order issued by the Board of Trade in October last 


prohibits the admission to the United Kingdom of colored 


ink, colored pencils, boxes of paints used by children, and 
other articles on the ground that they infringe the Act 

“The contention of the trade,” said the managing director 
ot Whyte, Ridsdale & Co., in an interview, “is that the Dye 
stuffs Act was intended to affect raw materials used by 
manufacturing concerns tor dyeing and coloring, and that it 
was never intended to be applied to manufactured products 

“In January the Board of Trade issued a revised order 
permitting articles which do not cost more than sixpence 
(about 12 cents) We contend that that is absurd It al 
lows us to bring in a million sixpenny boxes of paints, but 
not one single shilling (25 cents) box which contains two 
sixpenny boxes 

“Since then there have been some counter instructions 
issued admitting copying pencils under a general license 
without requiring a special license 

“We have been in communication with the Board of Trade, 
who say that the Act applies to any article that can be used 
for coloring, such as a bottle of ink, lip-stick, 
if it contains dye stuff, or coloring matter 

“The reason why the Bocrd of Trade has suddenly 
wakened up on this question would appear to be that two 
concerns have recently started manutacturing copying pen 
cils in the United Kingdom, where they have not been 
manufactured hitherto, and have persuaded the Board ot 
Prade not to allow pencils and similar articles to come in 

“The action of the Board of Trade is demoralizing to the 
trade, and we want to know where we stand.” 


lace powder, 


IDEAS IN PARISIAN COSMETICS VOGUE 
(Spectal Correspondence to This Journal) 


Lonpon, April 10.—The latest toilet craze of the Parisi 
enne is gilding, which may offer ideas to American toiletry 
manufacturers. The teeth and the tip of the tongue ar 
being gilded to match 

The gilding is done with a liquid enamel preparation, 


“guaranteed” harmless and 


removed Very 
dark red lipstick, almost black in appearance, is used to cot 


quite easily 


trast with the gilded teeth 


Generally, make-up in the French capital this vear is much 
more varied than it has been for some time Instead 


presenting a unitormly dead white or bright pink con 


plexion to the world women are changing their faces almost 


every hour to suit their hats and dresses The idea 

enhance the macabre effect, not t relieve it The hig 
crowned Spanish hats are worn witl very brilliant mak 
up, scarlet cheeks and lips, and the rest yt the Tace ver 


white 


Girls with closely-cropped tresses often a manly 





sunburn, while the soft, frilly frocks that are in again are 


accompanied by a suspicion of maquillage, an 


of pink and white and dimples 


The correct make-up for a bride this year seems rather 
} 


subdued pale cheeks and a verv little lipstick The new 
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off the face makes the use of 


cosmetics somewhat more difficult. 


custom of wearing the veil 








\ process of tattooing color into the face has met with 
considerable success. The tints thus injected are claimed 
never to fade, and, although the operation is a rather risky 
one, some women are having their eyelids shaded blue in 


the same manner 


COSMETICS ESCAPE THE INCOME TAX 


Cosmetics, gowns, lipsticks and other beautifiers are 


legitimate business expenses according to the income tax 
return of a prominent theatrical performer. Deductions of 
$350 for cosmetics and $3,000 for gowns were filed in. the 
star’s tax return, according to Thomas M. Lynch, director 
ot the New York State Tax Bureau. He said 

‘This return will be subjected to scrutiny as to whether 
this dancer can substantiate the 
claimed. 

“Other amounts in her return included S800 for cleaning 
costumes, $200 for photographs, $1,000 for stockings, $1,000 
for song arrangements, $1,300 for advertising and $500 for 
ballet boots 

“The law permits professional persons to claim as a de 
duction the cost of supplies actually used, but these items 
do not extend to those of a personal nature.” 


deductions which she 


GIFTS ASKED FOR FRENCH HOSPITAL 


Memorial gifts for the French Hospital, a non-sectarian 


institution in New York City, are being solicited for its 


new home In addition to enlarging the ward facilities of 


the hospital, the new structure will contain tifty private 


rooms that will rent for $30 a week. This charge will rep- 
resent half the cost of the average private room in the hos- 
pitals of New York City. 

There will be a Childrens’ Wing in the new building, 
equipped with every convenience for the care and comfort 
t children, and it will include a playroom where the period 
of convalescence may not only be endured, but enjoyed 

To make possible these $30 rooms will require an endow 
ment fund of $1,000,000. For this endowment the hospital 
believes it may count upon the help of those who see what 
the new plan means to the sick. 

Mrs. Emanuel J. Gerli, 55 West 11th street, New York 
City, is one of the members of the committee actively inter 
ested in raising funds for the endowment 


Roses Featured at New York Flower Show 


Rose Day at the recent International Flower Show i 
Palace, New 


thousands of these blooms of varied hues, form and frag 


(grand Central York, was notable for the 


rance, which made their 


appearance in competition — for 


large cash prizes. Every individual flower 


had been spe cial 
lv grown and selected for the class calling tor displays cover 
ng 300 square feet and containing not less than 500 and not 
more than 1,000 blooms. The occasion marked the supreme 
effort of growers in the Eastern States in the propagation of 
oses combining quality and size \ll of the blooms that 
were displayed had been cut early in the morning, and 
many of them towered more than six feet in height. Artistic 
irrangement counted in the making of awards, and with 
decorative greens enhancing the effect the displays were of 
extraordinary beauty 


Community Lipsticks a New London Institution 
iss tted Press Dispatch to New York Post) 
of the fashionable Maytair women’s clubs the 
community lipstick is as much of an accepted institution as 
the restaurant roller towel and chained-up hair brush. 
Modern women in their rush sometimes leave their lip 
sticks at home and to supply this vital need in an age of 
carmined beauty the idea of a club lipstick was born. The 
communized lipsticks do not hang by strings from dressing 
tables, but are kept in the custody of maids 


In some 


































































































aE NE A ALOT 


\pRIL, 1926 \MERICAN PERFUMER & 


INDUSTRIAL ALCOHOL UNDER WASHINGTON ATTACK 


Adverse Court Decisions Spur Andrews to Ask for Power of a Czar; 


Drastic Bill Introduced; Experts 


Wasnhtincton, April 15.—Prohibition enforcement methods, 


not only as affecting bootleg operators but also as applied 
to legitimate alcohol using industries, have been brought 
prominently to the front during the last month as a result 
of the hearings before a subcommittee of the Senate Judi 
ciary Committee and also on account of court decisions 

The plan by which Assistant Secretary of the Treasury 
Andrews undertook to require all permit holders to obtain 
new permits, thus making it possible to refuse to renew 
permits without commencing formal revocation proceedings, 
has been pretty well shot to pieces as a result of several 
court decisions. 

The latest decision, that of the United States Circuit 
Court of Appeals at New York, in which it was held that 
prohibition officials exceeded their authority in canceling 
permits of eleven of the thirteen alcohol denaturing plants 
in New York, appears to have settled the issue finally 
far as operations under present laws are concerned 


Appeal from Decision Doubtful 


Inasmuch as the prohibition authorities have met deteat 
both in the federal district court and in the circuit court 
of appeals it seems to be the impression that the govern 
ment will not carry the case to the Supreme Court otf the 
United States but will accept the ruling as final This par 
ticular decision was rendered on an appeal by W. J]. Higgins 
& Company from the decision of Federal Judge A. N. Hand 
and was based on the ground that the revocation was mad 
without a hearing as provided under the Volstead act Phe 
opinion of the appellate court, which was written by Judge 
Learned Hand and held that while evidence disclosed at the 
hearing was “amply sufficient” to justify a revocation of the 
permit under Section 9, Title I] of the Volstead act, the 
Higgins company was entitled to have a hearing before the 
prohibition authorities 

The court decisions related to regulations of permits for 
bonded and denatured alcohol warehouses which were issued 


on January 1 The specially denatured alcohol permit 
holders were required to get new permits on April 1. These 
permit holders were divided into Classes A, B, and ( Those 
in Class A, which comprised well-known tirms of high 
standing, received their permits without inspection. Those 


in Class B were required to stand inspection but most of 
them received permits. Class C included the doubtful com 
panies which were required to undergo a most careful 
inspection. 

Phe prohibition authorities refused to reissue 128 of the 
specially denatured alcohol permits. As a result of the 
decision of the circuit court of appeals, however, all of the 
128 are understood tinally to have obtained their permits 
Formal revocation proceedings will be commenced agaiirst 
those which prohibition authorities believe can be revoked 
on the basis of evidence at hand 






May Affect New H-Permit Regulations 


As a result of the court rule it is considered probable 
that some announcement will be made respecting the status 


of the so-called H, or manufacturing permits The H per 
mits formerly were good until revoked for cause, but under 
the Andrews plan it was intended that all holders of thes« 


permits should apply for renewals before July 1 and obtain 
permits before December 31 of the present yeat This 
system it is presumed will have to be abandoned in the 
light of the court’s holding that revocation of permits can 
not be accomplished in this manner. 

Assistant Secretary Andrews as a result of the advers« 
court action has made it known that he desires 1 
giving the prohibition officials authority to refuse 
permits in the manner proposed. Such authority is included 
in the Goff bill drafted by prohibition officials and tran 


-gislation 
t 


O issue 
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Disagree on Diversion Figures 
mitted to the judiciary committees of both Houses by Mr 


\ndrews 
\ssistant Secretary Andrews in testifying in the prohibitior 
hearings before the subcommittee of the Senate judictary 
committee referred to the alcohol permit situation. Senator 
Reed of Missouri indicated his opposition to the granting 
of any legislation along this line and even one or two of 
the dry members of the committee made it apparent that 
Congress was not likely to grant the authority requested 
Mr. Andrews specifically referred to the decision of the 
United States Circuit Court of Appeals and said that he 
desired specific authority to review industrial alcohol permits 
When Senator Harreld of Oklahoma asked Gen. Andrews 
if he did not now have power to revoke permits, he replied 
that he had 
“But you want power to refuse, once a year, to reissue 
license without giving a reason?” 


a 
interjected Senator Reed 
“I think we would always give a reason,” replied the 
witness, who said reasons always had been given before, and 
added, “if the permittee knows he must come up with a clean 
record each January he will conduct his business more care 
fully than if he only depends on our catching him.” 
Senator Reed remarked that Gen. Andrews had the right 
revoke permits now, if a reason were given 
“Revocation is a matter reviewed in courts. We have 
got to have evidence that we can take into court and explain,’ 
said the General 


Andrews Asks Arbitrary Power 


“You want to revoke or refuse permits, then, on evidence 
which you cannot take into court and sustain?” inquired 
Senator Reed 


“W ell, I do not want to have to take it into court,” 
admitted the General. “The courts are more than crowaed 
now. It is awfully hard to get these things done.” 


Senator Reed repeated his question, but the witness an- 
swered that “this is an administrative function of determin 
ing whether a man should be entitled to transact business, 
whethe r there 1s necessity for it, and good economic reasons 
for him to do it.” He argued that if annual power to review 
permits were granted, control would be better and the courts 
relieved of a burden. 

“Yes.” snapped Senator Reed, “and if we gave every 
constable the right to throw a man into jail without trial 
we would relieve the courts of a great deal, too.” 

To this Gen. Andrews replied that he was dealing not 
with a constable but with a man who administered the 


law. The spirit of such an administrator, he said, would 
be to encourage legitimate business 
“We recognize,” he continued, “that the industrial use 


ot alcohol is essential to business and must be carried on 
If we are tied down too closely by having everything re 
viewed in the courts it is quite a handicap to the courts and 
to the administration of this law. The bigger and clevere: 
the bootlegger, the better his books are kept - 

().—You do not like to take that kind of a case into court 
because you might be beaten 

\.—Well, | would not want to be taken into court an 
heaten in a case like the situation in New York yesterday 

Q.—Alcohol is absolutely necessary to the conduct of many 
verv large businesses in this country \ man obtaining a 
permit to use alcohol may invest many millions of dollars 
in plant and business, where, if the permit is withdrawn, his 
business is destroved \ Right 

Q.—Do you think that, in a free country, a power like 
that should be vested in any man outside of a judge of a 
court, whereby that man can, of his own volition, without 
giving a legal reason, destroy the permittee’s business? Do 
you think that compatible with a free country? A.—I would 
not contemplate any such situation as that 

“Does it not come back to what I said,” insisted Senator 
Reed, “that I might get a permit and invest millions; that 


| might properly conduct my business, keep my hooks per 
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fectly and be entirely innocent of wrongdoing, and yet, under 
the rule you propose a prohibition officer could retuse me a 


permit for one of the essential ingredients in my business, 


and I could be ruined Do you think that compatible with 
free goverrment ?’ 

If such facts were true, the administrative officer could 
be taken into court where all acts of such an othcer wert 


reviewable,” Gen. Andrews said 

Senator Reed wanted to know what authority the per 
mittee would have to get the officer into court, but Gen 
Andrews said he understood this would be a Constitutional 


right, as no man could be deprived of property without due 
process of law 

Senator Harreld suggested that Gen. Andrews would never 
intend rights of courts to review 


to take away the retusals 
permits 


I do not think 


reissuc 


any government officer could so act without 


Buckner’s Attack Arouses Indignation 
New York 


diversion ot 


Attorney Buckner ot 
relative to the 


he witness 


Assertions by District 


prohibition heari 








during the g 
to have his acts reviewed,” said t 


illegitimate purposes have aroused rep 


power 
lenatured alcohol tor 


resentatives of legitimate industries They insist that Mr 
Buckner’s figures were grossly inaccurate 

District Attorney Buckner estimated that denatured alcohol 
is now being diverted at the rate of about 60,000,000 gallon 
i year He arrived at this total by figuring that inasmuch 


is production of denatured alcohol last year totaled 81,000,000 

















gallons as against only 21,000,000 gallons in 1921 the diffe 
e is being divert for illegal purpose He contended 
that there has beet ut little increase m the legitimate us 
denatured alcohol 
This contention is challenged by those familiar with the 
egitimate industric Chey point it that mething like 
37.000.000 ¢ sw ised last vear in anti-freeze mixture 
ind that a arti‘icial silk manutacturing company which 
is developed within the | three r tour vears is using 
3,000,000 gallons annually, and that there are other industries 
vhich are using increased amounts he real amount of 
‘ red alcohol ( te estimited at m¢ 
hing like 5,000 00( 1 0.000 gallons, ac rding t tie 
ritics of Mr. Bu 
Andrews Disputes Buckner’s Figures 
\ssistant Secretary Andrews on being recalled to t wit 
ess stand indicate that the res [ist t Atte 
Buckner as to the eg ive n of denatured hol were 
1K ect 
Senator Harreld qu d Mr. Andrews and was told 
it cK ding t tie latte! estimate the diver la 
ear was between 13,000,06 1 15,000,000 vallons 
“Mr. Buckner 1 ‘ 1 tement i t 
uantities of illicit d 1 things ot i 
| 1 ( ie (rene! \ CW 
1 Senator Harrel I ler if vou would check ) 
s statements 1n that cu with your recor d mak 
tatement as t vl I they are ¢ rect 
\s to quantities of alcohol diverted 
Diverted, ves,” said S¢ H eld 1 would like u 
ve that t the comm e¢ 
| can answe that Our best es said Get \t Ws 
ir analysis otf t tiol lead to th concl ( that 
the amount of alcohol diverted in the last year was some 
where in the vicinity of 13,000,000 to 15,000,000 gallons.” 


60,000,000 gallons diverted,” 


“He stated that there were 
said Senator Harreld 
“His figures were based on incorré¢ 


»f information,” said the witness 


t information and lack 


Provisions of Drastic Alcohol Bill 


Goff bill as transmitted to Congress by Assistant 
Secretary Andrews is regarded as having no chance of adop- 
tion at the present session of Congress. Many of its provi- 
sions are regarded as too far reaching and its consideration 
would stir up so many protests that it is recognized ‘that 
nothing can be done at the present time. The purpose of the 
bill is to provide more drastic penalties and broader authority 
for the use of enforcement officials 


The 
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The proposals contained ‘n this bill include the following: 
Provisions requiring cereal beverage manufacturers to take 
out permits and to compel them to register their premises and 
apparatus. They would also be required to give bond sup 
porting the permit and to compel that the premises be locked 
and sealed when not in operation or when under suspension 
Restriction des.gned to make seizure and forfeiture clear 
cut when violation of the law in which rum or 
alcohol is involved. Such alcohol or rum would be divested 
t any property rights whatsoever under the provision. 
Provisions making it possible for the enforcement authori 


there 1s 


ties to retain possession of seized vehicles until the cases 
in which they were taken have been decided 
Che issuing of search warrants for searching of private 


dwellings also would be authorized provided there has been 
iny still or any apparatus for unlawful manufacture of liquor 
set up in such dwelling 

Ditferentiation between major and minor crimes in_ the 
matter of assessment of penalties he Assistant Secretary 
said there should be heavier penalties imposed where the 
violations are a part of commercial traffic than where _ the 
so-called hip pocket carrier is concerned 

Provision also is made for broadening the authority ot 
lice officers in the District of Columbia which has no law 
on prohibition other than the national prohibition act 

\ssistant Secretary Andrews in a letter to the chairmen 
ot the judiciary committees of both Houses explained his 
various proposals 

Relative to lenatured alcohol Mr 


ing to say 


Andrews had the follow 


“It is essential that denatured alcohol, and denatured rum 
intended for the manutacture of liquor for beverage purposes, 
within the provisions of the [ 
This is necessary 
industrial alcohol as the 


be brought clearly law so far 


as seizures and 


the liquor trathe has ti 


concerned 
ied to 


forteitures are 





1s | ur 
great source of supply, and their invasion of the industrial 
alcohol tield has presented the most difficult problem to gov 
ernment in the enforcement of the law. Further, the manu 
facture and sale of imitation liquors made from alcohol 
derived trom denatured alcohol, presents a new and serious 
tfense against the community lhese liquors are often del 
terious t ealth and sometimes even poisonous. We feel 
that this particular activity should be made a serious crime.” 

proposed by Assistant Secretary Andrews for th 





customs in the 
position than 
from the 
House calen 


prol ibition and 


Department is m a ore favorable 





the other measures This bill is bene reported 


House ways and means ¢ and is on the 
dar and is action at an early date All the 
different to be for the bill and it is entirely 


possible that it will get through not only the House but the 


mmittec 
scheduled for 


groups appear 


Senate also betore adjournment of the present session. Ih 

inv event it is likely to get through the House and would 
: ; 

hen be in position for action by t Senate next winter 


Time Extended for Selling Jamaica Ginger 


rhe Internal Revenue Bureau has issued T.D. 3840 whicl 





grants the wing extension oft time for the sale of tincture 
Tl ginger 

“Tincture of ginger, double strength, manufactured prior 
to January 1, 1926, and in the hands of the manufacturer, 


jobber or retailer on that date may be sold under the restric- 
Section 811, Regulations 60, until June 1, 1926, 
8, is hereby amended accordingly 


and 


Andrews Defends Malt Tonic Permit 

The action of Assistant Secretary Andrews in permitting 
the manufacture of malt tonic by certain brewers has at- 
tracted wide attention and has been frowned upon by the 
\nti-Saloon League. Mr. Andrews’ statement in connection 
with this matter was as follows 

“In the matter of our policy of granting permits to manu- 
facture and distribute malt and wine tonics: 

“This policy was adopted after thorough consideration of 
the question, and amounts to this: agreements are being en- 
tered into with old reliable houses to restore to the market 
certain well-known and established tonics on the basis that 
the manufacturer accepts the resp msibility for their distribu- 
tion for legitimate purposes and agrees to watch this closely 


(Continued on Page 8&2) 
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: COOLIDGE NOT ALARMED BY TARIFF CONTROVERSIES 


Commission Chairman on Inquiry Grill Is Forced to Reveal Reports; 




















r Vegetable Oil Costs Again Considered; Gordon Presents New Brief 
: 
| WASHINGTON, April 15.—Controversies within the Taritt ritical of the present personnel of the commission. Mr 
Commission have been brought out into the open in th Dennis defended the flexible tariff in theory but was 
' sharply critical of its operation by majority members ‘of 
S hearings before the special Senate committee which was >“! : Poe ; : & ee 
he present commission He accused Chairman Marvin 
authorized to investigate the operation of the flexible tarift 1§ dominating the commission, assisted by Commissioners 
. \s yet it is difficult to forecast just what the outcome Baldwin and Brossard, Republicans, and Glassie, Democrat 
z will be It seems a certainty, however, that the charges The minority of the commission is composed of Mr. Dennis 
; \ aia ie | " ; and Commissioner Costigan, Independent 
and counter charges will increase rather than lessen the ; 
; , ; ; Prof. Page told the investigating committee that the 
P difficulties that the commission encounters in undertakmg  oyctem of adjusting duties by executive action on the recom 
= to function mendation ot the Pariff Commission has proved a_ failure 
ne Senator Robinson of Arkansas, Democratic leader und Congress should have sole authority to fix rates as 
the Senate, who introduced the resolution proposing 1 formerly. 
.f . ; : i a eats ' Che flexible provision is impracticable and I think 1 
| nquiry and who was selected as chatrma tthe ' : aight ; ; p> 
i 4 a : ad : ane 5 vad policy even tt practicable, said Prot Page I 
mittee, was in favor of the repeal of the flexibl itt ta do not think the tariff should be flexible The rates should 
es before the investigation started and he has since reiterated he xed by Congress and should not be changed until there 
MS this position in a speech after listening to the testin ire marked changes in conditions There are enough un 
; . f certainties even under the most favorable circumstances, and 
of several former members of the commis a , ° 
when producers teel that they are under a constant threat 
” Favors Restoring Commission’s St2tus tf a change in duties they can not make commitments with 
I ; sank. shemniad ade y any certainty It adds a speculative element to business 
m [Aye Seren TT ~ : which is highly undesirable. 
es, by Senator Robinson will advocate the repeal ot t 1exId “It is impossible for Congress to lay down a rule as to 
fat tariff and the restoration of the Taritf Commission to the xing of duties which could be an exact measure t 
wy its former status to make studies and report information t mmission.” 
sw to Congress for such use as it sees fit to make i ; Prot ; Page said that while he is a Democrat, he be 
ial : lieves that it would not do to wipe out the present pro- 
D It is apparent that the admimistration will not tind mux teclive system as it would mean serious injuries to industries 
iu comfort in the report of the commission inasmuch as it which have grown up under it 
hol is dominated by two Democrats and a Ite { : 
or publican. Senator Bruce of Maryland, 1 Chairman Forced to Give Up Reports 
le- however, is rather independent and a c ind hairman Marvin, one of the witnesses, refused to gi 
“ it is not as yet evident to what extent l nto the details of various reports made by the commission 
x Senator Robinson Questions asked by Senator Bruce du to the President which had not as yet been made public 
the ing the investigation have showed that he theoretically leat ry the Executive hese included reports in the sugar, 
the toward an even more far reaching development of | linseed oil, casein, gold leaf and print roller cases. Senator 
hat flexible tariff system by which the Tariff Commis l.a lollette demanded that these reports be subpoenaed and 
the would adjust all tariff rates. Senator La Follette of \W he committee issued subpoenaes which resulted in their 
len . consin, the progressive Republican member, is certain 1 ‘ before the committee and made publ 
the take a position against the administration, but whether VW tioned as to his opinion of the propriety of a com- 
rel not he will favor the repeal of the flexible tariff is uncertai missioner par in a case in which he has a financial 
the Just what the two regular Republicans, Senators Wads interest, Mr. Marvin said that as the commission was 
li i worth cf New York and Reed of Pennsylvania, will « merely a fact-finding body, which did not fix rates but 
mild also is uncertain. Senator Reed has shown a disposit reported to the President on the results of its investi 
j to defend the flexible tariff. It is of course certain that gation, he saw no reason why a commissioner should not 
Senators Wadsworth and Reed will exonerate President participate in a matter of simple tact 
f Coolidge ot every suggestion that he has interfer } This question by Senator Robinson evidenth was il 
hii the operation of the flexible tariff and they at xpect connection with the participation of Commissioner H. H 
ture : to defend Chairman Thomas ©. Marvin and other pr Glassie in the sugar c vhen Mr. Glassie’s wife owned 
tectionist Republican members of the commission shares in a Louisiana r company 
Former Vice-Chairman W. S$. Culbertson of the cor \s to the question of whether the commission has beet 
| mission, now \linister to Rumania, has sent word that | so deadlocked that it could not function, Mr. Marvin re 
' will be back in this country by the end of April and | plied that on its ordinary work of surve and reporis 
i will appear before the investigating committee Mr. Cul there had been no essential differences Of 35° survevs 
bertson was the leader of the low tariff group on tl compiled since the tariff act of 1922, Chairman Marvin said 
commission, and it has been charged that President Coolidge ill had been unanimous within the commission. Of fifte 
i sought to get him off the commission during the ce pecial reports, he said fourteen had been unanimous 
tting i sideration of the sugar case by offering him various dipl Vice-Chairman Dennis in his testimony declared that the 
aks matic posts. flexible tariff ne, been administered miserably and _ that 
th aijori mbers o oe ittee , shar: 
y the | ee ae — ee ae rs t the committee have deliberately 
ction : . , g ake it a failure. 
Witnesses thus far heard by the Senate committee hav: Mr. Dennis directed his fire particularly at Chairman 
a included Prof I’. W. Tausig of Harvard University, who Marvin and at Mr. Glassie, who he said has “acted con 
was chairman of the commission during the Wilson acd sistently as the attorney, supporter and defender of Marvin.” 
ian ail ministration prior to the adoption of the flexible tariff ; He said that ‘it takes two or three or four years to 
gen- | Prof. Thomas Walker Page, who succeeded Prof. Tausig get an increase in duty under the flexible tariff, owing to 
aatent O and resigned from the commission at about the time the interminable delays which characterize the commission’s 


one flexible tariff became effective; the present chairman, Mr. procedure, and that it is entirely hopeless for any one to 
tribu | Marvin, and Alfred P. Dennis, the present Democratic attempt to obtain a decrease in duty. 

losely | vice-chairman, P oer . _Mr. Dennis resented the suggestion that President 

: Prof. Tausig and Prof. Page both criticized the operation Coolidge had packed the Tariff Commission. The three 

of the flexible tariff and favored its repeal. They were members of the commission appointed by President Coolidge 
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re Mr. Dennis himself, and Commissioners Baldwin and 
Brossard. Mr. Dennis said that he himself had suggested 
to the President the appointment of Commissioner A. R 


Baldwin, of New York, but recently had “felt forced” to 
go to the Chief Executive and withdraw his endorsement, 
and that he had endorsed Commissioner Brossard after the 
appointment had been tirst suggested by Secretary Jardine 
President Not Alarmed by Friction 

President Coolidge has accepted the lack of harmony 
among members of the Tariff Commission as more or less 
inevitable, it was explained at the White House 

Lack of harmony on governmental boards is one of the 
ordinary difficulties of the Executive, President Coolidge 
has found, after dealing not only with the Tariff Com 
mission but with other agencies such as the Federal Trade 
Commission. His experience has been that tt is only in 
rare cases that real harmony exists Therefore, he has 
not been disposed to view with too much alarm conditions 
n the Tariff Commission 

The President apparently has no intention of taking any 
radical measures looking toward the reorganization of the 
commission in the near future He is not at all certain 


that a effective in changing con 


ditions in 


reorganization would be 
any marked degree 


Question of Costs in Vegetable Oil Cases 


The question of agricultural costs came up recently at 
a hearing before the Tariff Commission. Senator George 
1f Georgia and L. B. Jackson, director of the Georgia State 


Bureau of Markets, presented a petition signed by nine 
Southern governors urging that agricultural costs be as 
certained in pending vegetable oil cases. This group is 
opposed to any reduction in the present duties on vegetable 
oils 

John B. Gordon, Secretary of the Bureau of Raw Ma- 
terials for American Vegetable Oils and Fats Industries, 


lariff Commission and presented the 
his organization to including 


appeared before the 
following nine objections of 


agricultural production costs in the Commission's invest! 
gation into the cost of producing vegetable oils: 

(1) It is offered merely to cause delay. 

(2) The proposal has already been made to the com 


mission in March, 1924, and rejected. 
(3) The same kind of proposal was made in connection 
with the commission's linseed oil investigation and rejected 


(4) It has been a well known fact for almost two 
vears that agricultural costs were not included in the 
commission's investigation and yet the present petitioners 


remained silent. 
Vegetable 
the raw material c: 
from their books. 
(6) The Tariff Commission has in no instance held that 
because a raw material of a given manufactured product 
happened to be a product of the soil that the cost of grow 
ing that raw material should be investigated To do so 
would make the whole flexible tariff theory impracticable 
For illustration, in the recent straw hat investigation it 
would have had to inv the [ the 
straw from which hats were made 
To make such a departure in the case of the man- 


oils are all 
the 


manufactured products and 
manufacturers are available 


(5) 


sts of 


cost ot crowing 


stigate 


(/) 


ufacturer who happens to be using as a raw material an 
article of agricultural origin would be to turn the flexible 
tariff provisions into an instrument of class legislation 
favoring such manufacturers 

(8) While in the butter investigation the commission 
investigated milk producing costs in the case of farmer 
owned cooperative creameries in the U. S. and Denmark, 
this was because there was no way of arriving at the 
raw material cost from the books of the creameries be 


cause the price paid for milk embraced profit or loss to 


the individual farmers owning the creameries 3ut where 
the creameries were owned by private corporations and the 
raw material cost, therefore, obtainable from their books, 
same was taken as the basis of comparison All vegetable 


il manufacturing plants are privately owned. 
9) The proponents of the suggestion cannot argue 


that the tariff on a product of preponderating value in 
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kessi 


respect to the given farm crop is involved as gottonseed 
il represents but about 6 per cent of the total value ot 
the cotton crop, peanut oil but % per cent of the total 


alue of the 
| per cent of the value of the soya bean crop of the | 
States 


peanut crop and soya bean oil is only abcut 


ited 


TRADE BOARD ADVERSE TO HOUBIGANT 
April 15 New York 


dealer in perfumery order 


\V ASHINGTON Houbigant, Inc., of 


City, and toilet articles, in an 


issued by the Federal Trade Commission, is required to dis 


continue certain business practices in connection with price 


xing found by the commission to be unfair methods of 


competition 

The full text of the order follows 

“It is now ordered that the respondent, Houbigant, In- 
corporated, its officers, agents, representatives, servants and 
employees do cease and desist from directly or indirectly 
carrying into effect a system of uniform resale prices in 
which respondent, its customers and agents undertake to 
prevent others from obtaining the company’s products at 
less than the prices designated by it 

“(1) By entering into contracts, agreements or wunder- 
standings with dealers, or any of them, that respondent's 
products are to be resold by such dealers at prices specified 
or fixed by respondent ; 

“(2) By procuring either 
its dealers promises or assurahces 
tixed by respondent will be observed by such dealers ; 

“(3) By requesting dealers to investigate and report 
to respondent the names of other dealers who do not main 
tain respondent's designated resale prices: 

“(4) By acting upon reports or communications 
dealers concerning price cutting on respondent's 
by other securing assurances that 
designated resale prices will be observed.” 


indirectly from 
the resale prices 


directly or 
that 


from 
products 


dealers, by respondent’s 


Case Against Blocki is Dismissed 


Upon the recommendation of its chief counsel the 
l‘ederal Trade Commission has dismissed its complaint 
against John Blocki, Inc., of Chicago. The concern manu 
factures perfumes, cosmetics, and toilet articles, and in the 
complaint was charged with co-operating with distributors in 
the maintenance of a specified uniform resale price plan 
in the marketing of the Blocki company’s products. 

John Blocki, H. D. Crooks, and H. T. Peterson are named 
as majority directors and principal officers of the corpora- 
tion, and the following are named as distributors of Blocki 
concern’s products: A. & A. Renck, Detroit; Coleman & 
Humphrey, Seattle; Bess Freeman, Portland, Ore.; Opal 
Eckoff, Terre Haute; Martha Abel, Indianapolis; Marv E 
Hall, Kansas City, and Tress Welsh, Chicago. ; 


Kirk Wins Procter-Gamble Case 


The Commission has 
James S. Kirk & Co., 
and soap products 

The complaint alleged that the respondents used unfair 
methods of competition in obstructing and preventing Proc- 
ter & Gamble Distributing Co. from successfully carrying 
out its lawful competitive system in i 7 
marketing of soap and soap products 


dismissed the complaint against 
of Chicago, manufacturers of soap 


connection with the 


A Great Help in Business 


wd-Beal Co., Inc., 
Vewark, N. Y.) 


Sanford, Sanfi Toulet Preparations, 

He AMERICAN PERFUMER is a great help to us in our 
usiness and we would not be without it 
valuable information it contains 


} ec 
because of the 


A Slight Precaution 


Son—"“Can you sign your name with your eyes shut 
daddy ?” 
Father—“Certainly !” 


Son—“Well, shut your eyes and sign my school report.”— 


»ple’s Journal. 
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NEW NARCISSUS DECISION: OTHER IMPORTANT SUITS 


SPLIT RESULT IN CARON VS. DuMOIRET 


\nother decision on the use of the name “Narcissus” 
and the form of package in which Narcissus perfumes may 
be packed, was rendered by the Supreme Court of New 
York, March 23, when Judge Proskauer, at the conclusion 
ot the hearing of Caron vs. Leon Juster (doing business 
uader the name of DuMoiret) made oral rulings on the sub 
ject ot the trial 

Caron sought to restrain DuMoiret from selling Moon 
Glo Narcissus in squat bottles somewhat similar in shape 
uid size to Caron’s squat bottle. There were two stoppers, 
me with a Narcissus flower on a dark blue background, and 
the other with a moon with rays of light. 

lo summarize, the court found as follows: 

t. DuMoiret is permitted to use the term “Narcissus.” 

2. DuMoiret is permitted to use the term “Moon Glo 
Narcissus.” 

3. DuMoiret may use the squat shaped bottle to sell 
perfume not bearing the name “Narcissus.” 

4+. DuMoiret may use a Narcissus flower on the stopper 
t! connection with the bottle not similar in shape to the 
Caron bottle provided the color is not black, dark green or 
lark blue. 

. Although Leon Juster has no office in Paris, he may 
use the term “DuMoiret” and also the words “Paris, 
France.” 

6. Caron’s request for an accounting was refused on the 
ground that it would be a waste of time and money as the 
sales of the defendant's products had been only $4,000 





Du Morret Botte In LITIGATION 


No formal opinion was written. Significant parts of the 
ruling of Judge Proskauer at the conclusion of the case, 
taken from the minutes of the hearing, follow: 

The court: “Do you urge on me the proposition that you 
have the right of an injunction restraining anybody from 
using the word ‘Narcissus’ in connection with perfume?” 

Mr. Leon (Counsel for Caron:) “No I do not.* My 
position is this—that we only ask the court to interfere 
where it is satisfied that the product of the defendant might 
just as well be sold under any other name, and that his 
reason for using the word ‘Narcissus’ is not that it de 
scribes his product honestly, but that he merely wants to 
take advantage of the market we have created.” 

The court: “I do not feel that way about this case at all. 
The divergence in price is enormous. ! think there has 
been a simulation of the package. . do not think it 
is very material. I do not think I would enjoin the 


"|The italics are ours.—Ep.] 
(Continued on the Next Page) 


WOODBURY-JERGENS CONTROVERSY 
A corporation known as “John H. Woodbury and the John 
H. Woodbury Laboratories, Inc.,"" New York, seeks $1,000,- 
000 damages against the Andrew Jergens Co. Cincinnati, 
Ohio, charging unfair competition as a result of a telegram 
sent to retailers and jobbers by the Jergens company during 


the week of January 17, 1926, and also other representations 


made to the trade. 
The telegram notifed the trade that action to prevent 


the sale of John H. Woodbury Genuine Imported Pure 


Castile Soap would be taken as Jergens regarded the dis- 


tribution of that soap as an infringement on its John H. 
Woodbury’s Facial Soap. 

In its answer to the complaint of the John H. Wood- 
bury Laboratories, Inc., the Andrew Jergens Co. alleges that 
its sale of John H. Woodbury Facial Soap has increased 
from $72,000: per year in 1901 to $2,429,000 in 1925 as a 
result of $8,500,000 spent in advertising it. In its counter- 
claim, the Jergens Co. seeks to prevent the John H. Wood- 
bury Laboratories, Inc., from putting out a soap called 
“John H. Woodbury’s Genuine Imported Pure Castile Soap” 
and also asks for an accounting for any profits. The 
Jergens company further claims in its answer that the plain- 
tiff’s so-called “genuine imported pure castile soap” is neither 
imported nor pure castile soap. Some wrappers with “im- 
ported” were put out but these were withdrawn and the 
Woodbury company states that it does not claim its soap to 
be imported. 

The suit is the outgrowth of conflicting claims to the 
right to use the name “Woodbury” and the “neckless head” 
trade mark in connection with the manufacture and sale 
of toilet articles. John H. Woodbury has been dead 15 
years. 

In 1901, a contract was made by John H. Woodbury who 
died in 1910, the John H. Woodbury Dermatological In- 
stitute, since adjudicated bankrupt, P. R. McCargo and 
William A. Woodbury, said to be a cousin of John H. 
Woodbury, on one side, and the Andrew Jergens Co. on the 
other. Under the terms of this contract, the Andrew 
Jergens Co. acquired the “right, title and interest in the 
commodities known as face soap, face cream, tooth powder, 
odorine powder, facial powder, shaving sticks and shaving 
soap, and all the trade marks, copyrights, and privileges of 
any name and nature whatsoever appurtenant to the owner- 
ship thereof.” 

Prior to 1901, John H. Woodbury and the now bank- 
rupt John H. Woodbury Dermatological Institute made 
toilet articles. The neckless head trade mark was first 
used by John H. Woodbury. In 1889, the neckless head 
trade mark was registered by John H. Woodbury and in 
1890 the John H. Woodbury Dermatological Institute was 
incorporated and to it John H. Woodbury transferred all 
of his rights, trade marks, and good will in consideration 
for the entire capital stock of the Institute under an agree- 
ment that if the Institute ceased doing business is rights 
in the trade marks should revert to the seller. 

By the contract of 1901, John H. Woodbury transferred 
to the Andrew Jergens Co. one half of the capital stock of 
the John H. Woodbury Dermatological Institute. The re- 
maining fifty shares were owned as follows: John H. 
Woodbury, 30 shares; William A. Woodbury, 19 shares, 
and P. R. McCargo, 1 share. The directorate included a 
representative of Jergens, McCargo, and John H. Woodbury. 

In 1904, the Andrew Jergens Co. bought the one share 
of McCargo and he was replaced as a director by a repre- 
sentative of Jergens. In this way, the Andrew Jergens Co. 
acquired control of the company. 

On October 7, 1908, the John H. Woodbury Dermatological 
Institute went into bankruptcy, as previously stated. By 
a contract of March 6, 1909, made by the Institute’s trustee 
in bankruptcy, the Andrew Jergens Co. claims to have ac- 
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quired all rights in the neckless head trade mark and in the 
name “Woodbury” not theretofore owned by it 

Prior to this, on November 10, 1905, the Institute as- 
signed to the Woodbury Co., a New York corporation, all 
rights that the Institute's trustee in bankruptcy subsequently 
attempted to sell and transfer to Jergens “as long as the 
Woodbury Co. continued in active business.” The Wood- 
bury Co. stopped’ business September 4, 1908 

The rights of the Andrew Jergens Co. and the 
Woodbury factions (William being a cousin of the 
John H. Woodbury) came up for judicial determination in 
1922, when Judge Morris in the United States District 
Court of the District of Delaware held that the only | 


William 


original 


rights 
icquired in the name Woodbury and the neckless head trade 
mark by Jergens were those acquired under the contract 
of June 13, 1901 

More recently, namely on December 2, 1925, Judge Inch 

the United States District Court for the Eastern Dis 
trict of New York denied the motion to dismiss the Andrew 
Jergens Co: complaint against the Bonded Products Cor 
poration of Brooklyn which had been manufacturing thre¢ 
Woodbury same William 


his suit, the Jergens Co. is 





soaps for the 
Andrew 

the Bonded Products Corporation from making and selling 
soap under the name of Woodbury and from dealing in any 
soap which by intentional, or colorable imitation, or other 
wise, is calculated to cause the defendant's soap (sold under 
Woodbury) to be passed off for that of the 
known as John H. Woodbury Facial 


seeking tt restram 


he name 


\ndrew 
Soap 


Jergens Co., 


Autumn of 1924, the Bonded 
imitation of 


It is claimed that since the 
Products Corp. manufactured soap colored i 
the Jergens product and placed it in black and white wray 
pers in imitation thereof 

In refusing to dismiss the Jergens Co.’s complaint against 
the Bonded Products Corp. the Federal Court said: “It 
does not follow because one merchant is shown not t 
exclusive right to a certain name or trade signature, 
another merchant, possibly enjoying such right also, can 
deceive the public into believing that its products are the 
goods of the former, and thus trade unfairly ou me 
possible investment and reputation of the former.” 

This opinion was handed down December 2, 1925, and 
was followed by a trial of the final issues before Federal 
Judge Inch on March 26, 1926, when the oral arguments 
of both parties were made in Court, at the end of which 
they were directed to prepare and file briefs, the decision 
of the Court being reserved in the meantime 

Other suits pending are those of William A. Woodbury 
as plaintiff against the Andrew Jergens Co. in the United 
States District Court in Brooklyn, under which he seeks 
treble damages ($3,000,000) under the Clayton Act, in con 
nection with Jergens sale of cold creams, vanishing creams 
and shaving creams; and another suit by William A. Wood 

vy against the Andrew Jergens Co. in the U. S. District 
Court for the Southern District of New York in which 
William A. Woodbury is seeking $1,000,000 damages because 


have 








the Andrew Jergens Co. represented to the trade that 
had no right to sell three so put out under his name since 
these soaps were contused h thre public with the lohn H 


Woodbury Facial Soaps of the Andrew 
John C. Pembertor 


Aron Steuer is counss 


Jergens \ 
represents ens imteres 
l 


Woo ibur\ 


SPLIT DECISION IN CARON VS. DuMOIRET 
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the I ition to perfume wi there 
are using the word ‘Narcissus \ll 


that I can see that I should restrain them from is from 


simulating your package You havent’ got any monopol 
ot ‘Narcissus’ that I can see.’ 

Mr. Leon: “Moreover, his nerfume could be called any 
thing. He calls it ‘Narcissus’.” 


evidence that 


| 


The court: “Not at all There is credible 
is the odor which the trade associates with the 
even if it does not represent the 


gener 


description of ‘Narcissus, 
Narcissus flower.” 


Mr. Leon “T think if the should decide and it 


court 
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should be upheld by the Appellate courts that anybody under 
the circumstances (Caron’s Narcissus Noir having’ made a 
success) can go and approximate that perfume, use the 
word ‘Narcissus’ and sell it, then there is no reason in the 


world why everybody shouldn’t de the same thing with 
Cashmere in the case of Cashmere Bouquet.” 
The court: “There is every reason in the world. Cash 


mere is a purely fanciful name. You can make a Narcissus 
perfume and achieve the wildest success with it, and I will 
have a perfect right to go and make Narcissus perfume and 
take all the advantage I can in your success in making it 
popular, providing only that I do not deceive the public into 
believing that your product is mine or that my product is 
yours . The evidence is that Narcissus is a descriptive 
word, that practically attempts to reproduce the 
exact odor of Narcissus any more than they attempt to 
reproduce the exact odor of a rose or a violet, because we 
know they do not. l am going to find as a fact, that 
there is, at the present time in the perfumery trade, an odor 
which the word ‘Narcissus’ is descriptive You 
have a perfect right to protect your fanciful name ‘Narcisse 
Noir’ and | am going to protect you in that.” 

Mr Kreeger, attorney for DuMoiret; raised the question 

the right of the defendant to use a Narcissus flower on 
the stopper of any bottle it may sell and the right of the 
defendant to use a squat bottle for its Narcissus perfume. 

The court said: “I enjoin you from selling 
Narcissus perfume in this dress of bottle exactly as it is or 
in any other form which would lead any purchaser to be- 
lieve that it was ‘Narcisse Noir’ or any combination that 
would suggest ‘Narcisse Noir’ or black Narcissus, or that it 
was in any way Caron’s perfume I will follow Judge 
Mahoney’s opinion on the temporary injunction as to the 
dress of that bottle. I think it is too close. You will have 
to change. You might as well be practical. You can sell 
some of your other perfumery in those bottles. You don’t 
have to sell Narcissus in them. Put the Narcissus in an 
other tvpe of bottle.” 

Mr. Kreeger: “You mean to rule that we could sell Nar 
cissus in other types of bottles?” 

The Court: “I have so held, but you may not, on any 
shaped bottle, use any stopper, color or device which sug 
gests black or noir in connection with Narcissus, and if 
vou wish to be advised further what my intention is, there 
are many other colors on the market other than dark green, 
or dark blue or black. You must make that a 
package that has not that black shade in it.” 

Harry L. Kreeger was attorney for Leon Juster, and 
Maurice Leon represented Caron. Counsel for Caron stated 
that briefs will be submitted to the court, and implied that 
would be carried further 


nobody 


used of 


propose te 


the case 


Caron Sues Hudnut on Narcissus 


Caron Corp. has begun suit against Richard Hudnut to 
restrain defendant from using the term “Narcissus” and als 
to restrain the use of the black and gold package by Hudnut 
It is claamed that in 1908, Hudnut manufactured a Narcissus 
[ which attempted to simulate the odor of the natural 
It is also alleged that it was not a success and 
manufacture of the perfume was discontinued until 
ifter Caron 1? Narcisse Noir, when the 
manufacture of Narcissus perfume was resumed 





SUCCESS 


made a 
Hudnut’ 
POINTS OF PAUL WESTPHAL DECISION 
Paul Westphal, Inc., New York City, 


according to a ruling 


Appellate Division of the Supreme Court, New York, 
as briefly announced in our last issue, is entitled to restrain 
Paul Westphal, a grandson of the founder of the house, 

m using tl ime Westphal a similar business 
The suit was brought by Paul Westphal, Inc., against Paul 


\ 


Louis M 


Corporation, on evidence that for a time 


Westphal’s World’s Best 
both the plaintiff 


Vestphal, Howic and 
nd defendent corporations manufactured a hair tonic similar 
olor and put up in containers that were much alike. The 


Paul 


America and opened a small shop on the 


tonic had its origin many years ago when the original 
Westphal came to 
vest side of New York City. He put on the market in 1881, 


(Continued Page &2) 
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NEWSPAPER AS AN ADVERTISING MEDIUM 


Its Flexibility; Its Adaptability as Viewed Under Varying Conditions; 
Useful as Shopping Guide; Results It Produces When Used Intelligently 


By LEROY FAIRMAN 
New York Advertising and Merchandising Expert 


lo state the deficiencies of the newspaper first, and get 
hem out of the way, it must be admitted that it is 
ephemeral publication Its efficiency covers, generally 


speaking, but a few hours, before it is on the way t 


| 
wastebasket or the ash can Also that, generally speaking, 
it is read with haste, and contains so much that many « 
umns or pages are not seen at all by the average reade1 

This is about all you can reasonably say in adverse 
criticism of the newspaper as an advertising medium; unless, 
perhaps, that it often grieves the advertiser by printing h 
beautiful package so badly that it looks more like the con 
tainer of a shoe polish than the treasurehouse of the most 
But the 


the newspapers are quite used to bad printing with muddy 


precious perfumes of Araby the Blest 
ink; so that about the only damage done is to the sensibil 
ities of the advertiser. 

Not Handsome, But Always on the Job 

\lthough the newspaper does not possess the physical 
beauty of its proud brother, the magazine, it is always on 
the job. The magazine has the advantage of lying around on 
the living room table for weeks, but the newspaper turns up 
every week or every day, always new, always c.ammed full 
of interesting and exciting news of the world, the town, the 
neighbors around the corner. The magazine that lies around 
for weeks is picked up now and then and idly glanced 
through; the newspaper is seized eagerly by every member 
of the family, and devoured whole And by the time it ts 
digested, along comes another copy! 

The magazine is an educational medium. It creates new 
habits of thought: it broadens the mental outlook; it aids m 
forming new modes of living; it suggests the use of new 
commodities; it tells its readers what they should eat, drink, 
wear, ride in, read, and amuse themselves with 

To some extent the newspaper aspires to wield the same 
educational and cultural influence, but chiefly it is a hasty 
and impermanent record of current events hese 


events include the daily news of the stores and markets, an 


there we have the secret of the newspaper's value as an 
advertising medium, and of the remarkable results tt en 
shows to its advertisers 
Giving the News of Business 

Years ago advertisers used the newspaper merely sa re 
minder that they were still in business at the same old 
stand. The newspaper began to come into its own as an ad 
vertising medium when it occurred to certain merchants that 
a publication which was read for its news ought also t n 
tain the news of the business enterprises of the community 
and that this news consisted of what was offered at t 


stores, what the price was, and why it was desirable 


Nowadays, the news of the stores is, to many readers, 


among the most interesting contents of the newspapers 


Weoescy read store news more carefully than any other part 


wt tne paper. The newspaper is their shopping guide They 
scan column after column of advertising, seeking out attrac 


tive offerings in the staples the family consumes, and new 


and tempting items in the wa lothing lhine lingerie, 
toiletries, and whatnot 
Che use of the newspaper as a daily or weekly shopping 


guide is responsible for the remarkably quick action it gives 


the advertiser, and this immediate responsiveness often is of 





high value to the advertiser New spapers have often “saved 
the life’ of a manufacturer who ardently desired to turn 
goods into money in the shortest possible time 


The characteristic of the me vspaper which is most attrac- 


tive to the average advertiser is its flexibility It is flexible 
as to time, as to coverage, as t cost You can get an ad- 
vertisement into as many papers as vou desire in a few 


days; the 


magazines will keep you waiting 90 days. You 


can cover any city, State, zone or section you desire. You 
can use expensive city newspapers, or you can use the small 
country weeklies, whose space costs very little \nd not 
only can you start when you want to, but u can stop just 


as quickly 


[he advertiser who desires to take the biggest bull in the 


world by the horns and conquer New York or know the 
reason why can be accommodated by newspapers which reach 
every man, woman and child in that great city, no matter what 
language they read—or whether they can read at all or not 
It will cost money, but it will be very exciting—and if all 


goes well it will mean a tremendous success 


Cost of Space Is Always Reasonable 
The advertiser who wants to try out a new product in a 
less expensive way, but still reach people of buying power 


and metropolitan tastes, can be accommodated. In all parts 
of our country we have cities of from 20,000 to ten times 
that population which offer splendid proving grounds for 
any kind of a product, and are served by newspapers which 
And the cost ot 


their space, in relation to what they deliver to their adver 


have no superiors anywhere in the world 


tisers, 1s most reasonable 








The advertiser who wishes t er the country but has 
not the means t ke a clea » oT it ll at ones will find 
in the newspapers an invaluable ally le can proceed, section 
by sectir eb me, digging in and fortifying his position 
is he goes. In and around ever bbing center he will find 
groups of newspapers exactly paralleling his newly acquired 
distributiot nd going i the mes e€ prospective 
consum« tf his goods in every nmunity where dealers 
have Ce ] suaded t s n S s the way I 
wiht mos It reat 1 ala a ers e proceedec 
comparatively few have attempt er e entire ul 
try, or a m f it, in their initia umpaigns 

The advertis« se goods a vell tributed, but wh 

nds from time to time that sales in certain locations are 
not what they should be are ictuall falling off or not 
keeping pace with the growth of population—can centralize 


his advertising effort on those precise spots by using only the 


newspapers which cover those spots, thus correcting an 


unsatistactor\ condition 1 a most direct and econemical 


manner 



























































\ll advertisers, new and old, can use the newspapers most 
uivantageously in trying out new ideas in merchandising and 
new copy angles. A new product, a new use for an old 
product, a new sales method, a new price, or a new copy 
angle can be tried out at the minimum of expense, and the 
right answer to the problems involved obtained ina very short 
ime. If the new idea is a good one, a short campaign in a 
tew papers will prove that fact; if it is a bad one, it can 
be yanked back and buried at a week’s notice. 

[he newspaper field is not altogether closed to the man 
who insists upon physical beauty in his advertisements. Many 
newspapers are so well printed that simple, clearly drawn 
illustrations show up attractively ; and about 70 newspapers 
n our larger cities publish rotogravure sections with their 
Sunday issues. These papers cover the country quite thor- 
suughly, although of course rather thinly, and their roto- 
gravure sections are in most cases well printed, and highly 
artistic and attractive in their makeup. Photographs, wash 
drawings and illustrations of merchandise and packages are 
handled in a very satisfactory manner, and the result is beau 
tiful enough to please even the most esthetic manufacturer. 

Space in these rotogravure sections is expensive, but it is 
As everybody knows, the “picture 


worth what it costs. 


section” is the most popular part of the Sunday paper. 
Everybody looks it through, and everything in it is thor- 


oughly scanned. It is the only part of the Sunday paper 
which is seen by every member of the family before it is 
thrown away; consequently the advertiser actually gets the 
benetit of 100 per cent of the circulation he buys. 

Thus the newspaper, it will be seen, has something to offer 
to every advertiser of a commodity which is used, or should 
be used, by the American people. The man who feels like 
splurging can buy space at $15,000 a page in the Magazine 
Section of a string of Sunday papers reaching from coast to 
coast and offering a total of about 5,000,000 circulation; and 
the man who is less ambitious can buy space in little country 


weeklies for a few cents an inch. 


Advantages of Small Town Field 
This small town field, by the way, is one that deserves far 
more consideration than it receives. Of course the manufac 
turer of most lines of merchandise cultivates the big cities 
intensively and lets the rural communities tag along as best 
they may The concentration of population in big cities 


means many thousands of possible consumers in a small 


territory, served by many stores of big buying capacity. 
Thus the big cities are the logical places in which to look for 
ig business, and they have the added advantage of being easy 
to cover with salesmen 

In spite of all this, the small town field deseryes cultivation, 
and will amply repay it. Sixty per cent of the goods hought 
in the United States are consumed by the farmers and the 
dwellers in little towns and villages. In many of our agricul 
tural states enough automobiles are owned by the rural 
population to carry every man, woman and child quite com 
fortably. It may be a little difficult to cover, but no manu 
facturer is wise who neglects 60 per cent of his market. 

It is true that this small town field is partly covered by 
magazines, agricultural publications, and the circulation of 
city papers that percolate through the country districts. But 
this coverage is far from adequate, and far from effident 
The publications actually and thoroughly read by the rural 
communities are the little country newspapers; and they 
actually sell goods in profitable quantities. 

The fact that there are so many of these little papers 


is disturbing to the advertiser accustomed to buying space in 
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bulk. 
also be bought in bulk. 


Country newspaper circulation, for that matter, can 


over 7,000 of these papers, with a total circulation of nine 
and a half million, can be bought as a whole—just as easily 
as placing an order for space in a single newspaper. Or any 
part of this vast circulation can be bought, covering any sec 


tion, State, or zone desired. 


Useful and Helpful Co-operation 

Modern newspapers offer the advertiser something more 
than circulation, more than blank space in which his copy 
may be inserted. They offer him a degree of co-operation 
which is very unusual and very helpful. 

Many newspapers in our large cities maintain merchandis- 
ing departments whose entire activities consist of helping the 
This 


service is at the disposal of every advertiser of a legitimate 


manufacturer introduce and distribute his wares. 


product who will contract for a reasonable amount of 


advertising space. The men employed in these merchandising 
departments will place at the disposal of the advertiser ex 
haustive information on many points of interest and im 
portance. Maps showing the distribution of population, and 
its classifications ; facts as to the occupations, income, buying 
power and buying habits of the people; exact information 
as to the amount of goods of any description now consumed, 
and the way in which this consumption ‘is split up among 
the manufacturers represented; information as to the num- 
ber, location and standing of wholesale and retail outlets— 
and other facts of the highest value concerning the section 
their newspaper covers are gladly supplied. 

What is more, the staffs of these merchandising depart- 
ments send out letters to the retailers, calling attention to 
the fact that such and such a product is about to be ex- 
tensively advertised, and counseling the trade to put in an 
ample stock. They make personal calls on the retailers for 
the same purpose, assist in getting window displays into de- 
sirable stores, and accompany and introduce the manufac- 
turer’s salesman on his inital trips, adding the weight of 
their own influence to his. This co-operation, needless to 
say, is frequently so valuable that it makes a gratifying suc- 
cess out of an advertising campaign which might otherwise 
have been a failure. 

It is probably true that the newspapers, as a class, suffer 
from what appears to be too much prosperity. In even our 
smaller cities, with populations of from 50,000 to 150,000, 
the columns of the papers seem overloaded with advertising. 
Page after page of it, with only mighty thin wedges of read- 
ing matter sliced in between. Department stores, chain 
stores, local retailers of many types and big national adver- 
tisers with their half pages and quarter pages, make such a 
tremendous racket in print that the prospective advertiser, 
or the man with a limited bank account, is appalled. Unable 
or unwilling to buy big space, he feels that he might as well 
stay out. Such small space as he could afford, would, he 
feels, be a waste of money. The small advertisement seems 
so overshadowed and belittled that it doesn’t seem possible 
that it could be seen and read by enough people to make it 
pay. 


Many Make Small Advertisements Pay 


This is by no means true. If space permitted, a long list 
of manufacturers who have made small advertisements pay 
well might be given—and this, by the way, is true of the 
magazines as well as of the newspapers. 

Circulation, big circulation, is the answer; and, of course, 
reader interest to go with it. It is a fact that in the news 
paper of thirty or forty pages a small advertisement is not 
seen by all the readers. A great many readers will not even 
see the page upon which it appears, and thousands will only 
glance at it. But other thousands will see and read it, and 
if these readers enough will buy to make the advertisement 
pay itself out and show a profit. The intelligent use of small 
space in newspapers pays; and this is true whether the papers 
used are the colossal affairs printed in New York and Chi 
cago or the little four-page sheets published back “in the 
sticks.” It sometimes seems strange that in such adverse 
circumstances small advertisements can produce profitable 
results, but they do 


Through one Association, space in 
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A NEGLECTED MANAGEMENT AID IN PRODUCTION 


Graphic Presentation of Facts as Applying in Toiletry Manufacture; 


Fifth of Series of Articles on Organizing and Conducting a Plant 


By RALPH H. AUCH, B.A., Ch.E., Cincinnati, Ohio 


(Fourtl f Sertes was Printed Via 1926, Pa ] 


ge 19 


The advantage of graphs and charts lies in placing before 


the executives of a business, complete information of its 


affairs in a quickly and cusily understood form. Information 
on past performance presented in this way may be used ef 
fectively in guiding and controlling the future operations and 
transactions of any 


he value of the graphic presentation of 


business. Great enterprises have long 


since recognized t 
facts. Since big business tinds graphs and charts not only 
helpful but well-nigh indispensable it is only reasonable that 


rank 


and file in the toilet preparation industry, should employ 


the smaller undertaking such as is represented by the 


them more widely. 


Some executives throw up their hands in horror when 


graphics are suggested vet they calmly glance at their watch 


or thermometer, proceed to measure with their ruler or their 
agate line measure or comment on the pointer of their 
auto speedometer. These are graphics with which they are 


familiar and they accept them and use them without being 


conscious of their character. No executive would consent 


to alteration of his present plant or to the erection of a new 
one without first seeing, studying, and approving the care 
fully prepared plans (graphs). Yet he frequently will pro- 
ceed with a budget, a production schedule or any adver 


tising campaign without graphs of past performance to 


guide him. 


Pictures Preferable .o Descriptions 


\ graph is a picture and a picture is manifestly more 
readily retained in mind than a description of the same sub 
The 


well as 


ject, no matter how vividly it may have been expressed. 


statistician, the astronomer, and the engineer as 


the railroad, the insurance company, and health department, 
for example, all recognized the value of graphs before the 


average business man. Likewise at the one extreme, the 


cartoonist long since realized that his cartoon (his graph) 


“puts over” his witticism or ludicrous with far 


greater force and effect than mere words, and at the other 


Situation 


extrerre, the general with his maps (his graphs) of the 


battle front has his mind free, from the details of descriptions 
their buried 


and tabulations with 


facts, to plan the next 
strategic move. 


\ sizable 


of graphs in the conduct of the average 


volume could be written on the value and uses 


toilet 
the problem in the preparation of this article is 


preparations 
business sO 
to indicate by a few examples and 


some suggestions in a 


relatively short space the many places where the graphic pre 
sentation of facts have proven or should prove of great value 
It assumes that the executive appreciates the value of busi 
ness statistics in his problems of executive control, has those 
of the past available for use and is 


accumulating them 


through daily, weekly, monthly, quarterly and yearly records 
and reports 

First, comes the chart of the business itself or the organ 
than Dr. Lee 


says: “An organization 


ization chart. No less an authority 


in Volume I\ 


Galloway 
of Modern Business” 


that cannot be charted so as + sh vell-detined rela 


tionships cannot be said to be scientifically managed.” At 
rganizati 


ulates 


( 


n chart detines the flow of authority and so stin 


enthusiasm and develops the spirit of co-operatior 


among employees 


Certain employees tend to assume responsibility while 


others tend to shirk it with the result that confusion ari 





the minds of subordinates as to who's who. Overlapping 


functions and disputed points of authority cause more or 


less friction and what can be worse than friction in am 


organization? An organization chart overcomes these an 


many other difficulties, places responsibility for errors cor 


rectly and without delay, helps the individual organize 


his own job, and assists in the 


accounting by allocating costs 
ce initely. 
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Figure 1 is an organization chart which permits of ex- 


pansion for the larger organization. How it can be expanded 


need not be touched for doubtless most organizations 


upon 
larger than the one anticipated by the chart have long since 


adopted the use of the organization chart through the efforts 










e employment or personnel manager. In the smaller 


rganization, the president may also serve as general man 


wer and sales manager, the comptroller may be treasurer, 


iccountant, ofhce manager and credit department rolled int 

vhile the productio1 manager may he st rekeeper 
shipping clerk and me¢ c and have direct charge of ‘ 
factory employees or lo to an older employee or two t 
supervise the work f n 

Each “box” in th irt should have the name of the in 
vidual filling the position written 1 In its preparation, 
t at juestion arise s best to go to the individuals 
lurectly concerned t ( i re the lines of au \ 
split and to determi ect any conflic The chart 
nust be changed t net l ons and changes in perse el 
S ne Aris¢ nd I s ey Ip-to ite r lose ts 
value 
In the Sales Department 

Graphs may be used dvantage in “selling” sales ideas 
and plans to salesmet temperament that makes a 
man a good salesman is not one that makes him take kindly 
to assimilating a mass ot figures. If, for example, a com 
pany offers a number of products and the sales of one or an 
other or several are out of balance, graphs offer the means 
f forcefully bringi s low sales volume or lack of 
rders to the attention of the salesmen 


The salesmen themselves may be chartered as to number 





f calls, number of orders, value or average value of orders 
tained and average < per all r per order By chart- 
ng each individ sal n separately a comparison can be 
made as to expense and productivity. While, by charting 


them collectively any important fluctuation in sales cost 1s 


mmediately apparent 
Maps with tacks or icks and cord to follow the salesman 
his territory are t mmon even to require mention 


lowever, in addition to the usual service they give they also 


tfer a means of comparing the rapidity with which each 


rs his territory and provide a basis for revision of ter 
ory if a salesman proves that he has too few or too many 
. ' 
is to make 


The fact that in salesmen’s contests resort is almost in 


ariably made to some sort of graph to keep the salesmar 
advised of his progress, his standing compared to that of the 


thers and to arouse and sustain interest, indicates that graphs 


Among the statistics of 


are worthy of wider application 


value to the business as a whole that are being charted to 


advantage over a period of years are 
1. The number and average size of orders to jobbers, 
chains, department stores and druggists, all four curves being 


shown on the same chart with months as the unit 


2. Selling cost (forms other than advertising) in per 


of total volume of sales by months 





1 


3 Total volume of sales and curves showing the 





tf each product going to n up the total volume on the 
same sheet by months 

4. Total sales in a selected list of representative cities by 
volume of a selected list of 


>. Yearly 


jobbers and department stores 


representative 
chains 

Among the things that are being charted primarily for 
use in and for the information of the sales department itself 
are 


1. Sales expense per unit value of the products sold 


2. The sales of each size (when more than one size of the 


sare product is offered) as a percentage of the total sales 
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3. The sales of each product (when more than one is 
produced and offered) as a percentage of the total sales. 

4. Sales expense by territories by periods in those cases 
where sales agents are employed. 

5. Sales in each territory as a percentage of total sales 

( 'stimated sales compared with actual sales 


Such charts become increasingly valuable as time goes 
In plotting sales volume not only the total sales in dollars 
shown but the total volume in terms of dozens, 
venient units shsould be shown as well 


gross or other con 


The importance of this can be illustrated best, perhaps, by 


locking back to the last period of depression 

Chere can be but little doubt that many were deceived by 
he apparently unprecedented growth in total sales of their 
However, 


business (in dollars) just prior to that time 


products that had retailed for years at twenty-five cents 


iad been advanced to thirty and even thirty-five cents in 


many instances and likewise those retailed at fifty cents 


were moved up to sixty or sixty-five and so on. These price 


idvances were iustified by the increased costs of labor, raw 
materials, etc., in almost every case, and even though there 
was no good reason for the advance in some instances, the 
fact remains that these advances were reflected in the greater 
total sales volume (in dollars ) 

It requires no stretch of the imagination to appreciate that 
dollar 


reassuring angle would have been an almost horizontal line 


} 
} 


many sales curves that were pointed upward at a 


or in some cases even shown inclination to decline had the 


rr 


corresponding gross or dozen curve been drawn. In other 


words, the sixteen to thirty per cent (roughly) increase in 


selling price permitted of an apparent increase in sales 


volume when the actual consumption was diminishing 

All who have vivid recollections of the period might stop 
and ponder this a moment and particularly those who had 
to tight their way out of difhculties with their backs to 


the wall, for Instory has a habit of repeating itself 


The Purchasing Department 


The buying of raw materials, the component parts of the 


packages, the office and factory supplies and the like is 


usually held to be a very simple sort of thing. This is prob 


ably due to the fact that the adage “goods well bought are 
half sold’ 


manutacture as it is in most other lines. 


is not nearly as applicable in toilet preparations 
However, if the 
buying is to be done correctly and successfully, the utmost 
thought and intelligent study must be given to it. 

The purchasing agent of the small outfit who usually has 
other duties he must carry along with his purchasing can 
least atford to trust his memory and can and should depend 
on graphs to gather and keep up-to-date all the data neces- 
sary to good buying and to prevent overbuying. The follow 
ing paragraphs, owing to the diverse nature of the purchases 
of the various manufacturers, can do no more than suggest 
a few of the ways graphs have proven or should prove 
helpful 

\ simple curve of the monthly consumption of each item 
with a curve showing the quantity on hand drawn to the 
same scale on the same sheet serves to prevent an over 


supply or a shortage and leaves only the time ordinarily 
required for the source of supply to make delivery to be 


kept in mind 


Every completed package is made up of a number of 
component parts and the greater their number the greater is 


the likelihood of their getting out of balance with perhaps 
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ma months’ supply of one and but a few days’ supply 


of another on hand. By plotting every item on the sam 


sheet, every week, and resorting to the use of differen 
colored inks pencils and solid lines, dotted lines and dashes 
and using either a key or writing in the names of the items 


along the respective curves is doubtless the best way to kee 


them in balance 


} 


Most, if not all, toilet requisities are dealt in by the gross 


so that the unit of the v-axis or vertical axis of the gr 


should be the gross. Custom decrees that some items be pur 


chased by the thousand while others may be bought by the 
gross. Therefore, it is necessary to convert the quantities 
of those items purchased by the thousand to terms of gross 
Merely multiplying the figure by seven takes care of this, bu 
when ordering it is necessary to remember to divide by this 
same figure 

“shop around” and urge ever 


\ purchasing agent may 


salesman to “sharpen his pencil’ on each individual in 
gredient and every item entering into the completed packag 


in his endeavor to lower costs, while if he were to stop to 


analyze the situation he might tind one costly item or on 
costly ingredient is making up twenty-five to fifty per cent « 
the total cost. If the facts in the case warrant such a con 


clusion it is that item, of course, that should be concentrated 


on. In the case of a cosily ingredient he frequently finds that 
all manufacturers quote the same price at any given time 
What is back of this is of no concern here but by securing 
quotations at weekly or monthly intervals whether or not |} 
is in the market and plotting these quotations he may fi 
seasonal or other fluctuations and thus determine when 


buy and when not to buy or place a 


mtract for divide 
shipments. 

In the case of a costly item going to make up the com 
pleted package, the case of a ready-to-use shaving cream 


requiring a large collapsible tube may be taken as an 


example. The cost of decorated collapsible tubes, par 


ticularly in the bigger sizes, is largely determined y t 


cost of the material from which they are made, namely, tin 
He would then concern himself with the 
a curve of the tin market over a perio years and aga 
determine with a degree of accuracy impossible by any oth 
method when and when not to buy 

The purchasing agent can use for his guidance not onl 
the charts prepared by his own hand or at his direction but 
show th 


those of the sales department. These not only 


disposal of the materials over past periods but also th 


rate of increase and decrease in the volume of sales and 
any seasonal fluctuations of each individual article manu 
factured. He can then govern his purchases accordingly 

If such data and graphs were made available, or not 
neglected or overlooked when available, the storerooms in 
obsolete an 


this industry would not contain nearly so much 


unusable materiaf and supplies as is the case 


In the Advertising Department 


If the advertising manager is skeptical about the advan 
tages of graphs in his department he is here reminded tha 
he uses graphs every day either consciously or unconsciousls 
The layout of an advertisement, the dummy for the bookle: 
unless it is dispensed with and the booklet is made direct: 
from the galley proof, the dummy for the folder, or the pack 
age enclosure, are all graphs from which he visualizes and 
plans his finished work as well as conveys his ideas with an 
accuracy impossible with words alone to those who are to 


execute it. In fact, none will take issue with the statement 
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that an illustrat.on or diagram will command attention when 
a page of printed matter will not and that one of the eternal 
problems in advertising is t nd pictures that will attract 


ind at the same time “tie up” with the matter of the ad 


[he graphs prepared in the advertising department from 


the data accumulated in previous advertising campaigns, 





together with the graphs from the sales department and th 


, “We can prob 





st department, offer the means of chang 


ibly afford to spend about thousand dollars this 
ear’ to, “We can protitably spend i definite num 
ber) thousand dollars this year and sales will approximat 


a detinite number) thousand dollars.’ 


\ comparison of the total sales and the total expenditure 





idvertising is of inestimable value and the width of 


spread between the two curves shows definitely the efficienc 
f the advertising If the work is being well done, in a 
relatively young organization, the curve of the cost of the 
ulvertising expressed percentage the sales olume 
should incline downward due to the cumulative effect of 
irlier effort \s the organization grows older the curve 

uld be practically horizontal with a tendency to mov 


down while if it inclines upward it is time to seek and 
uncover the underlying reason. It may be the policy, inet 


lective copy, dealer antagonism or other disturbing 


trom within the organization \gain, it may be the ag 


vressiveness of a new competitor, the superiority of a com 
peting product, the more convenient container of a c mpetitor 
without 


it combination of these or other causes from 


Then, too, it may be due to a changing tendency on the 


part of the consuming public such, f instance, as the 
preterence for a paste dentrifrice over a powder, or a sha\ 


ng cream over a cake and a stick 


e use of graphs is more limited in the advertising 


1 


department in the toilet preparations industry than in most 


other imdustries Some industries employ graphs in th 


advertisements themselves with marked advantage, but 


graphs have little, if any, place in toilet preparation publ ‘cit; 


In ie case of the retail store the effect t the adver 
tising is felt almost immediately. The results can be charted 


hat the most economical size of space, the most effectiy 
medium, the best season of the year and even the best day 


t the week tor any given commodity can be determined 
Likewise, in the case of the mail order house, where every 
advertisement is carefully keyed, the results in inquiries ani! 
available and the value of every type 


actual orders is readily 


of appeal, every size of Space, every style of lay out, every 


class of media, ete... may be accurately determined and 
charted for future guidance. In the case of the established 
nationally advertised toilet preparation, the effect of the 
advertising is remote and devious 
These statements of the limitations of graphs are made 
not for the purpose of discouraging their use but rather as 
cautions so that extra effort will be put forth and wides 
possible application made of them in spite of the early dis- 
couragements in their use 
(This Chapter and Series to be Continued ) 


Soon, Socner, Sunset! 


To the man who does not value time, let me hand a 


straight shot: Soon your opportunities will begin to lessen, 


your abilities to be discounted, your ambition will grow 


less and less, and the most valuable asset you have—Time 
will begin to seem so short that you will get overanxious 


about your situation, and in your great anxiety to do some- 


thing you will do nothing.—Silent Partne) 
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(tb ROM OUR 


GkAssk, April 5.—Following is the monthly report tor 
\pril on essential oils and floral products 
Orange 
\fter a fortmght of rain the weather has turned nice 


again and the warmth 1 is beginning to make itselt 


felt, has advanced the vegetation whicl up t the 
had not shown any sign of activity 


We will not be ; 
the crop and _ the 


make detinite 





Statements ¢ ncernimg 
May 


their 


tendency of the until our 


report Che tirst blossoms will 


prices 


then have made 


appearance; the trees will show more or less numerous buds 


which will permit of conclusions as to the magnitude of 
the crop. 
If the 


water, this is not the case for 


demand is rather quiet for the orange flower 


oil neroly which has already 


undergone a rise in value although, being of the 1925 


distillation, only very small quantities still remain 


Rose 


A fairly normal crop is expected, as the rose bushes have 


been thoroughly watered by the late rainfall and the fine 


sunny days which are beginning to prevail will develop 


numerous buds between now and the end of the month 


Tardy frosts might still be feared, but if the temperature 


continues as at present, the crop will be quite normal. No 


increase m prices is expected, however 


Jasmin 


The first work of cultivation has started The jasmin 


has been laid bare and in a few weeks’ time the dry and 


dead branches from last year will be cut 


Nothing is being said as yet in regard to the price of the 


jasmin flower. If a rise is hardly possible, a slump does 


not seem likely to take place on account of the ever growing 


cost of labor, fertilizer and new taxes 


Tuberose 


The bulbs which had been put into premises protected 


against the cold, are selected, sorted, and leaned before 


being put into the earth. In a few weeks the planting will 


start. There is hardly anything left of the former crop 


There will not be a great deal of 


} 


activity as regards the 


market for this flower 
Mimosa 
The mimosa crop is finished It was normal and the 
products will also be sold at interesting prices 
Hyacinth 
he hyacinth crop is also finished. It could have been 
larger if there had not been a shortage of labor 
Violet 
The crop of the Victoria violets is almost over. It was 
not very big, but the demand has not been very active 
either, so that the one offsets the other 
Jonquil 
The crop of this small yellow flower which has such a 
strong aroma and whose cultivation had been abandoned 


during the last few years, is in full swing at present. 


X 





APRIL REPORT ON GRASSE FLORAL PRODUCTS 


Own 








ESSENTIAL Oin ReEvVIEW Apri, 192¢ 


CORRESPONDENT ) 


] 


Perfumery manufacturers have gone back to this powertul 


and pleasant perfume, and therefore the flowers which had 


become very rare have been in great demand for two years 


This year the price was still very high and in spite of 


that fact the output will not suffice to meet the present 


demand 
Lavender 


The market for essential oils having been very quiet for 


} 
‘ 


the last two months, the transactions in lavender oil have 


been very slight. Obstinate distillers who did not want 


to sell last autumn nor in the course of the winter months, 


advantageous prices that were offered 


st cks, but 


in spite of the very 


to them, now have decided to realize on their 


as the demand is very quiet, purchases are only effected 


at relatively low prices which the sellers finally accept 


the fear that stabilization will last a long time yet and that 
from day to day. This 
little from 5 to 10 


The stocks still remaining are not going 


the new crop is drawing closer 


situation has made the bend a 


kilo. 


retained and do 


prices 
francs pet 
to be not suffice to cause a slump as regards 
the next crop’s prices. The magnitude of the demand alone 


will play the principal part in fixing the prices 
Aspic 


The aspic oil stocks are practically nil and the foreigi 
countries which produce this oil advise that nothing is left 
of the old distillation 


aspic oil is almost certain. 


A stabilization of the prices for the 


Rosemary 
lacking. 


on consignment in the consuming countries, nothing remains 


This oil is absolutely Unless large stocks are 


in the producing places 
Thyme 


The poor sales mentioned in our previous report continue 
oneself the 


to persist. One asks which might 


explain this lack of interest in this oil which in the preced 


reasons 


mg years was always bought up quickly 


Geranium 


The oil from La Reunion has shown 
few wecks. 

The oil from Algeria continues at the old price. Contracts 
for five years are proposed at truly advantageous prices. 
Hardly anything is left of the former stocks but the new 
distillation of the first cutting will begin in a fortnight’s 
time. 

The Grasse geranium is still stable. It does not undergo 
all the fluctuations in price which the exotic geranium oils 
experience ; it is true that the quantities distilled are nearly 
all sold in advance and not sufficient to serve for speculating 
purposes. 


a slight rise the last 


Mint 
A very appreciable slump is anticipated with regard te 
all the mints. The Grasse mint has already lost considerably 
as regards the prices quoted three months ago. From Japan 
a noticeable slump is announced; the offers for shipment at 
future dates are appreciably cheaper than the present price. 


Cleaner for Democracy 


Exports of American soap are increasing. Whether or 
not we made it safer, we are apparently making the world 
cleaner for democracy.—Boston Transcript. 
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FUROATES 


By E. YEAKLE WOLFORD.* 


University of Pittsburgh, Pittsburgh, Pa. 


Industry and science are proceeding today in greater unison 
elds 


Such rapidity 


than ever before, with the result that progress in both 


is more rapid than at any time in the past 


makes the task of keeping in touch with diverse fields more 


difficult and yet more important than formerly. For, while 


the majority of advances in a particular tield undoubtedly 


irise within it, great improvements frequently come from 


ipplications of discoveries made in unrelated lines of en- 


deavor. This is as true of the perfume industry as of many 


thers, and while the perfumers support research lavishly in 


many Cases, 


they must keep in touch with progress in other 


elds in which at times discoveries of great importance to 


the perfume trade originate. One such advance in recent 


times is the development of a process by which furfural, one: 


i laboratory curiosity, is now made available in large quanti 


ties at a reasonable price. While furfural itself is of littl 
importance to the perfumer, it is the source of furoic acid, 
the esters of which seem to possess great potential useful 


ness in the perfume trade 
\lthough furfural was discovered in 1830, it was expensive 
ind difficult to produce until within the last ten years \t 


the great “rolled oats” factories of the middle west quantities 


if oat hulls accumulate, and it was while attempting to mak« 


at hulls digestible for consumption as cattle food that a 


worker discovered a practical process for making furfural 


By this process furfural is now produced at the rate of a ton 


i day with tremendous expansion possibilities ahead as new 


applications are discovered. As soon as large scale produc 


tion made furfural cheaply available in large quantities, 


many uses were discovered, principally those in which fur 
fural replaces other, more expensive aldehydes, for it is an 
aldehyde and as such possesses the common properties which 
make these bodies useful. It is used to replace formaldehyde 
ind formaldehyde derivatives in making synthetic resins like 
Bakelite, for laminated boards as_ radi 


molded articles, 


panels, and for varnishes. It has wide possibilities for use 
is a solvent, a disinfectant and as a dye intermediate. Its 
derivatives have been used for rubber accelerators. 

Furfural is made by subjecting any pentosan-containing 
material to the action of steam and acid in a digester, from 
which it is later distilled and rectified. Pentosan materials 
are widely distributed in nature, hence oat hulls are not the 
only source for furfural but rice hulls, corn cobs, bran, straw 
fact, the 


Chemistry of the Department of Agriculture, in their search 


and other materials may be used. In Bureau of 
for uses of waste agricultural products, have developed and 
successfully operated on a semi-plant scale, a process by 
which furfural as well as other products of value are made 
from corn cobs. However, corn cobs are difficult to treat 
because they are not finely divided like oat hulls and are at 
in economic disadvantage as a source for furfural, because 
their bulk and light weight makes the shipment of corn cobs 
expensive, whereas oats are shipped in the hulls and the hulls 


accumulate at the plant. 


*In our Trape Notes DEPARTMENT will be found the photo of the 
author and some account of his valuable experiences in his chi 
Profession Mr. Wolford’s mind has not only a scientific trend, 
but he has an inventive faculty which has been recognized in the 
Patent Office 


en 





irtural ts practically unknown to the perfume trade, but 


is used to some extent in the flavor industry, although here 


it is usually introduced as a minor constituent of some flavor 
raw flavor is 


known as it occurs in small quantities in bread, particularly 


material, and seldom as pure furfural. Its 


in the crust; in roasted coffee and very occasionally, in beer, 


in the latter case, originating in the roasted malt. Traces 


ilso occur in pyroligneous acid and in potable spirit. Com 


mercial fusel oil contains fur 


Dutch Kornol 
and German Roggenol, and it is largely to the furfural con 
tent that their 


trom practically any source 


fural, the largest quantities being found in 


these owe peculiar taste which makes them 


desirable in cognac oil, for cognac itself contains some fur 


fural. The taste and odor of furfural when diluted are remi 
niscent of freshly baked bread and pure liquid furfural com 
ines the odors of benzaldehyde and oil of cinnamon 

While furfural itself will probably never become an im 
portant perfume material, its 


derivatives, particularly the 


Just 


furoic 


esters of furoic acid seem to offer possibilities as fur 


tural 


resembles benzaldehyde in structure, acid re 


sembles benzoic 


acid, the difference being in the structure of 


the ring or nucleus to which the aldehyde or acid group is 


uttached as illustrated by the following graphic formulas 


iC .CH,0H HC CH HC C «COOH 











Benzene 3enz- 3enz 
Ring aldehyde 
H >W HC F { .CHO H COOE 
A "HH cH 
Purane Purfuryl “urfur- Puroic 
Ring Alcohol aldehyde Acid 


The resemblance is not restricted to structure alone, but 
is noticeable also on comparing chemical and physical proper 


acid 


ties of furfuraldehyde with benzaldehyde or of furoic 
with benzoic acid. 
furoic acid, naturally, depends on 


The use of esters of 


their availability in sufficient quantity at reasonable prices 
Since furoic acid can now be purchased at $1.60 per pound 
in ten pound lots, it is obvious that furoic acid can compete 
with cinnamic and phenylacetic acids. It is reasonable to 
suppose that with increased demand and production furoic 
acid will become much cheaper, in fact, it seems probable 
that furoic acid will some day be able to compete with sali 
evlic and benzoic acids, or even be available cheaper than the 
latter. Just as the-prices of the alcohols with which benzo 
acid, for example, is combined to form benzoic esters, regu 
late the differentials in the prices of benzoates used by the 
perfume trade, so the alcohol prices will regulate the differen- 
tials in the scale of prices of furoates, and we may expect 
that furoates, when produced on a large scale, will some day 
cost about what similar benzoates cost today or even less. 

of all the ymmercially 


The furoates common alcohols are c 













t 1 ten rat ‘ 1 ’ 
' é t é ire venerall yhit ra 
t ti vhite practica 1 
| ( g eaviel in wate nd a 
cok iat . water but are easily soluble in 
Met Iroate nobile liquid boilu t 181.3 
( l ler rd re It dor resemble t t 
\ ite t whi n hvl acetate i he dd 
\t ¢ ime time t ges e 1 be te 
pre nt W hile t ] ile tl ethyl lactate t pos 
seSsse more freshness d sing | VeT rom its etny 
t¢ e character 
Ethyl furoate is a ‘ st solid, melting at 34 
C. and boiling at 195° ¢ nder 706 mm. pressure Its odor 
practically duplicates that of ethyl benzoate, and while it is 
t quite equal to “oil of miobe in strength or “1 
powell * due to its lesser volatility the same characteristi 
akes its odor much more lasting 
Propyl turoate boils at 211° C. and has the odor of am 
enzoate Che odor is, if anything, a little fresher than that 
f amyl benzoate, and while propyl furoate has a somewhat 
lower boiling point, it should serve equally well as a fixative, 


r it is about as oily as the former 
At this point in the alcohol series the resemblance of furo 
ates to benzoates shifts to a resemblance to salicylates, for 


butyl furoate, while slightly suggestive of the odor of butyl 





cohoi, has the odor of butyl! salicylate. It is an oily liquid 
boiling at 223-6° ( 

Amyl furoate is also oily and boils at 2. ( It i 
probably the finest of the turoates available today, and its 


that of 
so fine as the best 
amyl furoate with a 


dor is amyl salicylate, although possibly not quit 
amyl salicylate. It is prepare 


ne odor than amyl salicylate of equal 


easier to 


odor and this, coupled with a low price on furoic acid, 
should make amyl furoate a much used perfume synthetic 
Other furfural derivatives deserving mention are fura 


] 


crolein, a compound which resembles cinnamic aldehyde both 
in structure and odor; and furfuralacetone, which resembles 
enzalacetone in structure and properties but has a bread-like 


odor Both of these will no doubt tind use somewhere in the 
perfume field 
PROPERTIES OF I UROATES AND OTHER FURFURAL DERIVATIVES 





Melting Boilin, Odor resembles 
Name Point °C. Point >. Density that of 
Methyl furoate Liquid 181.3 1.178 Ethyl lactate 
{Ethyl acetate 
{Ethyl benzoate 
Ethyl furoate 34 195706 1.177 Ethyl benzoate 
Propyl furoate Liquid 211 1.075 Amyl benzoate 
Butyl furoate iquid 223-6 1.038 salicylate 
Amyl furoate Liquid 232-4 Amyl salicylate 
Puracrolein 51 over 200° 
with 
decomp. Cinnamic aldehyde 
Purfural acetone 39-40° 29 
with 
decomp. Bread 
Furfuryl alcohol iquid 169752 1.135 Wheat, brar 
Purfuryl acetate Liquid 177 1.117 Glycol diacetate 
Purfurel — 36.5 161.7 1.159 (Benzaldehyde 


il of cinnamon 


The alcohol corresponding to furoic acid, furfuryl alcohol, 
is a light straw-colored liquid boiling at 169° C., and when 
freshly prepared or alkaline is miscible with water in all 
proportions. It has a distinctive odor reminiscent of wheat 
kernels or bran. Unfortunately, it is unstable to acids, and 
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ts esters 


can be made by treating with an acid anhydride or chlorid 


ate 
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darket Vit ize, evel \ | ept 1 mbet ttles, and this 
property should always be kept in mind when using turoat 
The darkening has no deleterious effect on the odor value 
f the compounds, and takes place slower in alcohol solution 
than in the undiluted state \ore yer, it seems px ssible 
inhibit the effect by using the same stabilizers, which pre 
vent undesirable darkening in perfume materials now used, 
as, for instance, methyl anthranilate Nevertheless, tl 
appearance of a colorless perfume might be spoiled on stan¢ 
ing, and it is wise to test this point out before marketing 


perfume compounded with 
When using furfural, it 


he substance 


furoates 
hould aiways be remembered that 
nitely toxic whe 
particularly fur 


very real one 


t has been shown to be de 
taken internally, and while 
probably less toxic, the da 
Of course, tor perfumes, toxicity, 
tively unimportant; moreover, 


many perfume synthetics now 


its derivative 5. 





ates, are ger ig a 


unless extreme, is rela 
toxic thar 


flavors, it ‘s 


turoates are less 


popular Kor 





desirable to avoid higher concentrations of furfural than J 
the concentrations contained in recognized flavor materials, 
as, for instance, Kornol. However, since furfural and _ its 
derivatives have such marked taste, it is improbable that 
they will ever be applied in flavors in unsafe concentrations. 

Considering the furfural derivatives now available and 
the great number which will no doubt become availab!e from 
time to time, it seems certain that some of these will find 
use in the perfume and flavor industries 

REFEKENCES i 

“Commercial Furfural; Its Properties and Uses.” By ¢ Ss 
Miner, J P rrickey and Il ] Brownlee, Chen & Met. Eng., 
Vol. 27; pages 299-303 62-366 (1922) 

*“Furfural and Its Der tives,’ (with bibliography) Bulletin Ne 

September, 1925, 53 page of the Miner Laboratorie 9 South 
Clinton street, Chicagc Il ' 


Arabia’s Exports of Gums and Resins 


Prior to the World War the exports of gums and resins 


a 


from Aden, Arabia, showed a steady increase from 52,407 
hundredweight in 1911 to 64,781 hundredweights in 1914 
This trade was almost completely interrupted by the war 
but it was resumed with renewed vigor in 1919 and con- J 


tinued with fluctuations up to the present, showing an aver 


j 

age annual exportation total of 46,557 hundredweights. 
rhe principal items under this group of gums and resins § 

are frankincense, gum olibanum, gum arabic, gum benjamin [| 

and resin. Frankincense as well as most of the olibanum 

shipped from Aden, are obtained chiefly from the Island of ; 

Socotra. Gum arabic comes principally from Arabian Red 

Sea ports, gum benjamin and gum myrrh are derived ' 

chiefly from Abyssinia. The only export of any importance ( 

to the United States is gum myrrh t 
; 

i l 

. b 

Exports of Geranium Oil from Reunion 


4 I gric ole de I'lle de la Réunion d 


According to the Revue 


the exportation of geranium oil from that French Colony | 
during the calendar year 1925 amounted to 375,900 pounds, r 
compared with 233,884 pounds in 1924, an increase of 142, it 


016 pounds or 61 per cent. It also stated that the exporta- 
tion of geranium oil in 1925 was less than was estimated on 
September 31, for that year. The Revue Agricole de I'll 
de la Réunion offers the suggestion, however, that the 1n- 
crease in the production is very high and should serve to 
warn producers to devote a certain portion of their ground 
to the planting of vetiver for oil in order to not overload the 
geranium oil market, according to Consul James G. Carter. 
at Tananarive, Madagascar. 
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ACTIVITIES OF ASSOCIATIONS, SOCIETIES AND CLUBS 


Perfumers and Toilet Articles Makers Will Hold Convention in May; 
Brush Men and Drug Factors Elect Officers; Chemists Are Honored 


A. M. T. A. CONVENTION ON MAY 4,5 AND 6 


Members of the Ameri Manutacturers Poilet At 

les are looking forward with keen interest to the thirty 

md annual convention, whic ll be i i the 
Biltmore Hotel, New York City May 4, 5 a oO 

Phe arrangements are vomng ihead = satisfac rily ind 


e complete program will be available within a few days 
The annual theatre party will be held, Tuesda Ma 
4, when the members and their ladies will attend the 
musical comedy “Sunny,” in which Marilyn Miller is 
tarred at the New Amsterdam Theatre \s the past 


in after-theatre supper will be served, followed by dancing 


in the Cascade Room of the Biltmore 


American Brush Manufacturers Meet 
\merican Brush Manu 
\mbassador 


attendance 


Phe ninth annual convention of the 
Association was held at. the Hotel, 


March 18 and 19 Phe 


mterest 


icturers’ 


\tlantic ¢ ity, was good 


ind business of was transacted 


William Cordes, president of the Pro-phy-lac-tic Brush 


Co., Florence, Mass., was elected president for the tenth 
consecutive time. Other officers elected were \ ice-presi 
dent, Ernest B. Wright, Hanlon & Goodman Co., New York 
City ; treasurer, Franklin G. Smith, Osborn Mfg. Co., Cleve 


land, Ohio; advisory secretary, T. James Fernley, Philadel 


phia; secretary, George A. Fernley, also of Philadelphia 


The executive committee, in addition to the president, vice 


president and treasurer, consists of M. W. Alexander, Henry 


L. Hughes Co., Inc., Long Island City, N. Y.: W. F 
Howard, S. E. Howard’s Son & Co., New York City; A 
McEwen, Ox Fibre Brush Co., New York City: J. H 


Plate 
Fuller, of the 


Heroy, Rennous-Kleinle Division of the Pittsburgh 
Glass Co., New York City, and Alfred C. 
Fuller Brush Co., Hartford, Conn. 


Dr. Light Heads Drug Manufacturers 


The annual convention of the American Drug Manuiactur 
ers’ Association, at the Biltmore Hotel, New York, culmin 
ating in a banquet in the evening of April 15, which was 
largely attended by members of the association and guests 
among the New York chemical and drug trade At the tinal 
business session new officers were elected. They are: Presi 
dent, Dr. S. R. Light, Upjohn Co., Kalamazoo, Mich. ; first 
vice-president, Oscar W. Smith, Parke Davis & Co., Detroit: 


second vice-president, Charles G. Merrell, William S. Mer 
rell & Co.; third vice-president, Ralph L. Patch, E. L. Patch 
Co.; treasurer, Franklin Black, Charles Pfizer & Co.: secre 
tary, Carson P. Frailey; general counsel, Horace W. Bige 
low. The following were elected additional members of the 
board of governors: S. B. Penick, John F. Anderson, of 
E. R. Squibb & Co.; Nicholas G. Noyes, of Eli Lilly & Co., 


and A. Homer Smith, of Sharpe & Dohme. 

The principal address was that of Francis P. Garvan, presi 
lent of the Chemical Foundation, Inc. He discussed the 
remarkable progress made since the war in the United States 
in research and manufacture of chemicals and medicines 


American Pharmaceutical Manufacturers 


The annual meeting of the American Pharmaceutical 
Manufacturers’ Association will be held June 15 to 20 at the 
Lake Placid Club, Essex county, N. Y., in the Adirondacks. 
Information concerning the convention or the activities of the 
association may be obtained from its president, J. H. Foy of 
Newark, N. J., or Charles Wesley Dunn, 32 Liberty street, 
New York City. 


AMERICAN CHEMICAL SOCIETY 


\ 1 rst meet \me ca ( hemica 

DOCK it Tuls O eek « \y 5 wa 
vell atte \ t LD) ne the ea 1,/04 
ew membt itte 1 ‘ 1 membershy los 
t 15,000 

Phe cussiot Meeting 
the | idely i Conventi ( \ | hel col 
junet \ e sesqui-centem ex ion, a ex 
pected have il ittendance retwer 3.500 at 1 OO 
\bout 100 foreien « must e expected t attend 

H | Barnard, Ameri Institute Bakin was 
elected chairman of the Endowment (C ittee, wr othe 
urpose of raising funds to the amount WOOO for t 





Society’s publications 





Dr, Hi I Howe, director t the prize essay contest il 
nounced that tive of the six awards last years eSsays 
had been given to the following colleges Butler Col 
lege, Trenton Junior College, University of North Dakota, 
Reid College of Portland, Ore., and the Missouri School 
of Mines The sixth winner will be announced late 


president ot 
prizes 


norma 


Dr. Howe reported that Francis P. Garvin, 
the Chemical Foundation, would offer six additional 
of $1,000 each mpetition among 


this vear, tor ¢ 


schools and teachers’ colleges of the country 


Prof. Parr Gets Chandler Medal 


Prof. S. W. Parr, head of the Division of Industrial 
Chemistry at the University of Illinois, who has been 
awarded the eighth annual Chandler gold medal for achieve 

1926 Chandler lecture o1 


ment in chemistry will deliver the 
\pril 23, at which time the medal will be presented. This 
award is in recognition of Prof. Parr’s discovery of the 


coking Illinois coal, his invention of the Parr 
Calorimeter and his discovery of Ilium. 


method ot 
Peroxide 


Dr. Dunning Wins Remington Medal 


H. A. B. Dunning, Maryland Sectio1 
of the A. C. S., Remington Medal 
for his outstanding work in pharmacy. In addition to much 
pharmaceutical research and development Dr. Dunning has 
recently been very successful in his work as chairman of 
the committee engaged using f National 
Pharmaceutical Headquarters Building. 


chairman of the 


has been awarded the 


im ra.sing tunds for a 


New Perfume Fe!lowship at Columbia 


Phe Lehn & Fink Products Company of New York has 
established at Columbia University a research fellowship fot 
the investigation of problems in the field of essential oils, per- 
iumes, and related products, the work to be carried out in 
he organic laboratories under the direction of Professor 
Marston T. 


Drug & Chemical Club to Have New Home 

The Drug & Chemical Club, New York, 

the Woodbridge Building, 100 William street, April 

new quarters in the National Board of Fire Underwriters 

Building, John and Gold streets. The official opening in the 
new location is set for May 3. 


Bogert 


from 
Qt 


will move 


Chemical Salesmen Hold Luncheon Meeting 


The Salesmen’s Association of the American Chemical In 
dustry met March 24 for luncheon at the Lion d'Or Restau 
rant, this city. This was the first luncheon session held by 
the organization, and forty-five members appeared to hear 
John W. Bicknell, vice-president of U. S. Rubber Plantations, 
Inc., discuss the situation of rubber today. William A 
Thompson, vice-president, presided in the absence of Ben- 
jamin Hotchkiss, president, who was out of town. Ira Mac- 
Nair was in charge of the arrangements. 
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VIEW OF PALACE OF 


PARTIAL PANORAMIC 


“What will unquestionably be the greatest publicity op 


portunity that has been placed before American manu 


facturers of 
will be provided by the Palace of Fashion of the Sesqui 
International Exposition, to be held in Phila 
Christopher 


Centennial 
delphia during the present summer,” said E. 


Meyer, Director of the Palace of Fashion, in a _ recent 
interview. 

The attendance between June 1 and December 1 at the 
International Exposition, which celebrates 150 years since 
the birth of freedom, will probably run close to forty millions 


and will certainly not be less than twenty-five millions 


This is the estimate arrived at by the American Railway 
Association after a recent survey of public interest in the 
Exposition in various parts of the country 

Since the Palace of Fashion will be the great outstanding 
attraction of the Exposition, every visitor will inspect this 
unique and magnificent building. This means that more than 
200,000 people a day will pass through the building and will 
be entertained by pageants, fashion shows, and special pro 
grams to exploit industrial products and will feature the 
continuous program to be carried out on the great central 
circular stage. 

One of the displays which will have unusual human 
interest will be that of American-made toilet articles. To 
the average visitor the quality of the display will probably be 
a revelation of the excellence of American products. One 
section in this splendid building has been set aside for the 
manufacturers of toilet articles and for everything that has 
to do with beauty parlors and allied trades. No foreign 
made perfumes will be shown in this section; in fact the 
foreign displays along all lines of textiles, wearing apparel, 
jewelry, etc., are located in the Palace of Liberal Arts. 
This does not mean, of course, that certain foreign articles 
may not find their way into the Palace of Fashion. Obvious 
ly, it would be quite impossible to display many lines of 
dress without some component fabric of foreign manu 
facturer. Then, too, there may be certain houses which 
manufacture products or deal in products of both American 
and foreign make. In such cases absolute segregation may 
be difficult, but so far as the display of American toilet 
articles is concerned in the particular section which this dis- 
play occupies, there will be no inter mingling of American 
and foreign products. 

The section devoted to American toilet articles will have 
specially designed approaches of highly artistic and interest- 
ing character. The general planning of this exhibit will 
rest with the manufacturers of American made toilet 
articles, a committee of whom is about to be appointed. 

American manufacturers of toilet articles are urged to 
consider the desirability of early action to reserve their 
spaces and secure favorable locations. John C. McKeon, 
President of the Palace of Fashion Association, stated at a 
meeting of the Board of Governors recently that the Palace 
of Fashion is to become a great instrument for the glori 
fication of American industrv 

The Palace of Fashion of the Sesqui-Centennial Inter 
1 Exposition will be the largest and most beautiful 


national 
building on the Exposition grounds. It will be a huge 





& 


PERFUMES A FEATURE OF SESQUICENTENNIAL EXPOSITION 


toilet articles during the present generation, 
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FasHIONS, Wuicu Wit. House AMERICAN TOILET ARTICLES Displays 


structure occupying fifteen acres or 600,000 square feet floor 
space. It will cost $1,500,000. Located in League Island 
Park near the great Stadium it thus has a beautiful setting 
in the midst of winding drives and attractive lagoons. The 
building will be octogonal in shape with a large typical 
\merican dome ten stories high and a series of small domes 
around a periphery. 

The industries which have associated themselves in the 
project and which will operate their own exhibits and con- 
duct their own entertainment are powerful financially in 
that they boast of an annual output of manufactured prod- 
ucts in excess of twelve billions of dollars. These industries 
include cotton, wool, silk and rayon, women’s wear, men’s 
wear, furs, jewelry, clocks, millinery and lace goods, shoes, 
leather and fancy leather articles, beauty parlors, perfumes 
and toilet articles, carpets and upholstery, knitted outerwear 
and underwear, church vestments and military uniforms and 
fraternal regalia. 

Reservations for space already have been made and Col 
gate & Co. have just contracted for a good sized amount 
of space and an interesting display. Plans are under way 
for a typical drug store as another intersesting exhibit, 
without, however, the retail end. 

Skepticism with respect to the Exposition seems to be 
rapidly diminishing as the huge building program is rushed 
to completion. The Palace of Fashion will be ready for a 
grand opening by July 4. This will include the interior 
and central stage. The outer structure of the building and 
main floors will be far enough along to permit of the in- 
stallation of exhibits during June. 


Chemical Equipment Exposition 


The Second Chemical Equipment and Process Engineer- 
ing Exposition occurs in Cleveland’s $6,000,000 Public Hall, 
May 10 to 15, inclusive. It is managed, not for profit, 
by the Association of Chemical Equipment Manufacturers, 
a national trade association. 

At the same time will occur a remarkable week’s pro 
gram of technical sessions sponsored by the Associated 
Technical Societies of Cleveland, which is made up, to 
gether with other units, of sections, chapters, groups, etc., 
f nearly a dozen national technical societies. Dr. Charles 
H. Hertz will be one of the numerous speakers 


The Fifth International Fair at Reval 


The Fifth International Exh*ition-Fair will be held in 
Reval (Tallinn) from August 14 to August 23. The fair 
will be divided into twenty sections covering a complete 
line of industrial and agricultural products, and a jubilee 
section which will cover Esthonian foreign trade. Details 
obtained from the Esthonian Consulate, 38 Park Row, New 


York. 
Cologne Cancels Spring Fair 
The Cologne spring fair has been called off this year 
because of reports of poor business at the Leipzig fair 
Insecticide Makers to Meet in Quebec 


The Midsummer convention of the Insecticide and Dis- 
infectant Manufacturers’ Association will be held at the 
Chateau Frontenac, Quebec, June 14 to 16 
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NEW YORK DRUG AND CHEMICAL MEN 


VIEW OF THE 


FEAST OF THI 


The complete success of the dinner held at the Waldorf 
Astoria Hotel by the 
New York Board of 


ning of April 5 has demonstrated, in the opinion of promi 


Drug and Chemical Section of the 


rade and Transportation on the eve 


nent members of the Section, the real need for an annual 
kind; and as a 
planned to hold similar dinners annually in the future 


get-together meeting of this result, it is 


The purpose of the gathering Was to bring all branches of 


the drug, chemical and allied trades into closer relations for 


mutual help and to advance the interests of the industry; 


and the dinner and reception did much to accomplish thes: 


objects. An informal reception preceded the dinner, afford 


ing ample opportunity for all who attended to rub elbows 


o discuss informally mutual 


interests, to renew acquaint 


ances and to make new friends 
While the feast was in progress, also the diners at each 
table were asked to rise individually and each was intro 


duced by Turner Currens. There were about 230 men, 
prominent in the trade, present; and those at the head tabk 
McK. Garrison, Dr. H. C. Lovis, W. J. L. Ban 
Arthur S. Charles L. Huisking, ex-Gov. 
Charles S. Whitman, Henry S. Chatfield, the Rev. W. W. 


Giles, Carroll Dunham Smith, and Edward Plaut 


were: P 


ham, Somers, 


The committee that arranged the affair was composed of 
Percy C. Magnus, chairman, S. B. Penick, A. Baskt, A. W. 
Frazer, C. D. Smith and Charles L. Huisking, chairman of 
the Drug and Chemical Section of the New York Board of 
Trade and Transportation. 

Chairman Huisking was the first speaker. He pointed 
ut that the Section was 36 years old and that as a result 
of its continuous work, New York has been made one of the 
leading drug centers of the world. At present, the Section 
has 125 member concerns, and if 50 more, or the possible 
prospects, are added, the Section will have 100 per cent sup- 
port of the industry. After emphasizing the need for a 
gathering of this kind, Mr. Huisking called on the executives 
to favor bonding companies in the purchase of alcohol bonds 
that do not write criminal bonds. In this way, he pointed 
out, the industry can help in the suppression of crime. Mr. 
Huisking concluded his remarks by introducing Henry S. 
Chatfield, the toastmaster. 

=x-Gov. Whitman, the next speaker, pointed out the diffi- 


DrkUG AND CHEMICAL SECTION 


EssENTIAL O1t ReEvIEW 79 


FRATERNIZING 
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culties of enforcing the law, and declared that much of the 
impetus in the crime wave is due to maudlin sentimentality. 

Mr. Somers, who followed, emphasized the need for whole 
hearted support in all co-operative efforts to advance the 
interests of the industry. The questions “What is there in 
it for me?” and “What do I get out of it?” bespeak an 
erroneous point of view because each must expect to give 
nfore in any co-operative enterprise than he can expect to 
get out of it. In doing so, the whole industry profits. 

B. J. L. Banham, president of the New York Board of 
Trade and Transportation, also emphasized the need of or- 
ganization and spoke of the growing influence of the Drug 
and Chemical Section. 

[he final speaker was the Rev. W. W 
Reformed Church, of East Orange, N. J 
relation of business to the Constitution 


National Box Manufacturers Meet 


Giles, of the First 
, who discussed the 


\bout 100 wooden box manufacturers attended the 27th 
annual convention of the National Association of Box Manu- 
facturers at the Drake, Chicago, April 7, 8 and 9. B. F. 
Masters, president of Rathborne, Hair & Ridgway Co., 
Chicago, Chairman of the Board of Governors, presided at 
the meeting 

J. H. Dunning, of J. H. Dunning Corporation, New York 
City, Chairman of the Trade Promotion Committee, outlined 
the Trade Promotion activities of the Association, as follows: 

1. Improve Selling Methods; 

2. Conduct surveys of industries to educate them as to 
the economies of using wood; 

3. Educate receivers of merchandise to note superior con- 
ditions of goods packed in wood and to specify “Wood 
Packing” 

4. Educate the shippers as to the value of having their 
goods delivered to customers in 100% condition; 

5. Educate carriers to study relative loss and damage 
caused through the use of wood and other containers and 
to make rates which put a premium on good packing; 

6. Develop lighter and cheaper boxes without sacrificing 
strength ; 

7. Co-operate with the 
methods of interior packing ; 

8. Develop new uses for wood boxes. 

The following officers were elected for the coming year: 
B. F. Masters, Chicago, chairman, Board of Governors; 
president, T. J. Wilcox, Eau Claire, Wis.; vice-president, J. 
H. Dunning, New York City; vice-president, W. M. Morgan, 
New Orleans, secretary-treasurer, Paul L. Grady, Chicaga 


shipper in developing better 
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OFFICIAL REPORT OF FLAVORING EXTRACT 
MANUFACTURERS’ ASSOCIATION 
March 


Hickey, general counsel and executive secretary ; 


Since our report, Fred S, Rogers, the president ; 


Thomas J. 
Richard H. Bond, first vice-president and chairman of the 
the officers 
the at 


legislative committee, as well as all ot other 


and committeemen, have been active as usual with 


fairs of the Flavoring Extract Manufacturers’ Association 
of the United States 

News ot alcohol legislation and other developments Is 
given in our Washington Correspondence. 

Secretary Hickey has sent out several bulletins to the 
membership in relation to the New York State ruling on 
labels and Dr. Sale’s contribution to the subject of Fed 
eral labels, outlining the latest developments in the Bu 


reau of Chemistry 
Members are again reminded to mark on their calendars 
the dates June 9, 10 and 11, when the 1926 convention will 


be held at the Briarcliff Lodge, Briarcliff Manor, New 
York 

The Executive Committee will hold its next regular 
meeting at Briarcliff Lodge on Monday, May 10, when 


convention plans will be acted upon in conference with the 
The place selected is ideal for 
the 


Entertainment Committee 


the convention and it promises to be best in the as 


sociation’s history 


SODA WATER FLAVORS MANUFACTURERS 


August Peter of Milwaukee, president, and Thomas ] 
Hickey, of Chicago, secretary and attorney, together with 
the legislative and other committees of the National Associ 


ation of Manufacturers of Soda Water Flavors, have con 
tinued their activities to benetit the association and its 
members during the month which has just ended 

Secretary Hickey has issued bulletins to the members 
regarding the new rules for labeling in New York State 
and on other subjects 

Word comes from Georgia that the bill to place a tax 
on soft drinks has been killed, partly on account of the 
difficulties experienced in trying to collect a similar tax 
in War time 

Developments in matters of prohibition interest to the 
members will be found in our Washington Correspondence 


Natural and Artificial Sweetening Materials 


a | 
j J) 


i i 


FEL and B 


TAt 


egree of sweetness of saccharin and dulcin. K. 
Val 1925, 50 


Kiem (Z. Unters vahy 
264—273).—The degree of 

601 a) of both saccharin and dulcin (p-phenetole-carbamide ) 
in water or water-alcohol solution is dependent on the con- 
centration. Curves and formulz are discussed from which 
the composition of the optimum mixtures of these two sub- 
stances can be calculated—Chemistry & Industry. 
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CHEMISTRY BUREAU SETS STANDARD FOR 
BEANS IN VANILLA EXTRACT 


“Vanilla extract and non-alcoholic vanilla flavor should 
contain in each United States gallon the alcohol soluble 
matters from not less than 13.35 avoirdupois ounces of 


vanilla beans in order to conform to the standard adopted 
United 
officials of the Bureau of Chemistry who are charged with 
the 


by the States Department of Agriculture,” say 


the enforcement of Federal food and drugs act. 

“The Bureau of Chemistry has been informed,” they say, 
“that some manufacturers employ only 12.8 ounces of bean: 
per gallon of extract in the erroneous belief that this pro 
portion of beans to extract conforms to the standard which 
is expressed in the metric system. This deviation below 
the standard while apparently slight is of great importance 
in view of the 


fc « id. 


used in 
with the requirements of the 


large volume of vanilla extract 


flavoring To comply 
law, not less than 13.35 ounces of beans per gallon should 


be used.” 


LABELING OF FLAVORING EXTRACTS’ 
(Post Script) 


By J. W. Sare? 


Since the publication of the article “Labeling of Flavor- 
ing Extracts’’ which was issued in connection with the «n- 
forcement of the Federal food and drugs act, the relative 
Havoring strengths of coumarin and of keliotropine (also 


called piperonal) as compared with that of vanillin have been 


determined. The new data will change somewhat the 
conclusions in that paper regarding the labeling of certain 
mixtures in which these mgredients are used. Additional 


information based on the new data, is set forth below: 


How to Make a “Vanilla, 


Extract” 


Vanillin, and Coumarin 


\t least 50 per cent ot 
“Vanilla, Coumarin” should be 
to true vanilla and not more than 50 per cent should be due 


the total flavor of an extract de- 


signated Vanillin, and di 


to the synthetics, vanillin anc coumarin. Our organoleptic 


tests have shown that 1 part by weight of coumarin is equal 
3 


in flavoring strength to 3 parts by weight of vanillin. There- 


) 


fore, in order to make 2 


gallons of a “Vanilla, Vanillin, and 


Coumarin Extract” of a strength corresponding to a stand- 


ird vanilla extract, use at least 1 gallon of standard vanilla 


ind 1 gallon or less of a solution of vanillin and coumarin, 
the flavoring strength of which is equivalent to a 0.7 per 
cent vanillin solution. The quantities of vanillin and cou- 
marin to be used will depend upon whether it is desired t 
This Journal, July, 19 
*Chemist in Charge, Water & Beverage Laboratory, Bureau of 
Chemistry, U. S. Dept f Agriculture 
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employ the usual commercial ratio of 5 parts of vanillin to 1 
part of coumarin or some other ratio, such as 8:1 or 3:1. 
For a ratio of 5:1, use 0.560 ounce of vanillin and 0.112 
ounce of coumarin per gallon. For a ratio of 8:1, use 
0.650 ounce of vanillin and 0.082 ounce of coumarin per 
For a ratio of 3:1, use 0.448 ounce of vanillin and 


0.150 ounce of coumarin. For a double strength extract, 


gallon. 


dissolve twice the foregoing quantities of vanillin and cou 


>? 


marin in 2 gallons of standard vanilla extract. Do not use 


artificial color; adhere closely to the foregoing proportions 
of true and synthetic ingredients. 


the pr xluct 


Otherwise do not designate 
“Vanilla, Vanillin and Coumarin.” 


Flavoring Strength of Heliotropine or Piperonal 


lo express the favoring strength of heliotropine or 


piperonal in terms of vanillin, multiply the quantity of 


piperonal which is present by 2. We have 


found that 1 part of heliotropine or piperonal is equivalent 


heliotropine or 


in flavoring strength to 2 parts of vanillin. 


Summary of Relative Flavoring Strengths 
It has been found that: 


1 part of vanilla beans is equivalent to 0.07 part of 


vanillin. 


A standard vanilla extract is equivalent to a 0.7 per 


cent vanillin solution. 
1 part of coumarin is equivalent to 3 parts of vanillin 
1 part of heliotropine or piperonal is equivalent to 
parts of vanillin 


Composition of a Standard Vanilla Extract 


Bear in mind that 1 U. S. gallon of standard vanilla ex 


tract should contain the soluble matters from not less than 
13.35 ounces (avoirdupois) of vanilla beans. It has come 


to our attention that some manufacturers use only 12.8 
ounces vanilla beans per gallon, in the mistaken belief that 


this quantity is proper. 


VERA CRUZ VANILLA BEAN CROP 


The condition of Mexican vanilla bean crop is satis 
American Consul John 
Q. Wood, Vera Cruz, Mexico, dated February 25, 1926, to 
the Department of Commerce, the present vanilla bean crop 
in the Vera 


opinion of dealers there will be a larger percentage of the 


factory, according to a report from 


Cruz district is very satisfactory. In the 


better qualities than usual. Reports from the center of the 
industry state that it is too early to give an exact figure on 
the estimated crop, as there appears to be still a consider 
able quantity to arrive in the market. However, it is 
believed by dealers that the present crop now 
should reach 240,000 pounds of 


Dealers estimate, says the Consul, that there are 


being cured 
“whole beans” and “cuts.” 
35,000 
pounds in the warehouse ready for export. This is prac 


Holders of the old 


tically all of the previous year’s crop 


crop are endeavoring to dispose of their products, but the 
buyers show no tendency to make purchases except at 
greatly reduced prices. It is known that offers were made 


by purchasers at $4.00 per 


his was for the old crop. 


pound, which curers 


refused 
It is too early to state what the 
new crop will bring, but some of the curers have 
that the crop should sell at $5.00 per pound at Papantla 
No prices for “cuts” have been made. There is really no 
market at the present time, says the Consul, since the beans 
are only half-cured, and it is not known what the actual cost 
will be, nor the eventual quality. The market is at a stand 
still, he adds, but it is generally felt that the new crop will 
he sold at an average of $4.75 per pound 


intimated 
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PURE FOOD AND DRUG NOTES 


In this department will be found matters of interest con- 


tained in FepeRat aND State official reports, etc., relating to 
perfumes, toilet preparations, flavoring extracts, soaps, etc. It 
1s advisable also to look at our WASHINGTON CORRESPONDENCE, 
Soap Section and other departments for further information. 





Notices of Judgment Given Under Pure Food and 
Drugs Act by the Secretary of Agriculture 
\mong the Notices of Judgment given 


Food and Drugs Act, Nos 


out recently by the 


under the Federal 
13,851 to 13,900, inclusive sent 
Bureau of Chemistry, Washington, 
1D. C., the following are of interest to our readers 

13,899. Adulteration and misbranding of vanilla extract. 
| a VE 16 dozen bottles of vamila extract Default 
condemnation, forfeiture and destruction. The 
article was labeled “Pure Vanilla Extract” but it was found 
that a colored substandard vanilla extract had been mixed 
and packed with it, thereby injuriously its quality 
and strength. It had been colored also in a manner that con 
cealed its inferiority. 

Only one case of olive oil adulteration was included in 
this batch of judgments, a tine of $150 being imposed on 
the delinquent firm, 


Permitted Coal-Tar Food Dyes 


[he particular process used in the making of coal-tar 
food dyes is immaterial, says the United States Department 
of Agriculture, provided the finished product complies with 
vovernment standards and requirements 

These standards are discussed in Department Bulletin 
No. 1390, Chemistry and Analysis of the Permitted Coal- 
Tar Food Dyes, just issued by the department. The 
bulletin also deals with the technical specifications, for each 
permitted coal-tar dye, the substance from which it is made, 
the usual method of manufacture, and gives the details of 
the methods of analysis used by the Bureau of Chemistry. 

Copies of the bulletin, which is chiefly of interest to 
the users and manufacturers of permitted coal-tar food 
dyes, may be obtained, as long as the supply lasts, from the 
United States Department of Agriculture, Washington, D. 


ise 


decree of 


affecting 


Jamaica Ginger Time Limit Extended to June 1 


As noted in our Washington correspondence Treasury 
Decision 3,840 extends the time for the sale of double 
strength Jamaica ginger to June 1, 1926 


NEW YORK LABEL RULES ISSUED 

\s a result of conferences held 
State 
of the Flavoring 
the National 


the special committee of 


with Berne A. 
Markets, by 
Manufacturers 


Pyrke, 


Commissioner of members 


Farms and 
Extract Association and 


Manufacturers of Soda 


Flavors, 


Frank M. 
chairman, a lengthy formal statement has 
\lbany detining the administrative 
m reference to the labeling of flavors and carbonated 
beverages. Copies of the statement have been mailed to 
members by Secretary Hickey 
The following letters from the 
and Markets are self-explanatory : 


To Flavor 
We are 


including 
which Dr Boyles is 
been issued at 
policy of the department 


Department of Farms 


Vanufacturers 


enclosing herewith a adminis- 


statement of the 


trative policy recently adopted by this department with 
reference to the labeling of flavors 

This will supersede the statement mailed to you about 
two years ago. The principal difference between the policy 
recently decided upon and that expressed in the previous 


statement is that for the present, at least, under the 
ditions spetitied, a statement of the 
ingredients used in flavors will not be 
on the labels 

Should you desire to submit any 
now using for our 
advise 


con- 
names of all the 
required to be given 


labels which you are 
examination, we will be pleased to 
you whether in our opinion the information con- 
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tained on those labels meets the requirements In order 
that we may do this intelligently, you should inform us 
of the nature of the product and the ingredients used 
therein. We will be pleased to furnish further information 
upon request Yours truly, 


KENNETH F. Fees, Director 


STATEMENT OF ADMINISTRATIVE POLIcy 


’ractically all flavoring materials are mixtures and com 


pounds. All of those materials, therefore, except these 
which are distinctive and sold under their own distinctive 
names (and in our opinion very few have that status) 
must be labeled to meet the requirements of Section 201 
the Farms and Markets Law which read in part as 
follows 
“An article of food which does not contain any 
dded poisonous or deleterious ingredients shall not 
be deemed to be * misbranded, in the following cases 
“2. * * * articles labeled * * so as to plainly indi 
ite that they are mixtures, * * * imitations ai 
provided that the same shall be labeled * * * so as 


* 


to show the character and constituents thereof 
It will be noted that Section quoted above requires—(a) 
a statement of character, and (b) a statement of constitu 
ents 


STATEMENT OF CHARACTER 


must be plainly made. Im 
itation products must be such and the word 
IMITATION must appear in type of equal and 
prominence with the other words used as a brand name 

[The use of fanciful or trade names which do not truly 
indicate the nature of the mixture will not 
meeting the requirements in respect to a 
character 

In the case of imitation products, words of terms 
simulate the names of the products imitated must not be 


[he statement of character 
designated as 


size 


be regarded as 
Statement ot 


vhich 


ust 


STATEMENT OF INGREDIENTS 


For the present the department will not insist that the 
names of all the ingredients used in flavors will be given 
upon the label provided the following conditions are com- 
plied with 

l [he character of the product must be plainly stated. 


2. In the case of imitation products, the ingredients must 


be indicated as “artificial flavor” or “artificial flavor and 
color” as the case may be 
3. On request the person or firm whose name appears 


upon the label must furnish the department with a list of 
all the ingredients used in the mixture 
4 Che preservative 


dex lared. 


presence of any must be plainly 


5. False or misleading statements must not appear either 
upon the label or in collateral advertising 

The policy outlined above applies to flavors only and 
does not apply to mixtures of flavors and other materials 
such as mixtures of flavors and sugar syrup. 

A statement of the net weight of content 
except in the containers of two fluid 
less, or three ounces avoirdupois or less. 

BERNE A. PyRKE, 


is required 
case of ounces or 


Commissioner 


March 29 


1926 


Olive Oil in Mediterranean Basin 1925-26 


Estimates now available from the International Institute, 
official sources, or consular reports, for all olive oil produc- 
ing countries of the Mediterranean Basin confirm the early 
reports of an unsatisfactory yield for the past season. The 
total production of 1,398,000,000 pounds is 24.1 per cent 
below the good harvest of 1,841,780,000 pounds in 1924 and 
10.4 per cent below the 1923 harvest when 1,560,890,000 
pounds were produced. 

Spain, Italy, Greece, Portugal and France all report crops 
much below those of 1924 and, with the exception of Spain 
and Greece, below the 1923 production as well. Although 
no official estimate has been received from Turkey, the 
most important Asiatic producer, a report from Consul 
Allen estimates production at approximately one-fourth that 
of last year. Palestine and Syria also report a great falling 
off as compared with former years 
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POINTS OF PAUL WESTPHAL DECISION 
(Continued from Page 68) 
in a modest way, a hair tonic which he calied “Westphal’s 
\uxiliator.” He died in 1907, leaving a widow, six sons and 
1 daughter. He named the widow and his sons Louis and 


Oscar as executors. They carried on the business for the 
state until 1910, when they incorporated it 

[he opinion, written by Justice Mitchell, says 

“The defendant, Paul Westphal, is a grandson of the 


riginal Paul Westphal. After the death of his grandfather, 
and when he was a youth of 17 or thereabout, he was given 
employment by his uncles and grandmother. He evidently 
vas not satisfied with his opportunities and worked for the 
plaintiff for only about eleven months. 

“At first thought it would seem somewhat unusual, at least 
a man should be restrained from using his surname in 
connection with his business and in advertising wares which 
he manufactures. Unquestionably, if the evidence indicated 
that the defendants had acted honestly in adopting the word 
‘Westphal’s” to describe the and thereby they had 
deprived the plaintiff of a property right in such name, and 
had done nothing to injure the plaintiff, the court would 
have been compelled to deny the plaintiff injunction relief. 

“After reading the evidence in the case, we are convinced 
that the defendants have not acted honestly, but have illegally 
appropriated the name ‘“Westphal’s” and have sought by 
advertising and by putting out their goods, to destroy the 
plaintiff, and, through fraud and deceit, to deprive it of a 
property right which the plaintiff, through long years of hair 
tonic manufacture, and in advertising the same, and in dealing 
with the trade, had acquired. Not only this, but the evidence 
shows, and is uncontradicted, that the president of the 
defendant, young Paul Westphal, has threatened to destroy 
the plaintiff and drive it into bankruptcy.” 


that 


goods, 


WASHINGTON ON INDUSTRIAL ALCOHOL 
Page 64) 
and withdraw the product from any market where it appears 
that the tonic is being sold for use as a beverage. This is 
practicable and reasonable. It is done for the purpose of 
making these tonics available to those who need them. A 
malt tonic containing 25 per cent of solids is by no stretch 
of the imagination a If the public attempts to use 
it as ‘beer’ it can instantly withdraw from the market. 

“The department believes this to be a reasonable regulation 
in the best interests of the public, and it is confident that 
they will so consider and treat it.” 


(Continued from 


‘beet 


Italy Adopts Alcohol Denaturant Agent 


A new Italian denaturing agent for alcohol has been au- 
thorized by a ministerial decree published recently, according 
to word received by the Department of Commerce from E. 
Humes, office of commercial attache, Rome. The price of the 
new denaturing agent is fixed at 24 lire for every hectoliter 
of alcohol, based on the use of three parts denaturant to 100 
parts alcohol. The new denaturing agent is prepared by 
mixing purified, light ichthyol oils with other substances in 
varying proportions. The new denaturant has been used on 
an experimental scale in the laboratories for about two years 
and has now been officially adopted by the government in 
place of the former denaturant, which consisted of a mixture 
yf pyridine, methyl alcohol, acetone oil, and benzol. The 
fact that it is considered cheaper than the denaturing agent 
formerly used will in all probability serve to increase con- 
sumption of industrial alcohol 


Perjury Sends Volstead Violator to Cell 


Joseph Weber, perfume dealer, of 1136 Teller avenue, New 
York City, was convicted of perjury by a jury before Federal 
Judge Neblitt March 23, and sentenced to two years and 
six months in the Federal Penitentiary at Atlanta. 

Weber was charged with the illegal diversion of specially 
denatured alcohol, a violation of the criminal code of the 
United States, and at the hearing November 14, it was 
alleged that he testified falsely as to the parties to whom he 
sold finished toilet waters and hair dressings. He previously 
had received immunity for violating the Volstead law, but 
the authorities caught him on the perjury charge. 
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Mrs. Ellen D. 
Payne Manufacturing Co., Brooklyn, N. Y., has returned 
from a four months’ trip through the Hawaiian Islands, 
Central America, the Canal Zone, Cuba and Florida. The 
trip was primarily for pleasure and, accordingly, the his 


Payne, president and secretary of the 


toric points of interest in each country were visited. 

On page 75 will be found an extremely thoughtful 
and interesting article on “A New Class of Perfume Syn 
thetics: Furoates.” The author is E. Yeakle Wolford, who 
has been active for some 
years in the sphere of chemi 
cal research. 

Mr. Wolford was born in 
1898 at Norristown, Pa 
During the war, he was em 
ployed at a synthetic phenol 
plant and was graduated 
from the University of 
Pennsylvania in 1919 with 
the degree of Bachelor of 
Science in Chemistry. For 
two and a half years, he was 
connected as chemist with 
the Diamond State Fibre 
Co., where he discovered 
and developed several syn- 
thetic resins. Early in 1922, he joined the technical staff 
of the Fries & Fries Co., Cincinnati, and a year later was 
given charge of the production of synthetics. 





E. YEAKLE WOLFoRD 


Mr. Wolford resigned this position last summer in order 
to spend the present year in post-graduate study and re- 
search at the University of Pittsburgh. He is the author 
of several articles and is named as co-inventor in certain 
United States and foreign patents. He holds membership 
in the American Chemical Society, the American Electro 
chemical Society and the American Association for the 
\dvancement of Science. 

Just at going to press we learned that in the senatorial 
election held on April 18 for the replacement of the late 
Senator Jean Amic in the Department of the Alpes-Mari- 
times, the successful candidate was Eugene Charabot of 
Charabot & Co., Grasse, France, who received 265 votes 
against 99 for his opponent, Francois Arango of Cannes, 
former member of the Chamber of Deputies. 

Mr. Charabot is well known throughout the entire perfume 
industry of the world, and is director of Le Figaro in Paris. 
His American agents, Ungerer & Co., New York, are re- 
ceiving many congratulations to transmit to their principal. 


Lammot du Pont was elected president of E. I. du Pont 
de Nemours & Co., Wilmington, Del., at the organization 
meeting of the board of directors on March 15, succeeding 


[rénée du Pont, who retired, after seven years as president, 


to devote more of his time to his family and personal 
interests 

The new president is the eighth member of the du Pont 
family to head the company since the business was founded 
in 1802 and the third brother to hold the presidency in 
succession. The first of the three was Pierre S. du Pont, 
who was at the helm from 
1915 to 1919, during the 
period of the World War, 
when the bulk of munitions 
production for the Allies fell 
to the company’s lot He 
was succeeded by  Irénee, 
who, as senior vice-pres- 
ident, had been importantly 
identified with the war 
period work, as was Lam- 
mot, also a_ vice-president 
and member of the Execu 
tive Committee, which direc 


ted every step in the vast 





construction and production 
work of that time. 


LAMMOT DU PoNT 


The new head of the company, born in 1880, has been 
identified with its progress during all of his business life 
He entered its employ in 1902, soon after graduation from 
the Massachusetts Institute of Technology with the degree 
of B.S. He was first employed in the black powder manu 
facturing operations of the company, and was successively 
promoted until he became general superintendent, and 
finally director in charge of that department 

On the reorganization of the company in 1915, he was 
elected a director and member of the Executive Committee 
and the next year was made a vice-president. For a time 
he was in charge of the Miscellaneous Manufacturing De- 
partment, which included the company’s expanding interests 
in dye-stuffs, Pyralin, paints and chemicals, in the develop- 
ment of all of which he had an active part. 

In more recent years, as chairman and vice-chairman of 
the Executive Committee and as a member of the Finance 
Committee, he has been engaged with the administrative 
affairs of the company and is thoroughly familiar with all 
of its interests and activities. 

Mr. du Pont has been importantly identified, as director 
or officer, with the affairs of the parent company’s sub- 


sidiaries and affiliated companies, and he is also a director and 
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the General Motors 
is well known to 
& EssentiAL Ou 
). are susidiaries of 





des Etablissements 


rance, arrived on the /aris 
April 7 to visit the New 
York branch, Justin Du 
pont, Ine t which George 
Silve s the president and 
eneral manage 

\Ir. Fabre is also a diree 
tor of the Société Anonyme 
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Bued 





CORKRAN, 


for the accompanying illt 


Mr 


RORER 


istration was snapped by the 


Visi 


t 


ti 


BuED 


des Etablissements Bing Fils, 


dealers in essential oils, 
musk, etc., of Paris, France, 
ind will therefore at the 
same time look after the 
iffairs of that house in the 
United States during his 
sojourn here He will re 
irn to France on the Paris 
JEAN FaAprt ailing April 30 
| Alexander Katz, of Florasynth Laboratories, Inc., 
Unionport, N. Y. ,has returned from a ten weeks’ business 
trip to the far West, the Pacitic coast, and the South 
Charles L. Senior, of the same company, has also returned 
from a trip through the Middle West 
‘he company found business to be very good on the 
Pacific Coast with the South not far behind in orders. In 
the Middle West, business was tair with the outlook en 
couraging for late Spring and Summer 
\Ir. and Mrs. Robert Buedingen, of Rochester, N. Y., 
were guests at the McAlpin Hotel, New York City, for a 
week this month 
Mr. Bued ingen, 
who is president 
of William Bued 
ingen & Son, the 


well-known paper 


box manufactur 


ers of Rochester, 


combined ple 
the trans 
* 


action tr ce 


asure 
with 


nsid 


for nis rm 


W hil her¢ Mr 
] 


Buedingen mad 


his headquarters 
at the c mpal y 
New Yorl nee 
with his Easter 


Sewall H. Cock 


ran. The photo 


the metropolis. 
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Arthur 


ot 


Peck, of Chicago, 


New 
Vavyestte, 


G representative for Richard 
Mrs. Peck, 


April 3, for a two months’ European tour. 


Hudnut, sailed 
n the 
He will 


much of his time in studying the French perfumery situation 


York, accompanied by 


visit the new Hudnut factory in Paris and spend 


This is his tirst trip abroad 


Leon and Xavier Givaudan, of L. Givaudan & Co., Geneva, 
Switzerland, arrived in New York April 7 on the Paris, and 
planned to sail 

for home April 


24 on the l rance. 
Chey made their 
headq uarters 
Burton T. 
101 
avenue, 
York City, 


manufac 


with 
Bush, Inc., 
Fifth 
New 
who 
ture and handle 
the 
De 
products. 
The 


purpose of their 


Givaudan 


lawanna 


math 


visit was to con 


fer with regard 


to developing 





the line of prod 


XAVIER AND LEON GIVAUDAN ucts being made 
at Delawanna, 
N. J., where musk xylol and other important produets, 


heretofore imported from the Geneva works, are now being 


turned out Announcements regarding other interesting 


ilevelopments may be made soon 


William FE 
more, Md., and manager of its New York office, accompanied 
by Mrs. Swindell, sailed on the Patria March 31 


ny 
months’ pleasure trip abroad 


Swindell, a partner in Swindell Bros., Balti 


for a two 
Mr. and Mrs. Swindell have planned to visit some of the 
in 
to 


interesting places not usually on the itinerary of 


the .\zores Algiers Algiers 
Naples, Paris, then to 


tourists 


and Irom they will go 


Rome and and Switzerland 


Droz of 


Jean 


the perfumery house 
Godillot 


Piver, 


Fernand Javal and Yvan 


if Houbigant, Paris, Frances and Jacques 


Raimbault of Parfumerie L. 7 Paris, and Georges 


Klotz, president of Pinaud In 
I 


Id 


Its to 


. distributors for the products 


arrived the Paris 


} 
I 


ot Partumers Pinaud, Paris, 


on 


their \merican ranches, 


\pril 7 on vis 


Messrs. Godillot and Raimbault plan a trip to Canada to 
visit their Canadian agency, L. T. Piver, Ltd., at Montreal 
hefore their return. M. Godillot was very much gratified’ 
with the outlook for the sale of perfumes and toilet prep 
arations in the United States, and believes that the field 


offers much opportunity for development 
Mr f the 


having merchandised for 


known 


Klotz is one of most widely perfumers, 
over half a century the products 
of Parfi merie Ed Pinaud 

Messrs. Droz, Godillot plan to 
return on the Paris April 30 and it is possible that they will 


Mr 


Javal, and Raimbault 


be joined also by Klotz on the return trip. 
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Friends of Francis H. Sloan, chairman of the Board of 
Directors of Dodge & Olcott Co., New York, will be very 
much pleased to learn of his complete recovery from a recent 
attack of 


congratulations of his 


) 


pneumonia. Mr. Sloan on April 2 received the 


friends at his home on completing 


sixty years connection with his company 
Mr. Sloan will celebrate, we hope, two other interesting 
iniversaries this year, viz: his fiftieth wedding anniversary 
n September 19, and his seventy-fifth birthday anniversary 
n November 7 

We trust he will be 
mtact with business 


ile and hearty 


spared many more years and it 


affairs, in order that he may remai 


leine & Co., Leipzig, Germany, have favored us with a 


new photographs showing their works at Groba-Riesa, which 





W. RetzMANN, Paut ScHULZE-Berce, Jr., H. E 
we reproduce herewith. In the 
foreground are some of the 
flower gardens where they raise 


violets, etc., the main 


roses, 
plantations being a little distance 


from the town are not visible. 


The photograph was brought 
to us by Hans E. Steche, son 
of Hans Steche, senior partner 
of the company, and W. Retz 


mann, brother-in-law. They have 


also brought with them a four 


reel film showing complet 


views in and about the Leipzig 
and Groéba-Riesa works, and the 
ultivation, picking and extrac 
tion of the flowers grown on the 
company’s plantations 

[hese gentlemen are making 
with the 
Heine & Co., 


which Paul 


their headquarters 
\merican agents, 


New York, of 


Schulze-Berge, 7h 


NEW 


is president. VIEW oO! 


Wanegler 


opening of 


announce the 


Budd Co., Ine., New York City, 
a Philadelphia office in charge of Ira Bennett, 


it 620 Chestnut street, telephone Lombard 6400. The new 


office will enable the c: mpany to give better service to its 


growing list of customers in the Philadelphia territory 





HeIne & Co.’s PLANT aT 


Bond Manufacturing Corporation, Wilmington, announces 
the appointment of L. H 
for New York City and the 
surrounding district 

\t present Mr. Brodrick 
is located at 30 East 42nd 


Brodrick as its 


representative 





street, but will move April 
21, to new ind larger 
quarters at 475 Fifth 


street, in the 
an & 
Lo building where he will 


avenue at 4]st 


new Farmers’ Li Trust 


he glad to welcome his 
many friends in the trace 
Mr Brodrick is well 


known as the representa 
tive, in the eastern territory, 


f W ( Ritchie & Co., 
of Chicago, and the 





Leo H. Broprick 


Baxte 


Paper Box Co. of Brunswick, Me 


F. J 


some 


Stokes Machine Co., 


: 4 
interesting advertisivg on 


Philadelphia, Pa., are doing 
Stokes Machines 


The company is one of 


Filling 
for powders, pastes and creams 


the oldest in the pharmaceutical machinery industry, and 


is thoroughly familiar 


with the problems confronting man 


ufacturers of toilet preparations. Their factory is out on 


Tabor Road, near the wonderful plant of Sears-Roebuck 
Co., on Roosevelt Boulevard, one of the most attractive 
locations for a factory that we have ever visited 

Helena Rubinstein, New York City, who returned 


recently from Paris, has taken over the business of Crystal 


lee Ine., and it 


is understood, will continue the line 





GrOsA-RrEsa, GERMANY 


L. F. Hoyt, for eleven years with the Larkin Co., Inc., 


Buffalo, N. Y., 


several years, has resigned to accept the position of assistant 


and head of their research department for 


chemical director in charge of control work at the du Pont 


Rayon Co., of 


suffalo, N. ¥ 
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Thomas J. McHugh, president of V. Vivaudou, In 
New York City, returned on the Aguitania, April 9, from 
a business trip abroad in the interest of his company 


Mr. McHugh 
Paris office of the 


spent the greater part of his time at the 
Edward Wise, a director I 


McHugh on the trip 


company 


the company, accompanied Mr 


i tienne Descollonges, partnet 1f Descollonges Freres 
Lyons, France, sailed for home on the Berengaria, April 
1 after a short stay 


While in New York he made his 


| \merican 


headquarters with Benj. French, In agents 
regret that his early 
Annual Convention of 


Articles 


for his company, and we departure 
prevented him from staying for the 


the American Manufacturers of Toilet 


Pritchard & Constance, 


West 


Louis James, sales manager of 


New York City, is on a business trip to the Far 


Morana 


\pril 15 the twentieth anniversary 


Carl Schaetzer, president ot Incorporated, New 
York City, celebrated on 

of his arrival in the United 
States. He 


the Bluecher, April 15, 


after his 


came here on 
1906, 
and soon arrival 
established himself in the 
perfumery raw material in 
dustry, forming the com 
of Morana in 1907 


Mr. Schaetzer’s unfailing 


pany 


geniality has endeared him 


to a host of friends, who 


wish him at least another 


twenty years of business 


progress and good health 





Machine 
Ohio, an 


. The Karl Kiefer 
SCHAETZER e Karl Kiete 


CarI 


Co., Cincinnati, 


nounces in this issue the new Kiefer 8-Stem Rotary 


Vacuum Filling Machine shown with a corking conveyor 
[his progressive house is working on some other interest 
are advised that 


ing problems in the industry, and we 


announcements will soon be made. 


Mr. and Mrs. Jean France on the 
Paris, April 10, and after a short stay in the French capital 


Bulgaria, and expect to return to the United 


Bagaroff sailed for 


will go to 
States in July. 

Mr. Bagaroff advises that his company, Bagaroff Freres, 
Sofia, Bulgaria, has just completed a new plant of 12,000 
litres capacity, which he says, is the second largest rose 
distillery plant in Bulgaria. 


Mr. and Mrs. George Lueders have returned home from 
a six weeks’ trip to Los Angeles and other parts of South 
ern California, which both enjoyed fully. Mr. Lueders is 
head of the very well-known New York essential oil house 


which bears his name 


Mr. and Mrs. C. A. Pennock sailed on the Majestic April 3 
for a two months’ trip to France, England, Germany, Austria 
and Spain. Mr. Pennock 
Hudnut, New York, and will combine business with pleas- 


is sales manager for Richard 


ure on this trip 
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\ugustin Blanqué sailed for home on the Faris, 


April 


10, after a two months’ visit on behalf of. Bruno Court 


SB: As 


his headquarters while here 


a director. He made 
with Morana, Inc., New York 


Grasse, france, of which he is 


City, American agents for his company 


Mr Blanque¢ Was 


particularly well pleased with the 


development of business during the year and the prospects 
for the future 

Paul E. Fisher, Ph.D., for three years pertumer tor the 
Compagnie Vendome, New York City, on March 10, 
married Miss Edna Cartright, of East Hampton, | he 


couple sailed on April 7 on the Orduna for a bridal trip 


which will include London, Paris and Grasse, as well as 
Mr. Fisher’s old home in Copenhagen Phe ‘pect to 


return to New York &about July 1. 


Mr. and Mrs. A. L. van Ameringen and their two small 


daughters sailed on the |’olendam, April 3, for a_ visit 


of Severztse ] 
months dura- 
tion t Hol- 
land, Germany, 


France and 
England. 

Mr van 
Ameringen will 


visit Hilver- 
sum, Holland, 
where his 
father resides, 


and one of the 
prime objects of 
the visit is to 
e there on 


May 3, to cele 


» 





brate his 
father’s seven 
tieth birthday 


anniversary. 


Mr van 


\ MERINGEN 


Mr. AND Mrs. VAN 


Ameringen established himself in business here in the 
year 1918, and has built up a very substantial firm which 
bears his name He is one of the most earnest and 


thorough young men in the perfume raw material in 


dustry, and his friends will be glad to encourage him in 


the marked progress he is making. 


California Per- 
April 19, for trip to 
Williams’ first 
stop will be at Montreal after which he will go t 


\. E. Williams, general manager of the 
New York City, left 
offices of the 


fume Co., 
all branch company. Mr 
Kansas 
City. Three trips of this kind are 


Mr. Williams 


made each year by 


Stanley Manufacturing Co., Dayton, Ohio, publishes 


between advertising pages 82 and 83 another of its series 
of attractive inserts showing, with an actual example, the 


beautiful effects that may be had with metal seals. To 
emphasize the effect, a metal seal is attached to the obverse 
side, above which is shown a photograph of a woman hold- 
ing a bottle on which the same seal is used. On the reverse 
side of the insert, the representatives of the company in 


various localities are given 





; 
| 
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pril : 
oe Che \merican Can Company celebrated 
or its silver anniversary March 21, 1926, in a 
ors most appropriate manner While twenty- 
five years does not seem such a long period 
ie of time, it must be remembered that a quarter 
> ot a century spans the whole history of 
_— : modern can-making 
[his occasion was marked by a “get-to 
- gether” of salesmen and manufacturing 
the Ss executives from offices and factories all over 
10, co the United States and Canada, as far west 
Phe a as the Rockies Several hundred men were 
trip = brought together in New York for the most 
| as e of the week preceding the actual birthday. 
to - While there were a few meetings of vari 
fe: ous groups to discuss current company mat 
i. ters, such as new products and policies, the 
nall cs principal thought was to make it a cele 
visit 2 bration rather than a business convention 
wal [he spirit was one of promoting acquaint 
nia e ince and strengthening friendships among 
lol- + the widespread members of the organiza- 
any, a tion rather 
and z than of talk 
4 ing busi 
an . ness, 
will = The greet 
ver- = ing of Henry 
and, « Ww. Phelps, 
his a president of 
ides, z the company, 
the — expressed the 
ts of a spirit of the 
s to ™ whole cele 
on > bration. The 
cele pis greeting fol- 
; Z 
his .< lows: 
ven a “To the Sib 
hday < members of ; Haney “ PRES, 
: our organ- President American Can Co. 
al = ization, whose loyalty, ability and faith- 
the om ful industry have been the most impor- 
hich = tant factors in the Company’s successful 
and ~ history, and upon whom it depends for its 
in - future, in behalf of the Board of Directors 
n in ts and the officers, I extend a heartfelt wel- 
é come to the celebration of our twenty-fifth 
< anniversary.” 
Per Ht [The crowning event of the week was the 
p to a dinner held on Saturday, March 20, in the 
first x Grand Ballroom of the Pennsylvania Hotel. 
insas = (It is all very well for a schoolboy to have 
r by z. his birthday on Sunday, because he can cele- 
< brate it then with no interruption in the 
i form of studies, but when a business organi- 
ishes z zation finds its birthday falls on Sunday, 
eries 7 it is necessary to hold the actual anniversary 
the dinner on some other date.) This banquet 
To was attended by about 600 men of the Canco 
—— organization. Mr. Phelps, as president of 
hold- the company, of course presided, and acted 
verse as toastmaster. 
Wy in The speeches that followed the dinner were 





from men who had been intimately asso- 
ciated with the American Can Company for 
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all or most of its life. What they had to say about both the 
trials and the triumphs of the company was extremely inter 
esting and a great deal of it, of course, was new to many of 
who heard it 
hack to 


century with a new conception of the real greatness of the 


those 


Undoubtedly, the men who attended went 
the regular activities starting off the second quarter 
they 


rganization represent 


(Addresses were made by Frederick S. Wheeler, chairman 
f the Board of Directors, and one of the original officers 
of the company; P. G. Bartlett, General Counsel, who drew 
up the original plans of the organization of the company ; 
IF. L. Hine, chairman of the Executive Committee; and 
L. A. Welles, general solicitor of the company, who gave 
a particularly interesting review of the legal history and 


adventures of the American Can Company. 

Mr. Welles was followed by 3. \. Farrel, president of 
the United States Steel Corporation, which was organized 
only a few weeks before the American Can Company came 
into existence, and which has maintained with the American 
Can Company a business relationship notable for its harmony 
through all these years 

The last talk was by F. E 
tional Canners’ Association, who reviewed the very import 
that the 
furthering the development of scientific canning processes 


Gorrell, secretary of the Na 


ant part American Can Company has played in 
through its support of the research work of the Canners’ As 
sociation. 

Mr. Phelps has been connected with the American Can 
Company ever since the corporation was formed. Prior to 
the Co. at 


Hoopeston, IIl., and when that company was absorbed by the 


that he was general manager for Union Can 
formation of the American Can Company, he cast his fortunes 
with the new concern 

In April, 1901, he was district sales manager of the packers’ 
cans department, and one year later, he was made general 
In the 


Summer of 1904, he was made general manager of sales with 


manager of the Pacific Coast district of the company 


headquarters in New York, and in January, 1913, he became 


1¢ 


vice-president, and then president in January, 1923 


Guy J. Banta, who has had over 15 years of experience 
in all branches of the toilet preparations industry, par 
ticularly with the wholesale, retail and department store 


trades, has taken charge of the sales force of the Cosin Co., 
New York City, and on 
ness trip which will include all the important cities in the 
United States 

The trip will take from fourteen to fifteen weeks and will 


April 11, left for an extended busi- 


include visits to all important companies as far west as the 
Mr. 


Banta’s wide experience in retail lines will be of considerable 


Pacific Coast and as far south as the Mexican border. 


service to him in his calls on the manufacturing trade. 


This is the first move in a sales campaign which the Cosin 


Co. is undertaking and marks another forward step in the 
growth of the company which was founded in 1911 by 
Joseph J. Cosin, who is president and active head of the 
concern. 


The products of the company are made in its enlarged fa 
tory at 133 West 21st Street, New York City, where over 
10,000 square feet are available for manufacturing purpose; 
The [ 


the company are also located at the same address. 


alone. research laboratories and executive offices ot 


Perusal of the advertising pages is no less a real duty 
than scanning the text pages of this journal every month 
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executed by the 
Krause, New York City, is 


seal designed and 


Richard M 


attractive insert between advertising pages 


Another beautiful 
organization of 


shown in. the 


146 and 147. The effect of a small seal such as this one 
is brought out very well in the insert by the use of a 
blue background. On the reverse side, attention is called 
to the service offered to manufacturers in the central and 
western states 


Hosken & Co., Inc., New York City, has been organized 
by William Hosken to succeed the firm of Vietor & Hosken, 
American agents of the Hoshi Pharmaceutical Co., Tokyo, 
Japan, William Hosken, president; John T. McGovern, vice 
president and secretary; and E. L. Fay, treasurer 

Mr. Hosken began his business career in 1910, when he 
joined the sales force of the Glidden Co., Cleveland. Prior 

to that he was in_ the 
consular service of the 
United States at Yokohama, 


After traveling 


widely on the Continent, he 


Japan. 


went to India and Australia 


When the United States 
entered the World War, Mr 
Hosken returned to. this 
country and joined’ with 


Ralph L. Fuller in forming 
the Ralph L. 
1918, becoming a vice-pres 


Fuller Co. in 


ident. This connection con 





tinued until] 1921, when he 
Wituiam HosKen entered business on his own 
account At the time he 


joined with Ralph Fuller in 1918, he brought with him the 


account of the Hoshi Pharmaceutical Co., Tokyo, spe 
cializing in the manufacture of quinine salts. In going int 
business for himself, Mr. Hosken had the Hoshi account 


as a foundation on which to build. He soon added the ac 


count of Bubeck & Dolder, Basle, Switzerland, a house 
specializing in fine chemicals. 
Car] L. Vietor joined Mr. Hosken in March, 1923. Mr 


Vietor had been a partner with Clayton Rockhill in Rock 
hill & Vietor, which liquidated June 1, 1922. The new firm 
was named Vietor & Hosken, and this company was con 
tinued until March 1, this year. 


Hoski and Bubeck & 
Hosken & Co., are making plans for the further expansion 


In addition to the Dolder accounts 


of their international trade relations. A step in this direction 
Fils, 


York representative of the essential oil house of 


is the establishing of close 
the New 


Coupey 


association with Coupey 
Fils & Déhais, Paris, France 
Manufacturing Co. last vear, 


totaled $16,100,000, the 
Earnings, after deprecia- 


the Dennison 


according to its 


Sales of 
annual report, 
largest in the company’s history 
tion, were $1,294,548, or more than three times the amount 
necessary to pay dividends of 8 per cent on first preferred 
and 7 per cent on second preferred stock. 


Roland E. Sturhahn, of St. Louis, are the 
Mr. Sturhahn is adver- 
tising manager of the Monsanto Chemical Works. 


Mr. and Mrs. 
parents of a son born March 27 





m 


‘ed 


the 
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keich-Ash Corp., New York City, suffered a loss of 
$125,000 as a result of a fire in their Reade street factory 
\pril 6. Two temporary factories in Center street were 
immediately leased and manufacturing was continued with 
out interruption, while workmen repaired the damage donc 
to the building and stock by the fire 

The Nassau Holding Co. in which L. R. Reich, president 
of the Reich-Ash Corp. and Sidney Ash, treasurer of the 
Reich-Ash Corp. occupy the same respective offices, put 
chased the Nassau Hotel at Long Beach, April 24, a trans 
action involving $3,000,000. The sale of the property was 
closed in Miami, Fla., by Mr. Ash. Louis Salzman is to be 


managing director of the hotel. 


La Société des Produits de Synthese, Sopros, of Mantes 
S/Seine, France, and Payan & Bertrand, of Grasse, have 
just opened a sales office in New York at 1926 Broadway, 
naming Emile Lelong as their personal representative for 
the United States and manager of their New York branch 
as noted on advertising page 83. 

The firm of Payan & Bertrand was founded in 1854 
rom that date to the present time two important changes 
have taken place. First, in 
1908 when the entire plant 
was reconstructed, and in 
1922 when its capital was 
augmented to 3,000,000 
francs and the company in- 
corporated. 

This firm specializes in 
absolute jasmin, rose, cas- 
sie, fleur d’oranger,  ete., 
which are obtained by either 
of three processes, distilla 
tion by vapor, enfleurage and 
extraction by means _ of 


hydrocarbons. This enables 





them to obtain oils of thre« 


EMILE LELONG 


different characters. Apart 
from these flower oils they also distill French essential oils 
such as lavender, thyme, rosemary and tropical oils, the 
plants of which are imported from their country of origin 

“Sopros” is already known to the American industry 
They have a modernly equipped plant and offer a large line 
of synthetic aromatic chemicals, including: phenyl ethyl 
alcohol, hydroxycitronellal, ionones, iso-eugenol, crystal, 
aldehydes and alcohols. 

These two important firms whose products are very well 
known in Europe and to a degree in the United States, have 
done well in placing their interests in the very capable hands 
of Mr. Lelong, who through his long technical experience 
is able to co-operate with his clientele on the many prod 
ucts that he handles. Both concerns state that Mr. Lelong 
in his capacity of exclusive representative will not do any 
reselling whatsoever on his own account. 

Scientific Specialties Co., 30 Irving Place, New York 
City, announces the appointment of Joseph G. Heyn, 154 
Fourth street, Minneapolis, Minn., as its representative. 

Mr. Heyn will carry a complete line of samples as well 
as stock of the company’s products. 


Charles R. Rosevear, of Thurston & Braidich, New York 
City, sailed recently on the Aquitania for a six weeks’ 
business trip to France and England. 
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W. John Buedingen, New York representative for 
Ferdinand Buedingen Co., Inc., has moved his office to 8&2 
Beaver street, telephone number Whitehall 0625. 
Louis Rapin, assistant manager of Etablissements Chiris 


{ Paris and Grasse, and a director of Antoine Chiris ( 
New York, arrived on the 
DeGrasse April 12, and will 
remain here about tw 
months He expects le 
spend about two weeks in 


Chicago with W W De 


Frees, manager of the ( hi 
Cag branch, and the re 
mainder of the time will 


make his headquarters at the 
company’s New York office 
with ¢ \. Swan, manage 

Mr. Rapin says that he is 
particularly pleased to be 


here for the convention of 





the American Manufactur 
i Lovuts RAPIN 
ers of Toilet Articles 
Mr. Rapin has been a frequent visitor to this side of 
the ocean in recent-years and has made numerous friends 


personally and in the trade 


Harold E. Lancaster, chief chemist and perfumer for 
Marshall Field & Co., Chicago, Il, accompanied by Mrs. 
Lancaster, their son Kenneth and daughter Muriel, sailed 
on the Caronia March 27 for a seven weeks’ tour abroad, 
which will include England, 
Holland, Germany, Switzer 
land, France and Spain. 

The trip will be primarily 
for business, although Mr 
lancaster will visit his for 
mer home in Windemere in 
the lake district of England, 
and also plans to see his 
brother in Viscaya, Spain 
Some time will be spent in 
Paris and Grasse, where Mr 
Lancaster will have an op 
portunity to determine the 
raw material situation at 





irst hand 


Haro_p E. LANCASTER 


Mr. Lancaster received 
good wishes for a pleasant trip from his associates in the 
Chicago Drug and Chemical Association, of which he is 
secretary and treasurer, at the dinner given by the Asso- 
ciation in the Furniture Club, Chicago, March 19. 

Prior to his departure, Mr. Lancaster reported that Mar- 
shall Field & Co. are doing a splendid business in the toilet 
preparations field and that the increase in the last eight 
years in this business amounts to 1400%. He also added 
that the company is so well satisfied with this record, that 
it plans to bring out a complete new line of toilet prepara- 
tions, including perfume, about the first of July 


Colgate Clock recently announced the opening of the 1926 
golf season, although the snow had not vanished from the 


greens of some of the outlying country clubs. The Col- 


gate championship tournament is set for June 7 at the 
Maplewood Country Club. 
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Guerlain Perfumery Corporation of New York has been 
yrganized to handle the distribution of products of Par 
fumerie Guerlain, Paris, France, and has established ofhces 
and stockrooms at Madison avenue, New York City 

he officers of the new corporation are: Pierre Guerlain, 
president; Jacques Guerlain, a brother and partner of Pierre 
Guerlain, vice-president; and Raymond Guerlain, secre- 
tar The American branch will follow the practice of 
the mpany abroad of marketing its own products through 
selected retail outlets instead of through jobbers Pierre 
Guerlain, president of the company, returned to France 

n tl Paris, April 7, but Raymond Guerlain, his son, 
will remain in New York City indefinitely in charge of 
the interests of the new corporation 

The new quarters are located on the 14th floor of the 
Ley building, which has been attractively equipped for 
offices and storerooms 

Frank M. Bauer, vice-president of Pfaltz & Bauer, Inc., 


essential oils, sailed on the Mauretanta on 


\ Much of 
time will be spent in Grasse and Paris, but he will also 


New York City, 


April 7 for a stay of six weeks abroad his 


visit other points of trade interest 

[he accompanying photograph, received by Pfaltz & 
Bauer, Inc., American agents for A. Maschmeyer, Jr., Am- 
sterdam, Holland, shows a bird's-eye view of the Masch 
meyer plant on the occasion of its 25th anniversary which 





PLANT 01 


A. MASCHMEYER, JR., 


AMSTERDAM, HOLLAND 


late last Autumn. 


extending its plant in the last few years and has enlarged 


celebrated 


Was 


The company has been 


staff of research and manufacturing chemists to supply 


the demand from all the world for its 


over various syn 
thetic specialties and aromatic chemicals 

\t the time the photograph was taken, during the cele 
bration ot the anniversary, the offices and works were 
closed for the day and an album, containing names and 
portraits of all the representatives of the company, was 
presented to Mr. Maschmeyer as a memento of the event 

The house of A. Maschmeyer, Jr., is well-known to the 
American trade, not only through its representatives, Pfaltz 
& Bauer, Inc 


but also directly, as the trade had the 


pleasure of a visit from Jules Vollbehr, sales manager of 


the firm, during the early part of 1925 


The Menton Perfumery Corporation, recently appointed 
United Violet (Veolay), 
of Paris, held a very successful opening of its sales rooms 
at 411 Fifth avenue, New York, in the week of April 5 
Visitors were W. W. Frank 
K. \Woodworth and others of the staff 


States distributor for Parfumerie 


welcomed by McClenaghan, 
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A transfer tax petition filed in Rochester, N. Y., April 3 
Alfred Wright, 


\lfred Wright perfumery business 


dealt with the estate of the widow of who 
was the founder of the 

Mrs. Mary D. Wright, the widow, who inherited the bulk 
of the estate when her husband died, left an estate appraised 
at $255,333.15. Mrs. Wright died October 10, 1925 

Mabel H. Hornsby, niece, of Syracuse, is the principal 
beneficiary, her interest being appraised at $127,548.27. 
Mr. Wright's 
each receiving 
Marian I. 


Wright, of 


Four 
children of first marriage share the bulk of 
$25,654.13. They are as follows 
Wright, of Stone road; Alfred G 


Mrs Wright 


the rest. 
and John S$ 
Margaret S. 


Springwater, and 


Dryer, of Phoenix, Ariz. There are two other small be 
quests. Mrs. Wright willed $3,000 to the Zion Episcopal! 
Church of Palmyra, and $1,000 to the Episcopal Church 


Home of Rochester. 

\lfred G. Wright, who is mentioned in the will, was one 
of the organizers and president of the Manufacturing Per 
the United States the 
Toilet Articles) two 
served long 


fumers’ Association of (now Ameri 


can Manufacturers of for terms in 


1895-6 and 1896-7. and after on the executive 


committee He now is an honorary member of the 


asso 


ciation. 


The New York the 


[Tube Co., will be moved May 


office of New England Collapsible 
1 to 52 Vanderbilt 


will 


Avenue, 
New York City, where they have attractive and more 
spacious quarters for the display of their samples and re- 
ception of visitors. Telephone number Vanderbilt 1549. 

W. Kyle Sheffield, 


company, will 


the 
the 


and 
and on 
growing business in this territory, C. E 


vice-president secretary of 


continue in charge, account of 


Hemmingway will 
he associated with him. Mr. Hemmingway is an experienced 


sales representative and formerly was connected with the 


B. F. Allen Co.—Walter Janvier, national distributors. 

In the new offices there will be a complete display of 
collapsible tubes of various sizes made for some of the 
leading manufacturers in the industry 

Magnus, Malhee & Reynard, Inc., manufacturers and im- 


porters of essential oils and aromatic chemicals, New York 
City, announce that their Canadian representative, H. W. 
Mitchell, is now located in Montreal, his address being Room 


B6, Board of Trade Building, Montreal, P. Q., Canada, 
Telephone, Main 3233, from which point he will periodically 
cover the entire Dominion of Canada in the interest of his 
firm 

Harral Soap Co., whose factory at Woodhaven was de- 


stroyed by fire as reported in our last issue, has established 
temporary offices at 24 Water New York City, tele- 
phone Whitehall 0242 

The company is manufacturing all of its products in its 


Bridgeport plant which affords much larger space than the 


street, 


old building in Woodhaven and its complete line of products 
and private brand soaps are to be manufactured there ex- 
clusively. It is not the the company to 
a plant in the metropolitan section to replace the one de- 


intention of erect 
stroyed 


Sidney Miller will be in charge of manufacturing in the 
3ridgeport plant, visiting the New York office about once a 
week. M. D. vice-president, is in 


the New York office and warehouse. 


Bottstein, charge of 


of 


he 


m- 
ork 
W. 
om 
da, 
lly 


hed 


ele- 


its 
the 
ucts 
Cie 
rect 


de- 


the 
ce a 


° 
ae 
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New Officers of the Chicago Drug and Chemical Association 





C. P. McConne Lt, \\ Mm. LoEWENSTEIN, 
President Vice-President 


CHICAGO 


Cuicaco, April 15.—The annual banquet and election ot 
officers of the Chicago Drug and Chemical Association was 
held Thursday evening, March 18, in the Furniture Club, 
666 Lake Shore Drive. This was the largest membership 
Charles S. 
Curtis, president for 1925-26, presided and did honors to 
himself and the organization. 


meeting of the year and was a huge success. 


Much credit for the evening’s program and the work of 
securing these excellent quarters for the annual meeting 
was due to the committee composed of P. A. Rising, Chair 
man; C. P. McConnell, and L. F. Eiklor. 

Reports from the various officers were heard with interest 
The secretary, H. Lancaster, outlined the activities of the 
association during the last year and gave reports on the 
golf tournament, Christmas banquet, regular meetings and 
the membership. There are today 171 active members in 
good standing. The organization is in a flourishing con 
dition 

The officers for 1925-26 were: President, Charles S 
Curtis, Wilson Laboratories; Vice-President, William Mc 
Gibbon, Eli Lilly & Co.; Secretary, H. E. Lancaster, Mar 
shall Field & Co.; 
Co. 


Treasurer, L. J. Freundt, American Can 


At the conclusion of the banquet the election ol, officers 


following were 


for the ensuing year took place, and the 
elected to office for 1926-27: 


President, C. P. McConnell, Central Scientific Labora 


tories; Vice-President, Wm. Loewenstein, Bauer & Black; 
Secretary, F. T. Comstock, Magnus, Mabee & Reynard; 
Treasurer, A. Fortune, Morana & Co 

Directors for the term of two years: C. S. Curtis, Wilson 
Laboratories; H. ©. Lancaster, Marshall Field & Co.; J. L. 
Oneal, Melba Manufacturing Co.; E. L. Drach, Abbott 
Laboratories. 

After the election a most interesting athletic program 
was enjoyed by all. 

The association holds regular meetings the last Thurs- 
day of each month at a noonday luncheon at the Hamilton 
Club, 20 South Dearborn street. 


Louis Clement, manager of the Paris offices of Boyer 


International Laboratories, is Chicago on a business visit. 








ARTHUR ForTuNE, COMSTOCK, 


Treasurer Scenes 


It will be a source of much interest to a large clientele 





to learn that the firm of M. L. Barrett & Co., Chicago, has 
reorganized its business in a way to take it out of direct con- 
tact with most of our readers. The new-affiliation gives 


promise of a continuance of the service which began 
in 1873 when the late Marcus M. Barrett founded the busi- 
ness. Since the death two years ago of the then dean of 
the allied perfumery, soap and extract industries in the 
Middle West, it is quite natural that the new factors in the 
business should make readjustments. The following an- 
nouncement explains the situation: 

‘As the result of the combination of the manufacturing de- 
partment of M. L. Barrett & Co. with the Barrett Varnish 








A C. Drury GEORGE H. 


SUDDARD 


Co. with which previously we were aftiliated, M. L. Bar- 


rett & Co. will discontinue certain departments of their 
business, and in this process of liquidation, 


Department ‘D’ 
which had to do with talc, wax 


, bouquets, synthetics, colors, 
gums, clay, etc., items entering largely into the manufacture 
of toilet articles, has been sold to A. C. Drury & Co. of 
Chicago 

“George H. Suddard, who has been with us for some 
thirty-three years, and actively conducted the department 
above referred to for over a quarter of a century, will be 
associated with Drury & Co., 106 East Austin avenue. 

“We feel that you will be well served if you will send 
the business with which you have been favoring us, to the 


new connection, and we bespeak for them your consideration, 








92 AMERICAN PERFUMER & 


and take this occasion 


to thank you for the patronage which 


you have extended to us for over fifty years.” 


Arthur ( Drury has been identified with the essential 


pertume supply industry in Chicago for many years, 
ind has made enviable progress in the development of 
yusiness. He has a good knowledge of the materials and 
their uses and has a p 


George H 


valuable knowledg: f the 


leasing personality 
Suddard will bring to the Drury Company 


Mid-West, and 


products and 


industry in. the 


with his thoroug familiarity with Barrett 


policies should valuable addition of strength to the 


Drury staff. He is very well liked, particularly by thos« 


who know him well, and his friends will wish him success 


in his new < 


announces 


~~ New York City, 


that in order to carry a larger stock of natural raw materials 
t pertumer nd soapmakers in Chicago for the accom 
modation of the western trade 1 is been tound necessary t 
procure new quarte for its office in that city 

W. W. Del ree \ represents the Antoine Chiris Co 
in the westet I tory theretore has leased more suitable 
space irom June 1 in the Boyce Building, 510 South Dear 
yorn street All communications for the Chiris Chicago office 
should be sent to that address after June 1 

thodia Chemical New York City, announces the 
ippomtment 1 \. Kertess as manager of its Chicago 
rar 

Newman Tallow & 5S Chicas Ill., an 


ip Machinery Co 


nounce that after May 1 they will occupy their new offices 
Chicago. The 


feet of space will pro 


and warehouse at 1051-1059 West 35th street, 
new quarters containing 50,000 square 
vide increased and needed facilities for handling the firm's 
line of machinery The building is in the central manufac 
turing district on the Chicago Junction Railway, which is 


an added advantage 


The 


supply 


barbers’ 
Clark 

led a voluntary petition in bankruptcy 
Although its assets are listed at $100,000 and its liabilities 
it only $58,000 this action was forced through inabiltiy to 
meet a debt of less than $3,000. C. W 
of the 


James ty Barry Lo., one ot the leading 


dealers of the country, located at 36 South 


street, Chicago, has 


Peters m, pr esident 


company, explained that legitimate firms were being 


crowded out of business through the competition of boot 


leggers, which had grown tremendously under the prohibi 


tion law 
MckKey is 


continue the busines 


Frank ippointed receiver and will try t 


ipon the old basis. General sympathy 


is expressed tor the ticm 

The Su Corp lillside, N. J., have told us of 
the lively tr t that is being manifested by our readers 
il the adustinect i ertising tl it has ippeared 11 ur 

urnal in the last tew months on Sun _ tubes 

In this issue there is a three-page display beginning o1 
page &7, that laid out in very attractive style and is 
concisely but interestingly presented 

These advertisements receive the personal attention of 
Frank J. Lynch, president of the company, who is largely 
responsible for the many interesting things the Sun Tubs 


Corp. are doing 
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Walter H 
M. L. Barrett & Co., has 
H. Jelly & C 
at 412-42( 


The new 


years associated with 
Walter 


located 


Jelly for the past ten 


organized the firm of 


with sales offices and warehouse 


North Western avenue, Chicago 


company we are told will manufacture and 


distribute essential oils, chemicals, perfumers’ supplies, and 


Havoring specialties for the manufacturing jobbing trade 


\ssociated with the company will be Spencer U. Boehmer 


] 


well known to the trade as he has represented several 


Eastern houses in the Chicagi 


M. L 


in departments “A” and “bB” 


territory the past six years 


Barrett & Co., have announced that many items 


including magnesia carbonate, 


essential oils, flavoring materiais, etc., have been sold t 


Walter H. Jelly & Co., and the 
have taken on direct 


advise us that they 
representation for the Middle West 
flavor line of J. H. Hickok & New 
York, and that additional connections will be announced 
to the 


latter 


for the fruit Son, 


trade at an early date 


David A. Bennett returned with Mrs. Bennett on the 


Geor Hashington April 2, and after a few days in New 
York went on to Chicago. We are advised that an an 
nouncement of his future plans will be given to us for 


publication in our next tissue 


G. W. Wyman 
Sefton Mig 
burg. Mr 
the Pictorial Package Co. of 


has resigned as advertising manager of 


Corporation and is succeeded by F. P. Kronen 


Wyman has joined the Chicago sales force of 


\urora and will call on the 


trade in the metropolitan territory His many friends in 


the trade wish him success with his new line 


Friends in the trade are extending congratulations to 


He nry 


Can Co. on his recent marriage to Miss Florence Bennett 


Huenink of the Chicago offices of the American 


They spent their honeymoon around New Orleans 

Oliver Clark, who has been covering the southern terri- 
tory for M. L. Barrett & Co 
to his district and the 
taken care of, 


has added lowa and Kansas 


trade in those states will be well 


according to his friends in the southland 


Louis J. Freundt has returned to Chicago from a business 
visit to New York 
John F. Queeny and Edgar M. Queeny were business 


month calling on Walter L 
for the Monsanto Co. 


visitors last Filmer, Chicago 


manager 


F. W 


innati, 


Fries & 
has moved to Lebanon, Ohio, where he will make his 
headquarters in the future 


Smart, district manager for Fries, Cin- 


W. A. Kelly and Dudley Jessopp have organized the Milda 
Drug Co. with offices at 3138 South Halsted street to deal 


rugs, toilet goods and chemicals. The company’s capital 


stock is $15,000 


J. J. Elwell, president of the Pennsylvania Oil Co., manu- 


facturer and distributor of mineral jellies and white oils, 
reports business about 20 per cent more than the same period 
last year the outlook is for a banner year with his company 


The Ideal Cosmetic Supply Co 
at 2909 North Clark 


has opened for business 


street, Chicago 
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rhe American Solvents & Chemical Corporation, 285 


Madison avenue, New York City, was organized recently 
by HH. &. 


1 


ther officers are \ 


Peffer, who is president of the company. The 
P. Jell, vice-president; B. R. Tuni- 
I 


son, vice-president, and Lester S. Bacharach, secretary 
and treasurer 

he corporation is a merging of the Jefferson Distilling 
Western Industries Co., 
Distilling Co., Everett, Mass 
Alcohol Co., New Orleans, La.; and 


Albany, N. Y 


The executives of the company are well known in the 


ng 
& Denaturing Co., Harvey, La.; 
Cali. ; 


Industrial 


\gnew, Everett 
Crescent 


Witbeck Chemical Corp., 


alcohol and allied industries, and we will take pleasure 
in presenting fuller points about this important and in 
teresting venture in our next issue 


\bout 800 members of La Corbeille de Fleurs Ine., the 


society of employees of the perfumery houses of Houbig 
gathered at the Hotel Majestic, 
New York City, on the evening of April 16 for their first 


innual reception, entertainment and dance 


int 
Inc., and Cheramy, Ine 


Fernand Javal, senior partner of Houbigant, Inc., was 
p I 


the guest of honor and was presented, on behalf of the 
association, with a parchment scroll expressing the appre 
ciation and respect of the organization for him and for his 
interest in the organization 


Miss Lillian West, and Mr 


pressed the appreciation the management feels for the whole 


The presentation was made by 


Javal, in his response, ex 


hearted co-operation which has been given by the staffs of 
both companies 
Shortly 


after the assembled Mr 


Yvan Droz, president of 


guests were Javal 
entered the hall accompanied by 
Houbigant, Inc., and Pierre Bassaler, first vice-president of 
Houbigant, Inc As Mr. Javal stepped into the room the 
orchestra struck up the Marseillaise and the entire assem 
hlage sprang to their feet. Another guest was Frank J. 
M. Miles, perfumer of Cheramy, Inc 

Twenty dances were on the program, which included 
some interesting entertainment features arranged and ex 
These 
included songs by P. Bercot, Miss Sylvia Weiss, Miss Louise 
Bernagozzi, and Mrs. S. Fletcher. 


given by Miss Rose Clifford and Igor Timoshok, and an 


ecuted entirely by the members of the organization. 
Dance features were 


interesting demonstration of the Charleston was given by 
the Misses Brady, Anna _ Bartlett, 
Henrietta Bernagozzi, Catherine Donelly, Anna McDon- 
nell, Anna McHugh, Helen O’Rourke, and Grace Palmiere 
Miss O’Connell was pianist 

La Corbeille de 
months ago and its membership is made up exclusively 


Rose Clifford, Rose 


Fleurs Inc. was formed about two 
of employees of the houses of Houbigant and Cheramy 
The officers are P. L. Harang, president; 
vice president; John H 


Adrien Lacroix, 
Alex- 
Harang, 
Piasecki, Miss 
Bolta and Alfred 


Morrell, treasurer; J. A. 
andre, secretary. The directors are Pierre L. 


Etsch, T. L 
Mills, George 


Adrien Lacroix, Henry E 
Helen Anderson, John 
Joseph. 

The affair was arranged by a committee composed of 
W. L. Gettings, chairman, Walter Brady, E. C. Lenton, 
Miss Irene Marthe, Philip McKenna, Miss Marie Schall, 
Miss Winifred Silk, George Talboys, and Miss Lillian 
West; which was assisted by the floor committee com 
posed of J. A. Alexandre, chairman, John Bayer, Leo Darr, 
William J. Hoffman, Walter Keller, Thomas Moore, and 


Thomas Phelan. The reception committee was composed 
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of P. L. Harang, chairman, Paul Bercot, Henry Etsch, IJr., 
Adrien Lacroix, Julian Matray, and John Mills. 

A few brief remarks were made by Pierre Harang during 
members for their 


the evening in which he thanked the 


interest and co-operation 


The California Perfume Co., New York City, celebrated 


its splendid 1925 sales record at a luncheon, dance and 


entertainment in the Blue and Green Rooms of the Hotel 
McAlpin on the afternoon of April 6. The celebration 
was given under the joint auspices of the three sales 


divisions of the company 


The entertainment features were unusually interesting 


ind included popular songs by the orchestra under the 
direction of Miss Sherwood, and songs by David H. Me- 


Connell, Jr. and Lon Williams 


\nother incident of the luncheon was the threatened 
innihilation of all pale faces present by 


led by W. Van Alan Clark 


headdresses, the savages moved down on t 


a band of warriors 


Bedecked in flaming paper 


re diners and 


were only stopped by the bravery of the Chinese army 


in command of P. H. Brockmann 


At the conclusion of the luncheon, Mr. Brockmann, who 


was master of ceremonies, introduced Larry Crane, a 


magician, after which charades were given by the dif 


These included Al- 


Henderson, who represented Paul 


ferent members of the organization 
exander Revere; Lon 
Williams, who represented Harry Lauder; Van Alan Clark, 
who impersonated Will Rogers; and Wallace Alley, who 


impersonated Charlie Chaplin 


In the dancing which followed, a special exhibition was 
given by A. Volante and Miss Madelon Hoyt 


Mathieson Alkali Works, New York, has completed 
arrangements with the Fields Point Co., Providence, R. I., 
which will afford the latter company, the general sup 
port and extensive resources of the Mathieson Co., for the 
benefit and service of New England customers of both com 
panies. 

April 1, Daniel 


Manufacturing Co., 


Effective 
Fields Point 


sales of the products of both companies in the New Eng 


Townsend, president of the 


assumed charge of the 


land territory, operating under the direction of the general 
sales office of Mathieson Co., 250 Park avenue, New York 
City. 

New England district sales offices will be maintained as 
before at 911 Rhode Island Hospital Trust Building, Prov- 
idence, R. I. 

The company also has appointed William A. 
erly located in the St. 


Field, form 
Louis territory, as Chicago district 
sales manager with offices at 310 South Michigan avenue, 
Chicago. He succeeds J. B 

Frederick H. Lovenberg, formerly attached to the New 
York sales office, has taken charge of a St. Louis district 


Peake, resigned. 


sales office 


Glass Products Co., Vineland, N. J., 
tion this month to the statement in their advertisement that 
on June 10, 1924, they secured Design Patent No. 64840 for 
a kewpie doll vial. 


invites special atten- 


They state they are ready to protect 
their interests and proceed against makers and users of 
similar vials which, in their opinion, infringe their rghts. 
See advertising page 125. 








BOOK REVIEWS 


(Copies Books Reviewed in this Column, and Othe 
Works Useful to Our Readers may be Obtained through 
the Book Department of Tut 


AMERICAN PERFUMER & 


ESSENTIAL Orr Review, 14 Cliff street, New York.) 


AGRI 


CHEMISTRY IN LTURE, Edited by Joseph S. Chamber 
lain and C. A. Browne Octavo, 5% x 8 inches; 384 
pages; 51 illustrations Black cloth cover Chemical 
Foundation 1926. Price $1.00. 

[his co-operative work is intended to give examples of 
the contributions made to agriculture by chemistry Mr 

Chamberlain, the editor, is professor of agricultural and 


rganic chemistry in the Massachusetts Agricultural College, 


and Dr. B wne, advisory editor, is chief of the Bureau ot 
Chemistry, of the United States Department of Agriculture 


There are sixteen chapters, each contributed by some 


authority in the particular field \n idea of the contents 


of the book may be had from the 


following chapter head 
The World’s Food Factory, 
Light; Soil Life; Where The 


Maintaining Soil Fertility; 


ings Crops and the Soil; 
Plant in Air and 


Comes 


or The 
Nitrogen 


Cereals ; 


From; 


Sugar and Sugar Crops; Fruit and Vegetables; 
Warfare to 
Evolution Diet ; 
Nutrition; Meat in Its 


Agriculture ; 


Fermentations on the Farm; Chemical 
Agriculture and the 
Animal 
Nutrition and 
as a Guide in Animal 


and Its Products; The 


Save 
the ( rops; of our 
Vitamins in Human and 


Relation to Human Chemistry 


Milk 
Chemist as Detective and Policeman, 
Control 


Production; The Chemistry of 


or Fe rtilizer, Feed and Insecticide 


RECORD OF SPECIALLY DENATURED ALCOHOL. 14 x 9 inches; 
150 rules pages. H. W. Eddy, “The Bond Man,” 506 
Olive street, St. Louis, Mo., 1926. Prices $2.50 

This book simplifies the matter of keeping records of the 
use and purchase of specially denatured alcohol, one 
per month being allowed 


page 


for each formula. Complete in- 


structions for using the book and for keeping records ac 


curately are given on the inside front cover The volume 
is an addition to the “Record of Alcohol” which Mr. Eddy 
publishes in cardboard and cloth covers. The pages in this 


ruled in red and blue so that the 


ly ke pt 


book are records art 


easily and accurate 


NEW PRICE LISTS, PUBLICATIONS, ETC. 


FRiITZSCHE Brotuers, Inc., 82 and 
New York City, have 


essential oils, 


84 Beekman street, 
issued their April wholesale price list 
synthetic fruit 


materials appropriate for the use of 


flower oils, flavors, colors 


and other 


pe rfume rs, 
Spe ( ial 


limes distilled imitation and hand 


soap makers and flavoring extract manufacturers. 


attention is called to oil 


pressed, of which samples will be sent on request. The sam 
offer holds good with reference to F. B. 


Sweet Orange, U. S. P., c 


California Oil of 
Id pre ssed 


Quinn, BeRRAN & Co., 17 East 42nd street, 


New 


“Business and Tax 


York, 


are sending out a monthly Review” 


which no doubt they will be pleased to send to persons de 


sirous of receiving the same. 


Grorce Luepers & Co., 427 and 429 Washington street, 
corner of Vestry stret, New York City, have distributed 
their March-April wholesale price list, containing sixteen 


pages. In it essential oils and other aromatic raw materials, 
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ESSENTIAL OIL REVIEW APRIL, 


olive oil and numerous other products handled 


listed 


ne drugs, 
Particular attention is called t 
\lbert 


review, aS Cus 


by the company are 


the natural flower essences manufactured by Camilli, 


& Laloue, of Grasse, France. The market 


tomary, is up-to-date and instructive in relation to various 
prime products 

CreLLo Propucts, Inc., New Brunswick, N. J., has issued 
a neat little folder entitled “The A B C of Cel-O-Glass,” a 


new product which is described by the company as being 


a light-weight, flexible and transparent material tor use 
weather-proofing 
STAFFORD ALLEN & SON Lrp., London, Eng 


& Co., 124 West 19th street, New York City 


NGERER 


\mericat 


representative. March 23 price list of “StaffAllenS” essen 
tial oils and other commodities, whi has just been re 
ceived, gives the wholesale quotations on the various prod 


} 


ucts for perfumers and soap makers manufactured by the 


rm, including Allen’s oleoresins, terpeneless and expressed 


chemicals and sundries 


StaffAllenS 


oils, powdered drugs, synthetics, 


Special attention is directed to clove oil, one 
of the firm's specialties 
Booklet No. 16, March, 


Lawrenceburg, Ind., 


RossvILLE ALCOHOL TALKS, 1926, 
issued by the Rossville Co., 


“Alcohol and the 


series ot 


treats ol 
Lacquer Industry This extremely clever 
booklets is available to all who may be interested 
in the industry 

New York, has 
wholesale price 
floral 


makes a spe 


PieRRE LeEMOoINE, INc., 108 John street, 


issued for the benefit of the trade a new 


list of essential oils, olive oil, fine drugs, gums, 


waters and similar products. The company 


cialty of its service department, which is ready to supply 


special compounds or perfumes in bulk of any quality upon 
request from toilet preparations manufacturers or others in 
the trade. A separate price list of Cavallier Freres, Grasse, 
can be had on application 

a Rockwell 


4015 North 


street, Chicago, has issued a new number of the Bottling & 


BoTtLers MACHINERY Co., 


Packaging Engineer for the three months ending in March 


While it naturally exploits the devices manufactured by the 


company it contains information that often is very helpful 


for executives and others who want to be up to the minute 


on the progress being made in bottling machinery 


York, has 


typographic 


RuHopiA CHEMICAL Co., 21 Spruce street, New 


just published a neat and convenient price list, 


ally correct in appearance and worth perusal. It sets fortl 


the products of the Société Chimique des Usines du Rhone 


ind explains the carefulness that is employed to produ 


atisfactory raw materials for the industries which use syn 
thetics. Rhodia lists for natural flower oils the products 
f J. & E. Sozio, Grasse, France. Copies can be had b 
sending a request 


Madison ave 
nue, New York, has issued its first Arbitration Information 


\MERICAN ARBITRATION ASSOCIATION, 342 


Bulletin, a copy of which is at hand. This association is 


a merger of various activities in this field, as was explained 


March issue. The 


easily and quickly digestible 


bulletin is 4 x 9 and 


Merchants 


on page 3 of our 
the contents are 


} 


who desire to play fairly are gradually getting into the 


arbitration movement. Requests for copies of the bulletin 


might enlighten business men who could benefit by the new 
idea 
NEUMANN-BusLeE & Wo tre, Inc., 224-230 West 


street, Chicago, have issued their April wholesale price list 


Huror 


aromatic chemicals and other raw ma 


(Continued on page 104) 


of essential oils, 
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IN MEMORIAM FOR DEPARTED FRIENDS 


\RNOLD, Francis R., founder of F. R. Arnold & Co., im- 
porters of perfumery, New York, April, 1922. 

BERGHAUSEN, Epwarp, of the Berghausen Chemical Co., 
Cincinnati, Ohio, April, 1918. 

BINDERMAN, HENry, retired soap manufacturer, Louis 
ville, Ky., April, 1916. 


BLEDSOE, A. T., 


in Covington, Ky., April, 1915 


soap manutacturer, Cincinnati, Ohio, died 
BoAKE, ARTHUR, chairman of A. Boake, Roberts & Co 
Ltd., Stratford, London, E.C., April, 1925. 

Bose, CHARLES M., vice-president Western Soap Co., San 
Diego, Cal., April, 1911. 

Bruce, G. A., soaps, Charlestown, N. H., April, 1909. 

BULTMAN, RicHarp C., president of the A. P 
Co., New York, April, 1919. 

CarTER, GeorGeE H., general manager of D. & L. Slad 
Co., Boston, Mass., April, 1924 

Dock, WILLIAM, soaps, Cincinnati, April, 1924 

ForTHMANN, J. A., Los Angeles Soap Co., April, 1922 

Hunt, Frank L., president and treasurer of the Frankli 
Soap Co., Cincinnati, Ohio, April, 1915 


Babex CK 


Jenks, ARTHUR EpMuNps, Hanson-Jenks Co., 
New York City, April, 1911. 

Jurcens, WitiiaM B. A., founder of W. B. A. Jurgens 
Co., extracts, etc., Brooklyn, N. Y., April, 1916. 

LeicgH, CHARLES N., manufacturing perfumer and chemist, 
New York City, April, 1916. 

Lowe, WILLIAM, president of William Lowe 


perfumers, 


Barbers’ 
Supply Co., Des Moines, lowa, April, 1916. 
Massey, GEorGE, senior partner of Lanman & Kemp, 
toilet speciaities, drugs, etc., New York, April, 1915. 
MiLter, FRANKLIN K., founder of the Excelsior Soap 
Works, Reading, Pa., April, 1922. 
Mutter, A. J. A,, 
and soap trades, Beverly, N. J., April, 1916. 


retired from perfumery, essential oil 


Ropinson, Roswe.e R., retired soap manufacturer, Malden, 
Mass, April, 1923. 

ScuMipt, HerMAN B., president of the Twitchell Pro 
; April, 1921. 

ScHWARTZ, MICHAEL, vice-president of M. Werk Co., 
Cincinnati, Ohio, April, 1915. 

Sicarp, Honore, 
Cannes, France, April, 1919. 


Situ, Greorce M., soaps, 


cess Co., Cincinnati, Ohio, 


son of Pierre Sicard, olive oil producer, 


Montclair, N. J., April, 1911 
SpriNncer, Isapor, retired from Imperial Metal Manutfac 
Long Island City, April, 1916 
STADLER, A. W., soaps, Cleveland, Ohio, April, 1913 
STICKLES, GEORGE, president of the Eastern Extract Co 
Boston, Mass., April, 1915. 
StTitweL_, A .A., of A. A. Stilwell & Co., essential oils 
New York City, April, 1906. 
ToOMBAREL, JEAN Henri Marie, head of Tombarel Freres 
Grasse, France, April, 1914 
Woops, Ropert L., of the 
Co., New York, April, 1918. 
RR RMRRIEI CEASA 
Franz Roessler 


turing Co., 


American Extract and Supply 


Franz Roessler, chairman of the board of the Roessler & 
Hasslacher Chemical Co., died March 24 at his home in 
Perth Amboy, N. J. 

Mr. Roessler was born at Frankfort-on-Main, Germany, 


His widow and five children survive 


December 6, 1856. He was educated as a chemist at the 
University of Zurich, and later studied at Freiberg, Saxony. 
In 1882 he came to the United States and engaged in busi 
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ness aS a manufacturing chemist at Perth Amboy Che 
Roessler & Hasslacher Chemical Co. of that city is in a large 
measure his work, and its rapid development bears testimony 
to his skill as a chemist and to his organizing and executive 
ability. 

Mr. Roessler was a member of the East Jersey Club, New 
York Athletic Club, Chemists’ Club, and Drug ar 
Club, and a director of the First National Bank 
\mboy and of the Perth Amboy Trust Compa: 


Chemical 


Perth 


Alfred Henry Sefton 

\lfred Henry Sefton, of Harriet ‘Hubbard Ayer, Inc., 
New York, left his office on the afternoon of March 17, 
feeling ill Double pneu 
monia de eloped and he dic 
it 1 A. M. on March 22, 
his home in Forest Hilis, 
Long Island. The interment 
was in the Vincent Bb 
Thomas mausoleum in 
Woodlawn Cemetery, New 
York 

Mr. Sefton was born in 


May 22, 


1873 For the last seven 


Washington, D. C 


vears he had been actively 
the toilet 
preparations firm of Harriet 


associated with 





Hubbard Ayer Inc., as sec 

; \LFRED H. SEFTON 
retary, director and produc 
t10n manager 


with the 


Previously for many years he was connecte 
government service in Washington 
Mr. Sefton was of a very equable temperament, and dis- 


\lthough of a retiring nature he was possessed of 


position I 


staunch friends, who will regret his untimel 


i host 


demise 


Chester D. Dunlap 
Chester D. Dunlap, formerly with the Kolynos Co., New 


laven, Conn., died of pneumonia on March 18 at Fulton, 


N. Y., whither he went last November to become assistant 
general manager of the Peters Milk Chocolate C le was 
uried in the family plot in Wildwood Cemetery, Win 
chester \lass. Besides his 


vidow, Emma Berry Dun 
lap, he is survived by his 
mother, Mrs. Major F. Dun 
lap; three daughters, Eliz 
abeth, Winifred, and Bar 
bara and two sisters, Mrs 
Edith D. Christie, and Miss 
Florence Dunlap. 

Mr. Dunlap was born in 

tt, Mass., 

graduated as a chemical en 
ineer in 1911 from Massa 


husetts Institute of Tech 


vere in 1888. He 





nology and spent several 


vears as chief chemist of the 


HESTER D. DUN LA! 


Massachusetts Breweries. 

In 1916 he joined the staff of the Kolynos Company, in 
New Haven, where he remained until last November. Dur- 
ing his stay with the Kolynos Company Mr. Dunlap planned 
ind put into operation the modern methods of manufacture 
now employed by this company as well as re-establishing the 





























London (England) tactory which had been destroyed by 


fire. Many of the machines in these two plants were in part 


designed by Mr. Dunlap 

During his stay in New Haven, he was prominent in 
many social and iritable affairs ‘of the city and was 
president of the New Haven County “Tech.” clul 


Memorial for Jacob H. Green 





loo late for inserti March issue memorial was 
received which been adopted in connection with the an 
niversary of the Trade Display and Beauty Show of the 
Ladies’ Hairdressing Association of New England in men 


ry of Jacob H Gree pres 
ident of the Ema 
Boston, Mass 

Mr Green, wi died 


11, 1925 was i 


\larch 


pioneer in the manutacture 





of cosmetics for the hait 

dressing trade. As a chemist 

and pharmacist for more 

than thirty years he devel 

oped the cosmetics lines 

which he later marketec 

under the tirm name of thie 

FEmarco Co., of which com 

pany he had been president 

for ten years at the time ot baen BE. Caen 

his death. Mr. Green was , 

known personally throughout New England to the trade 
and in blazing a new trail his cordial and_ genial 


manner won for him the wholehearted respect which found 
outlet in the appropriate memorial adopted long after the 
trade might have forgotten the passing of individuals who 
did not Green's good qualities 


possess Mr many 


Eugene Troendle 

Eugene Troendle, chief chemist of the Rub-No-More Co., 
Fort Wayne, Ind., 
died of apoplexy, March 10, at the age of 53 years 


und chemical supervisor of its activities, 
Mr. 
Troendle was born in Karlsruhe in 1872, came to the United 
1898 Missouri. He was for 
of the Fort Wayne Freie Presse and 
of the Fort Wayne Testing Laboratory 


States in and first settled in 
several years editor 
later was manager 
Co., as well as being associated with the General Electric 
Laboratories, before becoming connected with the Rub-No 
More Co. 

Mr. Troendle was a Fellow of the American Institute of 
Chemists and a member of numerous chemists’ societies. He 
was a Mason of the Scottish Rite and of Mizpah Shrine. In 
addition to his other attributes he was a musician of marked 
excellence, having been a soloist and instructor and having 
served as concert master for several years in the Municipal 
Park concerts 
M. Troendle and a daughter, Miss Dorothy Louise 
of Fort Wayne 


He is survived by his widow, Mrs. Johanna 


Troendle, 


Walter C. Johnson, Jr. 


Walter Collins Johnson, Jr., president and general man- 
ager of the Tyson Co., manufacturers of cosmetics and allied 


lines, Paris, Tenn., died April 6 at the early age of 33 


years. His illness, acute tonsilitis, was of only two days’ 
duration. 
Mr. Johnson was a graduate of the University of Ten- 
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nessee, served as a first lieutenant of infantry in the World 
War and also 
at the National 


is president and manager 


father 
Johnson, Sr 


business with his 
which W. C. 
Five years ago the young man 


was associated in 


Toilet Co., of 
became co-organizer with J. Alvin Tyson in Tyson & Co 
and had been in full charge for the last two years 

His father, mother and sisters are not the only ones wh 
mourn the sudden death of a young business man who won 
hosts of friends through his rare combination of trade abil 
ity and the sterling mental and companionable qualities that 


already had stamped success on his career. All of Paris was 
7 I 


at the funeral 
Obituary Notes 

Jay L. Toch, son of Leopold Toch, founder of the firm of 
Toch Bros., and for many years a member of the concern 
died March 27 at the age of 70 years. His widow and a son 
survive 

Mrs. Bertha Uhe, wife of Edward Uhe and mother of 
George Uhe, the essential oil broker, died at Roosevelt, Long 
Island, April 7. Services were held at her residence, Nassau 


\pril 10. 
Cleveland. 


road and Fulton avenue, Roosevelt, The interment 


was in Greentield Cemetery, 


John B. 


porter, of 


Dewsnap, soap manufacturer and olive oil im 
\storia, New York City, died on April 8 at his 
Lakeside Drive, Rockville Center, L. I. He 


home on was 


58 years of age and is survived by his widow and three 


daughters 


NEW CUSTOMS RULING ON ENTRY CHANGES 


The National Council of American Importers & Traders 
has directed the attention of importers to a new ruling by 
the Treasury whereby collectors of will hereafter 
be permitted to amend entries without submitting same to 
Washington. 


be avoided. 


customs 


Long, costly delays, it is pointed out, will thus 
This ruling is outlined in a letter to collectors 
of customs from the Treasury, as follows: 


“The department refers to its instructions of Oct. 23, 


1925, on the subject of amendment of entries under the pro 
visions of section 487 of the tariff act of 1922, to the effect 
that when the appraiser had reported on the application to 
amend that prior to filing thereof, neither the invoice nor 
the merchandise had come under the personal observation 
of the appraiser for the purpose of appraisement, the appli 
cation should be submitted to the department with a ful 
statement of the facts in each case for instructions as to 
whether amendment should be permitted. 

“The instructions for reference to the department of all 
such applications are hereby rescinded and collectors of cus 
toms are directed to permit amendment of entries when the 
application to amend specifies a definite addition or deduction 
to be made, and the appraiser reports on the application that 
neither the invoice nor the merchandise has come under his 
personal supervision, although either may have come under 
the observation of the examiner for the purpose. Doubtful 
cases should be referred to the department for instructions.” 


A Mighty Dangerous Practice 


\void the individual who insists on talking of the dis- 
quieting and discouraging things of life. Listening to the 
talkers about mishaps, misfortunes, and the calamity things 
does not encourage or enthuse. On the contrary, a constant 
dwelling on conditions of a depressing character is sure to 
make you morbid and blue, declares Silent Partner. 

I am not suggesting that you hide your head in the sand 
at the sight of some unpleasant situation, but I am stating 
the fact that forever dwelling on faults or failures is a 
mighty dangerous practice. 
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MONTREAL 
MONTREAL, Que., April 15.—A somewhat retarded spring 
is delaying the opening up to the full extent of the spring 
nd summer trade, to which the perfumery and toilet goods 
usiness has been looking forward, b eling of the 


trade is optimistic nevertheless 

\t this writing, April is well advanced, and wintry weather 
still prevails. Interest in winter amusements and occupa 
tions is flagging, and the summer enjoyments for whicl 
people are wearying are not yet in sight. This naturally 
tends to slow up business a little. But the winter season has 
been quite a good one, trade generally has been better than 
it was a year ago, and no one sees any reason to doubt that 
things will move briskly once more, when the change of sea 


son has been completed 


Hon. Henry Miles, of Leeming, Miles & Co., Ltd., was 
for a short time the favorite candidate for the mayoralty ot 
Montreal. He was strongly backed, and the only other 
really strong candidate, Hon. Mederic Martin, was quite 
willing to step out of the contest in order to leave the tield 
free to Mr. Miles. 

Several other candidates, however, mostly without a ghost 
of a chance of election, stubbornly refused to stand aside, 
and Mr. Miles did not feel justified in taking part in what 
promised to be a general scramble for the mayoralty, and 
therefore withdrew his candidature. 

Consequently, Hon. Mr. Martin stayed in the contest and 
cleaned up all the other candidates, with a majority of 
20,000. 


By the time these lines appear in print, the first annual 
beauty culture show of the National Hairdressers’ Associa 
tion of Canada will be in progress in Montreal. Conveners 
of various committees for the show are: Tickets, Armand 
Zuber; entertainment, E. Rouelt; supper and dance, J. M. 
Perron, Mrs. E. E. DuVerger, Mrs. Marion Bowman and 
L.. Potvin; models, Mrs. A. Lowery and A. Cooke. 

Prizes will be awarded to the beauty parlor assistant who 
produces the most effective styles of hairdressing, and to the 
most attractive booths. Lectures will be given on the care 
of natural beauty. 


The Canadian Institute of Chemistry will hold its annual 
convention in Montreal, Windsor Hotel, on May 31 and 
June 1 and 2. 


William Francis Gibson, one of the most popular drug 
store proprietors in Ottawa, died toward the end of March 
last. 
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TORONTO 


Toronto, April 15.—General business conditions are 


improving as the year progresses, and there are many 
reasons for stating that the commercial situation is sound 
The outlook is encouraging and actual trading is ahead s« 
far this vear of the record of last year, and 1925 trade 
exceeded the two billion mark, which was the highest figure 
attained by Canadian trade since the peak values of 1920 

Insolvencies, too, indicate a creditable decrease in the 
number of bankruptcies, and an even more significant fact 
was the decided decrease in the amount of liabilities, repre 
senting a reduction of one-third, the lowest since 1920. 

In the perfume field manufacturers, wholesalers and 
retailers report good, steady business, with the Easter 
trading fully up to expectations. The Melba Manufacturing 
Co., despite their increased factory space, have been working 
their staff two or three nights a week to keep abreast of 
orders. This company this spring has put salesmen out in 
Western Canada, so that from now on Melba is covering 
the country from Montreal to the Pacific, with the 
metropolis looking after the maritime field as well. 


Che various perfume houses represented in Toronto are 
already laying their plans for the annual Toronto Exhibi- 
tion, when all the houses making displays last year will 
duplicate or enlarge the space they then occupied 


Rolph R. Corson, president of the Canadian Perfumery 
\ssociation, accompanied by Mrs. Corson, has returned to 
Toronto after a two months’ visit in Florida. 

\. Blanqué of Bruno Court, Grasse, France, who paid 
a visit to Toronto recently, has sailed for home. Before 
leaving Canada, accompanied by J. R. Ferrell of Morana, 
Ltd., Toronto, Mr. Blanqué paid a visit to Montreal, his 
first to that city, where Mr. Ferrell reports that gentleman 
having a profitable and pleasant time 


J. R. Kennedy, manager of the toilet goods department 
for the United Drug Co., Toronto, was laid up at his home 
for two weeks during the last month with an attack of the 
grip. He is back at his desk again. Mr. Kennedy says 
the toilet goods business for the first three months of 1926 
has been exceptionally good. During his illness Mr. 
Kennedy had a surprise sprung on him in being appointed 
a director of the United Drug Co., Limited, of Canada. 

\t the recent Toronto Kennel Club Show, which was 
held in Toronto on Good Friday, Mr. Kennedy had the 
good fortune to win all the ribbons with his Doberman- 
Pinscher dogs. Vivadora Kennels, as they are called, will 
shortly have some of the finest Doberman-Pinscher dogs 
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in America. 
at the 
the human mind.” 


This breed of dog is one of the most popular 
present time, being characterized as “the dog with 


Ihe newly-formed Canadian P. A. T. 
not a little opp 


ran a 


A. 2s 


sition. 


coming in 
A few days 
of the 


for some publicity and 


go the Tamblyn drug stores page ad. in one 


as 
[Toronto newspapers headed “Tamblyn regrets to announce,” 


in which attention was drawn to the opinion that prices on 


all articles on the P. A. T. A. list might be raised 20 to 
25 per cent higher than at present because of price main 
tenance In an interview Mr. Tamblyn said he “certainly 
intended to issue a writ asking for an injunction to restrain 
the operation of the new organization.’ 

One of the Toronto dailies also interviewed the Attorney 
General of Ontario, Mr. Nickle, who said he would investi 
gate the new organization to ascertain whether its operations 


would constitute a breach of the Canadian criminal code. 


Phe 


enhance prices, or to 


riminal code prohibits agreements to “unreasonably” 


“unduly” prevent or lessen competition 


barte Fr. sale o1 


“The 


in purchase, supply of any article or com 


modity Attorney-General of 
responsibility of the 
Att Nickle, 
position of the P. A. T. A. 


the laws of the 


Ontario assumes the 


enforcing criminal laws of Canada, 
the 


relation to 


says rney-General and he would look into 


with regard to its 


Dominion. If a charge is made his depart 


ment would have to prosecute, but it is likely in such a 
circumstance that the case would be appealed to a higher 
court, if decided adversely to the P A. J \ 


the 
also drawn opinions from legal luminaries at 


The publicity given the matter by Toronto paper has 
I ’ ; pa] 


Ottawa, but 
that the 


A. was in contravention of the law, the point to be 


no authority would commit himself to 


PMs 2s 


proven being that prices had been 


declaring 


“unreasonably” advanced 


and competition “unduly” curtailed and supplies “unduly” 


prevented. 


Sir William S. Glyn-Jones was in Toronto for a day or 
two at the end of March, prior to leaving for New York 
and England. He will be away from Canada for a month 
The “apostle of price maintenance,” as he has been called, 

unselled patience on the part of retailers. It will take 
some little time to work out satisfactory solutions to the 
various propositions that have been submitted Every cas¢ 
vill have to be treated on its merits, said he 


+ 


Another important point str 


idvisabilit 


Sir William was the 
us in taking the 


essed by 


v of being very cauti rst 


step 1 





creasing prices so as to avoid the possibility a public 

estigatior nt the legality of the movement ‘The 

lity of the P. A. T. A. has been thoroughly investigated 

| there is nothing to fear so long as the druggist is 

moderate he. “The retailer must not 

k upor at nce Eve n ement 

Tr t he the public und its pr ible 
t s t m ease 1 | es 





At last reports 1 nufacturers have gned up as 
members f the Canadian P. A. 7 \ is well as 26 whole 
lers ind etaile 
Economist Expects a Fortune in Germany 
Nation’s Business says that a famous economist used his 
knowledge of business conditions during the last vear or two 


t 


invest his money shrewdly and make an amazing amount 
of money out of stocks and bonds. Now he has gone to 
Germany to do the same thing over again. He believ 
Germany presents the same opportunity that was afforded in 
years 


the United States two 


es that 


ago 













































































EssENTIAL O1L REVIEW 


Apri, 1926 


CANADIAN PATENTS AND TRADE-MARKS 
The increasing international trade relations between the 
United States and Canada emphasize the importance of 


proper patents and trade-mark protection in both of these 
countries in order that the expansion of business may not 
be curtailed by legal difficulties. 

For the information of our readers, we are maintaining a 
department devoted to patents and trade-marks in Canada 
relating to the industries represented by our publication. 

This report is compiled from the official records in the 
Canadian Patent Office. 

All inquiries relating to patents, trade-marks, 
registrations, copyrights, etc., should be addressed te 
PATENT AND TRADE-MARK DEPARTMENT 
Publishing Co., 14 Cliff New York City 


designs, 


Perfumer Street, 


PATENTS GRANTED IN CANADA 


258,618 to 258,622, inclusive. Shifting Device for Position 

ing Mechanism for Brush Machinery, Pro-phy-lac-tic Brush 
Co., assignee of William S$. Elliott, both of Northampton, 
Mass. 


258,526, 


Cap for Collapsible Container, Daniel McLachlin, 
Arnprior, Ontario, Canada 


258,540, Sprinkler Head, John D. Ross, Pasadena, Cal. 


258,561, Process for Preparing Exchange Silicates for 
Industrial Purposes, James B. Wherry, Ardmore, S. D 
258,896, Cleaning and Polishing Compound, Etta Maria 
Burket, Bangor, Maine 





258,952, Closure for Bottles, 
York City, N. Y. 

259,025, Deodorizing and Disintecting Powder, Kimberley 
Clark Co., assignee of Ernest Mahler, both of Neenah, Wis 

259,046, Cleaning Compound, William Kuykendall and 
George A. Williams, assignee of one-half of the interest, both 
of Los Angeles, Cal 

259,159, Keyless Container, American Can Co., New York 
City, assignee of John M. Young, Brooklyn, both in New 
York. 

259,335, Bottle Cap, Francis A 
Scotia, Canada. 


Margaret H. McMann, New 


Lovegrove, Halifax, Nova 


TRADE-MARKS REGISTERED IN CANADA 


“Dalak,” Closures for Receptacles, Crown Cork and Seal 
Co., Baltimore, Md 

“Suits Me,” Hand Cleaner, Bath 
James Halling, Winnipeg, Manitoba. 

Representation of a branch of mimosa, facsmile 
“Molinard Jeune” 
de Cologne” 
products of 


Salts, etc Frederick 
signature 
and the inscription “Le Mimosa” “L’eau 
; the whole on an arc-shaped background, all 
perfumery, Société Benard et Honnorat, 52 
Boulevard Victor-Hugo, Grasse, Department Alpes-Mar- 
itimes, France, 
“Santa Claus,” 
Montreal, Que 
“Florasma,” 


Soap, Gold Dust Corporation, 


Ltd., 


Perfumery, Karlsruher Parfumerie & Toilett- 


eseifenfabrik F. Wolff & Sohn, Gesellschaft Mit Besch 
rankter Haftung, Durlacher Allee 31, Karlsrude, Baden, 
Germany. 

“Ambrosia,” Toilet Preparations, Hinze Ambrosia Pre 


parations Co. Inc., 


New York, N. Y 
“White Dot,” and a white dot in the surface of an arti 





cial tooth, Artificial Teeth, S. S. White Dental Manu- 
facturing Co., Philadelphia, Penn 

“Resinarome,” Chemicals, Medicines and Pharmaceutical 
Preparations, more particularly Resins and Volatile Oils 
f imparting scent to Toilet Preparations, Ungerer & Co., 


Ine Manhattan, 
“Bullet,” Hand 
Limited, Montreal, 
“Par fumerie 


New York 

Cleaners, J. B. Williams Co., (Canada) 
Que. and Glastonbury, Conn 

Rigaud,”’ Toilet Preparations and more par- 


ticularly Perfumes, Toilet Waters, Face Powder, Talcum 
Powder, Sachet Powder, Brilliantine, Rouge, Cold Cream, 
Face and Hair Lotion, Shampoo and Soap, Parfumerie 
Rigaud, Inc., New York, N. Y 


“Marca di Fabrica” and “Giuseppe Leone,” Parfumerie, 


Société Les Hesperidees. Sociéte Anonyme, 51 Avenue 
Victor Emmanuel III a Paris, France 
“Kola-Fiz,” Soft Drinks and Syrups, Charles A. Leduc, 


Ottawa, Ont. 
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TRADE MARKS 
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OUR PATENT AND TRADE-MARK BUREAU 191,820.— Durand-McNeil-Horner Co., Chicago, Ill. (Filed 
ss ; he : , : 4 Feb. 5, 1924. Used since 1875.)—Flavoring Extracts for 
This department is conducted under the 


general super 
vision of a very competent patent and trade-mark attorney. 
This report of patents, trade-marks, designs, is compiled from 
the official records of the Patent Office in Washington, D. ( 
We include everything relating to the four co-ordinate 
branches of the essential oil industry, viz.: Perfumes, Soap, 
v1. ring |: ae « ee Peamnneats s “ve ; s ° , p . 
I ——— a ee Oe ne 208,058 Lustre ( hemical Corporation, Rochester, N. Y. 
salah tox thee tater “EE” lee bee geented vealtretion (Filed Jan. 13, 1925. Used since October, 1919.)—¢ leansing 
ae th al : Ta 19. 1920. The ina < Preparations for Kitchen, Household, and Laundry Uses. 

» e J ot Marc i ZU. > mi are 119 2OR cae” Wile an Seg mR 

those applied for under the Act of February 20, 1905, and 212,298.—Schenley Products Company, Jersey City, N. J. 


Food Purposes. 

207,067.—Delilah H. Chester, New York, N. Y. (Filed 
Dec. 22, 1924. Used since Nov. 16, 1924.)—Toilet Powders, 
Facial Creams, Skin Tonics, Perfumes, Hand and Face 
Lotions, Lip and Skin Cosmetics, Hair and Scalp Pomades, 
and Antiseptic Mouth Wash. 


: oe and Louisville, Ky. (Filed Apr. 6, 1925. Used since Oct. 
which have been passed to publication. 1. 1923.)—Grain Alcohol 
Inventions patented are designated by the letter “D 13,073.—M. M. Fleron & Son, Inc., Trenton, N. J. (Filed 


All inquiries relating to patents, trade-marks, designs, ap, 31 1995. 
: : Apr. 21, 192 
registrations, copyrights, etc., should be addressed to sineee 
PATENT AND TRADE-MARK DEPARTMENT 213.978 — « Ratiniaatee Pie Wai. a 
Perfumer rng Co., 14 Cliff Street, New York City. one "Say a a yee I oy omen’ oa 
——— Water, Face Lotions, Rouge, Talcum and Face Powders, 
TRADE-MARK REGISTRATIONS APPLIED FOR el an — ee Nail eo Cold — 
‘acial Creams, Perfumes, Peroxide of Hydrogen, Depila- 
(Act of Feb. 20, 1905) tories and Deodorants. 
184,606.—Foley Bros. Grocery Company, St. Paul, Minn. 215,663.—Whistle Bottling Company, Johnsonburg, Pa. 
(Filed Aug. 17, 1923. Used since Dec. 1, 1919.)—Food- (Filed June 11, 1925. Used since April 20, 1925.)—Wash- 
Flavoring a. ing and Cleaning Compound in Crystal Form. 


Used since Apr. 2, 1925.)—Toilet Prepara- 
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218,106 The Crystal Chemical Company, Inc 
N. Y¥. (Filed July 30, 1925 


Powders for Nursery and 


New York, 
1 py) 


Used since Sept. i, 1922.) 
Poilet use 


219,124—KKK Medicine Company, Keokuk, lowa. (Filed 
Aug. 20, 1925. Used since March 1, 1900 Food-llavor 
ing Extracts 

219,215 Adriano Barci, San Francisco, Calif ( Filed 
Aug 22, 1925 t sed Since July i 1925 ) Skin Loti nl, Scalp 


Lotion, and Mouth Wash 


219,268 Geo. Blades, New 


York, N \ ( led \ug 


24, 1925 Used since Apr. 1, 1925.) Hairdressing 
219,494.—S. A. Rider Company, Chicago, II (Filed 
Aug 28, 1925 L sed since June l, 1925.) Powder 
Compacts 
219,615.—Anna Helen Arlt, Brooklyn, N. Y. (Filed Sept 
1, 1925. Used since July 25, 1924.)—Toilet Preparations 


220,380.—W ilfred Laboratories, Inc., New 
(Filed Sept. 17, 1925 
Preparations 

220,447.—Cheramy, Inc., New York, N. ¥ 
19, 1925. Used since Sept. 10, 1925.)—Toilet 
Shaving Creams 


York, N. 
Used since August, 1922.)—Toilet 
(Filed Sept 
Soaps and 


221,244.—The Dill Company, Inc., Norristown, Pa. (Filed 
Oct. 5, 1925. Used since March, 1922.)—Toilet Articles 
Namely, Bay Rum, Cold Cream, Dental Cream, Face 


Powders, Hair Tonics, Antiseptic Toilet Cream, Perfumes, 
Shampoo, Talcum Powders, Hair Pomades, Toilet Cream, 
Toilet Water, and Witch-Hazel. 

221,371.—The Louray Company, 
(Filed Oct. 7, 1925 Used 
Crystals 


Grand 
Aug. 1, 


Rapids, Mich 
since 1923. )—Bath 
221,754.—Masury-Young Company, Charlestown, Mass 
(Filed Oct. 15, 1925. Used since Jan. 1, 1918.)—Oil Soap, 
Liquid Soap, Scouring Powder, Sweeping Compounds, and 
Metal Polish 

222,310.—Colgate & Company, Jersey City, N. J 
Oct. 26, 1925. Used since Feb. 21, 1911.) 
Perfumes, Toilet Water, and Face Powder. 


1 J. (Filed 
Talcum Powder, 


222,314.—Colgate & Company, Jersey City, N. J. (Filed 
Oct. 26, 1925. Used since Sept. 9, 1912.)—Soap. 

222,993.—Parfumerie St. Denis, New York, N. Y.) (Filed 
Nov. 7, 1925. Used since Aug. 15, 1925.) Toilet Prepara 
tions 


222,995.—Carl J. Peterson, doing business as Carillon Par 
fumerie, San I’rancisco, Calif. (Filed Nov. 7, 1925. Used 
January, 1925.)—Perfumes, Toilet Waters, Face 
Powders, Talcum Powders, Powder Compact, Rouge, Lip 
Stick, Bath Salt, Soaps, Sachets, Face and Skin Creams, 
and Eyebrow Pencils 

223,452.— Yvette Co., New York, N. \ 
1925 Used since Oct. 9, 1925.) 
ments, and Polishes 

223,852.—The George W. Luft Company, Inc., New York 
and Long Island City, N. \ (Filed Nov. 25, 1925. Used 
since Oct. 2, 1925.)—Day Creams, Night Creams, and 
Cleansing Creams 


since 


(Filed Nov. 17, 


Cosmetic Lotions, Oint 


224,057.—Sehon, Stevenson & Ce Huntington, W. Va 
(Filed Nov. 30, 1925. Used since July 15, 1925.)—Food 
Flavoring Extracts 

224,390, 224,394, 224,395.—Frank | Harris Co., Inc., 
Binghamton, N. (Filed Dec. 8, 1925. Under ten-year 
proviso. Used since 1889.)—Food-Flavoring Extracts 

224,437.—Vasco Products Incorporated, Washington, D. C 


(Filed Dec. 8, 1925 Used since Oct. 15, 1924.)—Toilet 
Preparation 
224,458.—Frederick C. Hayes, Newport, R. I. (Filed Dec 
9, 1925. Used since Dec. 1, 1924 Hair Tonic 
224,526.—Paragon Laboratories, Inc., Newark, N ] 
(Filed Dec. 10, 1925. Used since 1920.)—Hair Colorings, 
Hair tints, and Hair Dyes 
224,569.—Mari Trudeau Co., St. Paul, Minn. (Filed Dec 
11, 1925. Used since May 6, 1925.)—Toilet Preparations 
225,118.—Anthony R. Genovese, New Orleans, La. (Filed 


Dec. 24, 1925. Used since Oct. 1, 1925.)—Liquid Hair 
Straightener 
225,277.—Pond’s Extract Company, New York, N. \ 


(Filed Dec. 29, 1925. Under ten-year provisé Used since 
1846.) —Cold Cream, Vanishing Cream, Powder Compacts, 
Rouge Compacts, Face Powder, Antiseptic Cream, Tooth 
Paste, Talcum Powder 
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225,296.—Avri Drug & Chemical Company, Jersey City, 
N. J. (Kiled Dec. 30, 1925. Used since January, 1916.)— 
Chemicals, [Essential Oils, Zinc, Stearate, Bay Rum, Green 
Soap, Cold Creams and Hair Tonics 


225,386.—Weaver & Smith, Lawrence, Kans 
31, 1925. , 


(Filed Dec. 


Used since July 1, 1922.)—Soap 
225,392.—Benjamin Alexander, New York, N. Y. (Filed 
Jan. 2, 1926. Used since December, 1923.)—Incense Powder, 


Body 


LeCaron Fils, doing business as Parfumerie Gelk 
l‘reres. Paris, France. (Filed Jan. 2, 1926. Used since 
May 26, 1925.)—Perfumes, Toilet Waters, Face Creams, 
Rouges, Sachet Powder, Bath Salts, Brilliantine, Lotions, 
Dentifrices 

225,428.—Le Joile Main, Inc., New York, N. Y. (Filed 
Jan. 2, 1926. Used since July 7, 1920.)—Nail Polishes, 
Perfumes, Face Powders, Talcum Powders 

225,433.—Lucky Star Mfg. Co., Cineinnati, Ohio. 
Jan. 2, 1926. Used since Aug. 5, 1925.)—Perfumes. 

225,533.—Wash Chemical Co., Inc., Silver Spring, Md 
(Filed Jan. 5, 1926. Used since Nov. 24, 1925.)—Soluble 
Powder Adapted to be Dissolved in Water. Used for General 
Household Cleaning Purposes. 

225,637.—Maurice Babini, Paris, France. (Filed Jan. 8, 
1926. Used since Noy. 25, 1925.) —Perfumes, Toilet Water, 
Face Powder, Talcum Powder, Rouges, Brilliantine, Lotion 
for the Skin and Hair, Face Cream, Bath Salts, Denti 
frices. 

225.710.—Albert M. Gugenheim, doing business as Baronet 
Ixtract and Distributing Co., Baronet Co., and Baronet Dis- 
tributing Co., Cincinnati, Ohio. (Filed Jan. 9, 1926. Used 
since March, 1924.)—Rubbing Alcohol, Bay Rum, After- 
Shaving Lotion, Toilet Water, Cocoa-Oil, Shampoo, Quinine 
Hair Tonic, Face and Talcum Powders, Cold Creams, 
Vanishing Creams, and Massage Creams. 

225,711.—Albert M. Gugenheim, doing business as Baronet 
Extract and Distributing Co., Baronet Co., and Baronet Dis- 
tributing Co., Cincinnati, Ohio. (Filed Jan. 9, 1926. Used 
since July, 1921.)—Flavoring Extracts. 

225,712.—Albert M. Gugenheim, doing business as Baronet 
Extract and Distributing Co., Baronet Co., and Baronet 
Distributing Co., Cincinnati, Ohio. (Filed Jan, 9, 1926, Used 
since July, 1921.)—Rubbing Alcohol 

225,717.—International Pulp Co., New York, N. Y. (Filed 
Jan. 9, 1926. Used since Dec. 1, 1886.)—Pulverized Minerals 
—viz., Ground, Pulverized, Powdered, and Prepared Talc. 


and Scented Powder for the Bath and 


9c ADF 


<< ),t2/ 


(Filed 








225,886.— Maurice Levy, New York, N. Y. (Filed Jan 
13, 1926. Used since July, 1925.)—Powder Puffs. 
225,986.—Truvy, Inc., New York, N. ¥ (Filed Jan. 15, 


1926. Used since Dec. 23, 1925.)—Toilet Preparations. 
226,011.—The Midland Chemical Laboratories, Inc., Du 
buque, Iowa. (Filed Jan. 16, 1926. Used since July 15, 
1925).—Soap Product Prepared for Wet Cleaning. 
226,047.—Colgate & Company, Jersey City, N. J. 
Jan. 18, 1926. Used since July 1], 
fumed Powders, and Toilet Water 


1 J. (Filed 
1925.)—Perfumes, Per 


226,072.—Nippon Dry Goods Company, San Francisco, 
Calif. (Filed Jan. 18, 1926. Used since Sept. 21, 1925.)— 
Incense. 

226,106.—Maurice Levy, New York, N. Y. (Filed Jan 


19, 1926. Used since June, 1925.) —Powder Puffs. 
226,113.—The Splenlox Co., Dallas, Tex. (Filed Jan. 19, 
1926. Used since December, 1906.)—Cocoanut-Oil Shampoo 
and Dandruff Remedy. 
226,151.—Mever Kominsky, doing business as Preston Co., 
New York, N. Y. (Filed Jan. 20, 1926. Used since Nov 
25, 1925.)—Toilet Preparations 
226,156.—Oxzyn Company, New 
Jan. 20, 1926. Used since November, 1913.) 
226,178.—Paul Tump, Milwaukee, Wis. (Filed Jan. 20, 
1926. Used since Jan. 19, 1924.)—Cleaner and Cleaner 
Powder—Namely, Laundry Washing Powder, Creamery and 
Dairy Powder, Dishwashing Powder, and Bottling Powder 
226,281.—The Dill Company, Norristown, Pa. (Filed 
Jan. 23, 1926. Used since March, 1922.)—Shaving-Soap, 
Cream and Saving Sticks. 
226,294.—Arthur C. Levering, 
Jan. 23, 1926. Used since October, 
Namely, Paste, Powder, and Liquid 


York, N. Y (Filed 
Powder Puffs 


Riderwood, Md (Filed 
1925.) —Dentifrices— 
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226,295, 226,297.—Maté, Inc., Philadelphia, Pa. (Filed 
Jan. 23, 1926. Used since Dec. 14, 1925.)—Toilet Prepara- 
tions 

226,414.—A. P. Babcock Company, New York, N. Y. 
(Filed Jan. 26, 1926. Used since Jan. 15, 1926 Toilet 
Preparations. 

226,430.—William F. Kippen, Spokane, Wash. (Filed 


Jan. 26, 1926. Used since May 10, 1912.)—Foot Powder. 

226,433, 226,434.—The La Salle Company, St. Paul, Minn 
(Filed Jan. 26, 1926. Used since Jan. 15, 1926.)—Per 
fumes, Toilet Waters, Face Creams, Taleum Powder, Face 
Powder and Hair Tonic. 

226,440.—S. S. Pierce Co., Boston, Mass. (Filed Jan. 26, 
1926. Used since July 28, 1925.)—Perfumes, Toilet Water, 
Face Powder, Talcum Powder, Bath Powder, and Bath 
Salts. 

226,447.—Societe La France Toilet Goods Co., Inc., New 
York, N. Y. (Filed Jan. 26, 1926. Used since Jan. 6, 1926.) 

Perfumes, Toilet Waters, Hair Tonics, Pomades Namely 
Hairdressing and Lip Cold Cream; Bath Salts, Talcum, Face 
Powder, Rouges, and Lip Sticks. 

226,484.—Hanley Products Co., Inc., Chicago, lll. (Filed 
Jan. 27, 1926. Used since Oct. 19, 1925.)—Peeling Cream. 

226,508.—Solon Palmer, New York, N. Y. (Filed Jan 
27, 1926. Used since Dec. 22, 1925.)—Toilet Preparations. 

viz. Perfume in Liquid and Powder Form and Face 
Powder. 

226,543.—The Elcaya Co., Inc., New York, N. Y. (Filed 
Jan. 28, 1926. Used since June 1, 1901.)—Cold Cream, 
Cleansing Cream, Vanishing Cream, Witch-Hazel Cream, 
Rouge, Face Powder, Toilet Powder, and Bath Crystals. 

226,544, 226,545.—The Fischer Soap and Oil Company, 
Cincinnati, Ohio. (Filed Jan. 28, 1926. Used since Sept. 1, 
1921. )—Soap. 

226,566.—Societe Anonyme D'Onge, Courbevois, France. 
(Filed Jan. 28, 1926. Used since Sept. 28, 1925.)—Perfumes 
and Toilet Waters. 

226,679.—V ictor Pick, doing business as Beaucor Labora- 
tories, Los Angeles, Calif. (Filed Jan. 30, 1926. Used 
since Oct. 1, 1925.)—Toilet Preparations—Namely, Face 
Lotions, Face Powder, Dental Cream, Bath Salts. 

226,713.—Chesebrough Manufacturing Co., (Consolidated), 
New York, N. Y. (Filed Feb. 1, 1926. Used since Sept. 
12, 1902.)—Pomade. 

226,744.—Isidor L. Sommer, doing business as Lon Jouré 
Parfumeurs, Brooklyn, N. Y. (Filed Feb. 1, 1926. Used 
since Jan. 16, 1926.)—Toilet Preparations. 

226,762.—Casmith Remedy Co., doing business as Wash- 
ington Belle Toilet Co., Washington, D. C. (Filed Feb. 2, 
1926. Used since January 3, 1926.—Hair-Straightening 
Preparations, Skin Bleach, Face Powder, and Cleansing 
Cream. 

226,764.—Morris Cohn, doing business as Crystal Chemical 
Co., Newark, N. J. (Filed Feb. 2, 1926. Used since Nov 
20, 1921.)—Soap. 

226,835.—Trix Perfumers, New York, N. Y. (Filed Feb 
3. 1926. Used since Jan. 15, 1925.)—Nail Polishes and 
Nail-Polish Removers. 

226,851.—Mabel Goodwin Fraser, doing business as Good 
win Sisters, New York, N. Y. (Filed Feb. 4, 1926. Used 
since April 1, 1925.)—Skin Lotion. 

226,876.—Belgian Trading Company, Inc., New York, 
NX. Y. (Filed Feb. 5, 1926. Used since Jan. 15, 1926.)- 
Vanilla Extracts and Vanilla Compounds. 

226,915.—The Procter & Gamble Company, Cincinnati, 


Ohio. (Filed Feb. 5, 1926. Used since July 1, 1906.) 
Soap. 
227,005.—Fallis, Inc., doing business as Wendy Parfumerie, 


Cincinnati, Ohio. 
1926.) —Perfume. 
227,006.—Fallis Inc., doing business as Wendy Parfumerie, 
Cincinnati, Ohio. (Filed Feb. 8, 1926. Used since Jan. 27, 
1926.) —Perfumes, Toilet Water, Powder, etc 
227,026.—Lyon & Lyon, Chicago, Ill. (Filed Feb. 8, 1926 
Used since July 7, 1924.) —Hairdressings. 
227,108.—Francis Henry Callahan, doing business as Mel 
rose Mfg. Co.. New Haven, Conn. (Filed Feb. 10, 1926 
Used since Nov. 29, 1925.)—Toilet Preparations 
227,142.—Societe Anonyme des Etablissements Antoine 
Chiris, Compagnie des Produits Aromatiques, Chimiques et 
Medicinaux, Paris, France. (Filed Feb. 10, 1926. Used 


(Filed Feb. 8, 1926. Used since Jan. 27, 
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since 1914.)—Essential Oils for the Production of Perfumes 
and Flavoring Materials and for Industrial and Technical 
Use 

227,161.—Geo. Borgfeldt & Co., New York, N. Y. 
Feb. 11, 1926. 


227 166 


--/ 


( Filed 
Used since Jan. 29, 1926.)—Castile Soap. 
Leon Cohn, doing business as Parfumerie Forest, 
Paris, France. (Filed Feb. 11, 1926. Used since Nov. 15, 
1925.)—Toilet Preparations. 

227,186.—Parfums Edouardo, a Corporation, New York, 
N. Y. (Filed Feb. 11, 1926. Used since Dec. 21, 1925.) 
Perfume, Toilet Water, and Toilet Powder 

227 ,196.—William Moore, Kansas City, Mo. (Filed Feb 
11, 1926. Used since November, 1924.)—Preparation for 
Use in the Treatment of the Scalp and to Promote the 
Growth of the Hair 

227,245.—Nestle Lanoil Co., Ltd.. New York, N. Y 
(Filed Feb. 12, 1926. Used since January, 1926.)—Pre 
parations Adapted and Intended for Use in Waving or 
Curling Hair 

227,277.—No-Chap Company, Cisco, Tex (Filed Feb 
13, 1926. Used since Jan. 1, 1926.)—\Washing Powder. 

227,283.—Dailey J. Walker, doing business as Walker 
Remedy Company, Waterloo, Iowa. (Filed Feb. 13, 1926. 
Used since Jan. 1, 1920.)—Foot Powder for Human Use 

227,301.—The Freshie Co., Inc., New York, N. Y. (Filed 
Feb. 15, 1926 Used since Feb. 10, 1926.)—Cleansing- 
Cream Paper. 

227,341.—Antonio G. Calabro, doing business as The Cala- 
bro Company, Boston, Mass. (Filed Feb. 16, 1926. Used 
since Feb. 12, 1925.)—Hairdressing. 

227,355.—Armand Holtz, Paris, France. (Filed Feb. 16, 
1926. Used since May 22, 1923.)—Toilet Creams and 
Powders. 

227,382. George i 
(Filed Feb. 16, 1926. 
Cream. 

227,497.—George W. Button Corporation, New York, 
N. Y. (Filed Feb. 19, 1926. Used since Jan. 25, 1926.)— 
Perfumes, Toilet Waters, Face Powders, and Talcum 
Powder. 

227 498.—George W. Button Corporation, New York, N. Y. 
(Filed Feb. 19, 1926. Used since Oct. 20, 1925.) —Perfumes, 
Toilet Waters, Face Powders, and Talcum Powder. 

227,750.—Joseph Piazza, doing business as Dandrex Co. 
New York, N. Y. (Filed Feb. 24, 1926. Used since Feb 
1, 1926.)—Ointment for Preserving the Hair. 

227 ,932.—Samuel Bonat & Bro., New York, N. Y. (Filed 
Mar. 1, 1926. Used since September, 1924.)—Hair Dye. 


Praechtl, Pine Hill, Buffalo, N. Y 
Used since Feb. 15, 1924.)—Lemon 


TRADE-MARK REGISTRATIONS GRANTED 
(Act of Feb. 20, 1905) 


(These Registrations Are Not Subject to Opposition.) 


M211,063.—F leming-Wilson Mercantile Co., Topeka, Kans 
(Filed June 24, 1925. Serial No. 216,328. Used since Nov 
20, 1924.) —Food-Flavoring Extracts. 

M210,296.—The Van Camp Packing Co., 
Ind. (Filed Jan. 8, 1926. Serial No. 225,687. 
Aug. 2, 1921.)—Soap and Soap Powder. 

M211,335.—The Eddine Manufacturing Company, doing 
business as La-Mar Laboratories, Cleveland, Ohio. (Filed 
Dec. 10, 1924. Serial No. 206,516. Used since July 28, 
1923.)—A Weight-Reducing or Obesity-Relieving Soap. 

M211,336 The Remiller Co., New York, N. Y. (Filed 
Jan. 23, 1925. Serial No. 208,534. Used since Jan. 15, 
1925. )—Rouge. 

M211,338.—Lightfoot Schultz Company, Hoboken, N. ] 
(Filed Feb. 3, 1925. Serial No. 209,047. Used since Jan 
26, 1925.)—Shaving Cream to be Used before Shaving. 

M211,339.—The Remiller Co.. New York, N. Y. (Filed 
Feb. 7, 1925. Serial No. 209,246. Used since Jan. 21, 1925.) 
—Talcum Powder 

M211,340—The Remiller Co.. New York, N. Y. (Filed 
Feb. 7, 1925. Serial No. 209,247. Used since Jan. 21, 1925.) 
—Talcum Powder 

M211,341.—The Remiller Co.. New York, N. Y. (Filed 
Feb. 7, 1925. Serial No. 209.248. Used since Jan. 21, 
1925.) —Talcum Powder 


Indianapolis, 
Used since 




















































M211,360.—The Kroger Grocery & Baking Co., Cincinnati, 
Yhio. (Filed Jan. 15, 1926. Serial No. 225,960. Used sinca 
July 4, 1924.)—Vanillin Coumarin Compound—A_ Food- 
Flavoring Compound 

M211,367.—Carl Hallquist, doing business as Hollywood 
Beauty Products, Brooklyn, N. Y. (Filed Dec, 23, 1925 
Serial No. 225,092 ed since J ine, 1922.) lace Powders 

\1210,643.—H« Titus, New York, N. \ ( Filed 

Apr. 4 925 Serial N 212,220 Used since Oct. 1, 1923 

Rouges and Lip Sticks 

M210,650.—Helena Titus, New York, N. \ Filed 

Apr. 4, 1925 Serial No. 212,219 Used since Ma l 
1923 Facial and Massage Creams 

M 210,052 lvde M. Gearhart, doing business as Dental 
Laborat s Company, Washington, D. C., as 
assignor ratory Products Company, Washing 
ton, D. C., a Corporation of Delaware (Filed Feb. 3 
1925 Serial N 209,032 Used since Feb. 3, 1925.) 
Dental Preparation for Massaging and Stimulating the 
Gums 

M210,65¢ David M. Tunstead, doing business as Purity 
Products Co., East Orange, N. J. (Filed Nov. 8, 1924 
Serial No. 205,040. Used since Nov. 1, 1924.) —Skin Creams. 

PATENTS GRANTED 

1,570,326. Combined Hand-Bag Frame and Vanity Case 
Ralph { Bangs, Providence, R | Filed Dec 12, 1923 
Serial No. 680,119. 1 Claim. (Cl. 150—29.) 

\ combined hand g frame and casing comprising a pair 
of hingedly related jaws, each formed of two spaced apart 
sections, a casing interposed between the spaced apart ends 
of the sections of one of the jaws, a bridge band inter 





posed between the S] iced apart ends of the sections of the 
other ot the jaws and a shoulder carried by the casing and 
adapted to co-operate with the bridge band to support the 
casing when the jaws are in closed positior 

1,576,567 Li Stick Lucille Buhl-Bonant Mount 
Vernon, N. Y., assignor to Lucille Buhl Vanity Product 
Co., Inc., New York, N. Y., a Corporation of New York 
Filed Mar. 21, 1925. Serial No. 17,158. 5 Claims (Cl 
132—79. ) 

1. A cosmetic consisting of a semi-cylindrical body of 
cold crean | a semi-cylindrical body of rouge adjacent 
each other an 1 common wrapper and a cylindrical metal 
containe theref« 

1,576,774. Product Cleansing the Skin. George Mc 
Graw, New York, N. Y., assignor to The Oakland Chemical 
Company, New York, N. Y., a Corporation of New York 
Filed Aug. 20, 1923. Serial No. 658,251. 1 Claim. (Cl 


167 ) 


A cosmetic paste for external use, comprising a mixture 
of hydrogen peroxide and a vegetable flour. 

1,576,953. Vanity Case. Francis R. Donahue, Waterbury, 
Conn., assignor to Scovill Manufacturing Company, Water- 
bury, Conn., a Corporation of Connecticut. Filed May 9, 
1925. Serial No. 29,008. 3 Claims. (Cl. 132—83.) 

1. Ina vanity box, the combination of a body and a cover, 
a fitment in the body having a distributing opening, a plate 


closing the opening, a spring bearing at one end against the 
plate and tending to | the plate into engagement with the 
fitment, and means integral with the fitment for associating 
the spring therewith, whereby the fitment, the plate and the 
spring may be removed from and replaced in the box as a 
unit 

1,577,122. Method of Closing Collapsible Tubes. Nevil 
Monroe Hopkins, New York, N. Y., assignor to New-Mix 


press 





Products, Inc., New York, N. Y., a Corporation of Dela 
ware. Filed Oct. 1, 1923. Serial No. 666,000. 3 Claims. 
(Cl. 113—1) 

1. The method of making a closure for the open bottom 


of a bicompartment collapsible tube consisting in disposing 
the open bottom of the inner tube concentric with the open 
bottom of the outer tube and nearer to the exit end of the 
bicompartment tube than is the open bottom edge of the outer 
tube: and rolling up the bottom portions of both of said 
tubes 
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1,577,239. Apparatus for the Continuous Production of 
Hard Soap in Strings or Pieces. Herman Landgraf, 
Wasungen, Germany. Filed Aug. 3, 1925. Serial No. 47,880. 
7 Claims. (Cl. 25—8.) 

l \n apparatus for the continous production of soap 
comprising, a compression pipe, means for cooling said 
pipe, and means for impelling the fluent soap mass through 


said 


pipe, in combination with a cooling chamber receiving 
fluent soap therefrom, said chamber being of much greater 
cross-sectional area than said pipe, whereby the soap mass 
travels lengthwise of said chamber at a relatively greater 
slower rate than it does in said pipe, a refrigerant chamber 


surrounding said cooling chamber, circulating means for ex- 


tracting the heat absorbed from the soap mass from the 
refrigerant, and means for cutting the soap into bars as it 
emerges from said-cooling chamber in a supercooled hard 


boiled state. 


l, Loose-Powder Container. William J. Tucker, 

Norton, Mass., assignor to Saart Brothers Company, a Cor- 
poration of Rhode Island. Filed Nov. 9, 1925. Serial No. 
67,827. 6 Claims. (Cl. 132—83.) 
In an article of the character de scribed, a box provided 
with a pocket, a cover on the box, a resilient member in the 
pocket, a disk loose in the pocket provided with perfora- 
tions and resting upon the resilient member, elevations 
upon the disk, a closed frame seated in the pocket adjacent 
the disk below the cover, and a pad in the frame resting on 
the disk and closing the openings 


1,577,400 D 


assignor t 


ede die i 


I/4,6/09 


Providence, R. I 


R. I. Filed July 


Young, 
Providence, 
es 
3 Claims 


Box Lewis 
Young Brothers, 
24, 1924. Serial No. 727,916 (Cl. 217—5.) 

1. In a box, a body including an open base having sides 
and ends the corners of which are extended downwardly to 
form supporting feet of approximately L-shape, a tray hav- 
ing a bottom, sides and ends arranged in the base and with 
its bottom substantially flush with the lower edges of the 
sides and ends of the base to form a bottom for the 
latter, the upper parts of the tray sides and ends extending 
ibove the base sides and ends to form cover engaging flanges, 
a cover, a flexible hin strip secured at one side to the 
outer face of the rear side of the cover and at its opposite 
of the cover and at its opposite side between the rear 
sides of the tray and base, and finishing strips secured to the 
body and cover and extending on opposite of the 
hinge strip to conceal the latter 


1,577,406. Toilet Packet. William Friedman, New York, 
N. Y., assignor to John W. Arnold, Dan H. Arnold, Ade- 


SO as 


side 


sides 


laide F. Arnold, and Mildred C. Arnold, Copartners doing 
business as F. R. Arnold & Company, New York, N. Y. 
Filed Noy. 5, 1925. Serial No. 66,933. 6 Claims. (CI. 132 
78.5.) 
1. A unitary article of manufacture comprising a sub- 


divided strip of units bearing toilet-preparation and adapted 
for individual use by the individual units from the strips, and 
a protective covering for said strip 


ie ieiieie 


1,577,723. Process of Making Organic-Acid Soap from 
Mineral Oils. Edward M. Hughes, Chester, Pa., assignor 
to Sun Oil Company, Philadelphia, Pa., a Corporation of 
New Jersey Filed July 2, 1918. Serial No. 242,989. 3 
Claims. (Cl. 87—9.) 

1. The process of making cutting oil exclusively from 
mineral oil which comprises distilling from crude petroleum 
a relatively heavy distillate adapted for lubricating oil 
stock, treating the same with a mineral acid, drawing off the 
precipitate, treating the remaining body of acid-containing oil 
with an alkali, separating out the precipitated emulsion com- 
prising soap, salt water, and some free alkali and unsaponifi- 
able mineral oil, decomposing the soap with a relatively weak 
solution of a mineral acid, separating out the precipitate of 
water and salts, saponifying the remaining product, and 
mixing it with mineral oil, thereby producing a cutting oil 
which, when mixed with water, forms a milk-white and 
substantally perfect emulsion 


1,578,077. Paste-Tube Cap. 
Calif. Filed June 20, 1925. 
(C1. 221—60.) 


A tube cap of the character described comprising a body 


Earl C. Courney, Oakland, 
Serial No. 38,533. 1 Claim. 
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portion having grooved side walls and an opening formed 
therein, a top for the body portion having its underside re- 
cessed and its inner edge inclined to provide a cutting edge, 
ribs formed on the tube top and being received in the grooves 
whereby the body portion is slidably mounted thereon, and 
a washer arranged in the recess to provide a leak proot 
connection between the body portion and tube top when the 
former is arranged to closed position 


1,578,435. Vanity Case. Charles A. Hedden, Oak Park, 
lll., assignor to Armour & Company, Chicago, Ill., a Cor 
poration of Illinois. Filed Dec. 21, 1925. Serial No. 76, 
572. 6 Claims. (Cl. 132—83.) 

1, A vanity case comprising base and cover members 
hinged at one side, a compact-retaining ring disposed 
resiliently within the base and overlying the compact margin, 
one terminal of the ring formed to serve as a cover-retaining 
catch and the other terminal movable radially of the base to 
clear the compact margin and permit removal and replace 
ment of the compact relative to the ring 


1,579,698. Cleaning Compound Anna L. Gacond, Wash- 
ington, D. C. Filed May 7, 1925. Serial No. 28,737. 1 
Claim. (Cl. 87—5.) 

\ cleaning paste embodying water eight pints, soap two 
pounds, feldspar two pounds, creolin a half ounce and house 
hold ammonia two ounces. 


1,579,842. Vanity Box. Frederick Rettenmery, Meriden, 
Conn., assignor to The Napier Co., Meriden, Conn., a Cor 
poration. Filed July 16, 1925. Serial No. 43,895. 2 Claims. 
(Cl. 132—83.) 

1. The combination with a box, of a cover hinged thereto, 
a plate hinged to one member, a strap hinged at one end 
to the other member, and at the opposite end to said plate, 
whereby, when the box is opened, the plate is lifted to clear 
both the box and the cover. 


DESIGNS PATENTED 


69,690. Vanity Case. James F. Eppenstein, Elgin, IIl., 
assignor to Illinois Watch Case Company, Elgin, Ill., a Cor- 
poration of Illinois. Filed Jan. 18, 1926. Serial No. 16,153. 
Term of patent 3% years. 

69,700. Perfume Bottle. Guy T. Gibson, New Rochelle, 
N. Y. Filed Dec. 7, 1925. Serial No. 15,665. Term of 
patent 14 years. 

69,710 Cover For A Cold Cream Jar or Like Container. 
Ferdinand W. Nitady, Brooklyn, N. Y., and Rutherford 
Boyd, Leonia, N. J., assignors to E. R. Squibb & Sons, New 
York, N. Y., a Corporation of New York. Filed Jan. 14, 
1926. Serial No. 16,066 Term of patent 14 vears. 
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Des. 908 Pis79. 42 D69,772 
69,706. Bottle or Similar Article. Graeff Muller, Ridge- 


wood, N. J. Filed Dec. 11, 1925. Serial No. 15,711. Term 
of patent 14 years. 

69,772. Bottle. Charles C. Ritz, New York, N Y. Filed 
lan. 16, 1926. Serial No. 16,140. Term of patent 14 years. 
69,783. Vanity Case Dennis Sweeney, Farmingdale, 
N. Y., assignor of one-third to Michael Dunn and one-third 
to John Dunn, both of Brooklyn, N. Y. Filed Oct. 20 
1925. Serial No. 15,184. Term of patent 7 years 

69,790. Bottle. Jacques Worth, Paris, France Filed 
Oct. 3, 1925. Serial No. 15,016. Term of patent 7 years. 
69,808. Combined Stand and Holder for Perfume Bottles. 
slanche Stevens-Arvoy, née Reneaux, Paris, France, and 
harles Lionel Marcus, New York, N. \ Filed Dec. 12, 
924. Serial No. 11,689. Term of patent 3% years 


Mail Matter Must Be Addressed in English 


Postmaster Kiely, of New York City, invites attention to 
the following announcement relative to addressing mail for 
foreign countries : 

Articles addressed for delivery in China, Greece and the 
Union of Socialistic Soviet Republics are delayed in delivery 
on account of being addressed in the characters of the re- 
spective countries of destination, which characters cannot be 
deciphered by the employes of the United States dispatching 
exchange offices at which the mails are made up. 

Articles destined for the countries named, as well as for 
other foreign countries, should therefore be addressed in 
Latin (English) characters, in accordance with the provisions 
of Article 6 of the regulations of the Universal Postal Con- 
vention of Stockholm, with a view to providing a better 
separation at the time of dispatch, and thereby accelerating 
delivery to the addressees. However, there is no objection 
to articles bearing (at the left of the envelope or wrapper) 
the complete address in the characters of the country of 
destination, provided the post office, province, and country 
of destination are shown in Latin (English) characters at the 
right of the envelope or wrapper. 


| 
( 
l 


Manicure Sets Dutiable at 45 Per Cent 


No. 51433.—Manicure Sets.—Protest 130050—G of J. W. 
Levy Corp. (New York).—Manicure sets classified at 80 
per cent ad valorem under paragraph 1428, tariff act of 1922, 
are claimed dutiable at 45 per cent under paragraph 1432. 

Opinion by Sullivan, G. A. In accordance with stipula- 
tion of counsel and on the authority of G. A. 9019 (T. D. 
40991) the manicure sets in question were held dutiable 
under paragraph 1432 as claimed. 
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NEW PRICE LISTS, PUBLICATIONS, ETC. 


ntinued from page 94) 

terials for the use of perfumers, soap manufacturers and 
allied industries. Certified colors and flavoring specialties 
also are quoted 

EsTATE OF Henry C. Miner, Inc., 12 [ast 12th street, 
New York, theatrical and toilet make-up specialties (by 
George I. Hackenberger) sends us another dainty and at 
tractive booklet on “Beauty Hints and Beauty Products.” 
It really is a catalogue of the various preparations which 


the late Henry Miner originated, when as a pharmacist 


he came into close contact with the theatrical profession 


Mr. Miner years ago was in the same relation to the theaters 


as Mr 


ences 


Hudnut was to newspapers, with some slight differ 


But this is only a mention of a particularly at 


Mr. Hackenberger 
persons interested 

Morcan & Co., 355 West Chi 
cago, have issued their monthly price list for April of chem- 


tractive forty-page booklet, which will 


be pleased to send to 


(LARENCE Ontario street, 


icals, essential oils and other raw materials for perfumers 


ind the toiletry makers 


Hynes Bros. Co., 233 Pearl street, New York, has turned 


out to the trade a 24-page wholesale price list of essential 


oils, flavoring extracts, food colors and vanilla beans. It is 
in very handy form 

Uncerer & Co., New York City, representative of Boru 
Pappazoctou & Co., Kazanlik, has sent to the trade a cir 


ular letter which gives some new information regarding 


the rose industry in Bulgaria from which the following quo 
tations are made 
“The days of preparing Bulgarian otto of rose by the use 


( f of 


primitive, open-air stills small capacity are gone 
forever and the most modern type of equipment is now used 
by practically all the important producers. Botu Pappa 


zoglou & Co. have a new distillery in Karlovo which is the 
of its kind, of 
steam stills, four of 3,200 liter capacity and two of 1,800 lite: 


most perfect establishment consisting SIX 


capacity. Steam is supplied by a boiler of 80 meter heating 
surface and the pumps and other apparatus are of the most 
modern design. 

“The large stills take 800 kilos of rose petals at a charge 


and the smaller ones, 500 kilos. After the flowers are put 
in, hot water is added and steam is blown in under a false 
bottom. After eight minutes otto of rose begins to come 
over and in forty minutes the operation is completed. Allow- 
ing for delays in emptying and recharging the stills, twelve 
charges can be handled in twenty-four hours. This means 


handles 55,000 to 60,000 kilos of 
normal campaign, 800,000 kilos 


the 


that this one installation 


roses a day or, in a 
Davodijovo in 


“Another establishment in Department 


of Philoppopoli, als vned by Botu Pappazoglou & C 

consisting of twenty smaller modern stills, can handle 350,000 

kilos of rose petals during a crop while their older Karlov 

establishment, which is being operated in addition to the 
1 


newer one just described, has a capacity of 200,000 kilos. 


“Other plants are located in Gorno Panitcheri and Gaba- 
capacity of 200,000 


erected Botu 


revo and have a kilos and with new 


installations being Pappazoglou & Co. will 


treat about 1,800,000 kilos of roses during the 1926 crop.’ 
Interesting and Helpful 
(Earl Ryder, Champion Chemical Co., Springfield, Ohio.) 


I find your publication both interesting and helpful. 
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NEW INCORPORATIONS 


Note.—Addresses are given, so far as-they are available 
»f the incorporators. Otherwise, letters or other first class 
mail may be sent in care of attorneys or trust companies 
endorsed with requests to “PLEASE Forwarp.” 

Carlyle Laboratories, Manhattan Borough, New York 
City, cosmetics, $20,000; C. F. Carlyle, L. Jenkins, E. Cohn 
(Attorney, H. E. Stohldrier, 565 5th avenue) 

Eden Perfumery, Manhattan Borough, New York City, 
$10,000; F. Macaluso, S. Costello, M. Cirringione. (At 
torney, M. Elliott, 1440 Broadway). 

Dermolay Laboratories, Manhattan Borough, New York 


City, cosmetics, $10,000; F. T. McTyre, S. Gloushkoff, | 


N. Field. (Attorney, A. Vogel, 261 Broadway ). 
Hamilton Extract Co., Brooklyn, N. ¥ flavors, 20K 
common, no par; I, A. A. Blish, W. W. Gunther, O. \W 
Pees. (Attorney, T. J. Wall, 27 Cedar street, Manhattan ) 
Ritz Perfume Co., Manhattan Borough, New York City, 
$10,000; C. Wagner, O. Herschberg, D. J. Levowitz. (At 
torney D. Kamerman, 15 Park Row) 
Certified Laboratories, Manhattan Borough, New York 


City, flavors, 100 common, no par; R. T. Moncure, O. K 


Denney. (Attorney, S. Sessler, 166 Perry street). 

Betty Zane Soap Co., Inc., $500,000 to $650,000, Dover, 
Del. (Corporation Trust Co. of America). 

Schnefel Bros., Newark, N. J., manicuring implements, 
etc., $1,000,000; Maximilian Schnefel, Carl Schnefel, Janet 


(Attorneys, Kessler & Kessler, Newark) 

Albany, N. Y., soap, 100 com 

J. Whelan, T. A. Leahy, S. Kass. (Attor 
1133 Broadway, N. Y.). 

Lasting Manhattan New 
perfumery, $10,000; S. E. Goldzier, L. C. 
Minkin. (Attorney, A. B. Nathan, 110 William 

Sun Ray Bottling Co., Wilmington, Del., manufacture 
flavorings and extracts, $300,000. (Colonial Charter Co.) 

Rauses Perfumes, Manhattan Borough, New York City, 
$50,000; I. Feinberg, H. Cohen, J. Sobel. (Attorney, M. G 
Cohen, 162 West 42d street). 

Lotay Co., Manhattan Borough, New York City, toilet 
preparations, $100,000; T. C. McEwan, B. Supon. (Attor 
D. Weinstein, 47 West 34th street). 

Puff Co., Manhattan Borough, New 
York City, 200 common, no par; S. Forscher, A. Morris, 
B. Lilienthal & Morris, 201 


Broadway ). 


Karu, Newark. 

Capitol City Laboratories, 
mon, no par; F. 
ney, S. A. Herzog, 


York 


Tarasch, 


City, 
\ 


street) 


Flowers, Borough, 


ney, 
Hygrade Powder 


Ross. (Attorneys, Forscher, 


Carver Penol Co., Wilmington, Del., medicines, cosmetics, 
$300,000. 

Maytime Perfumery Co., Manhattan Borough, New York 
$10,000: S. Schaffer, C. M. Goldberg, N. Miller 


Orr, 291 Broadway ) 


(Delaware Incorporation Co.). 


City, 


( Attorney, S 


THE HIGH COST OF LAWING 


One reason for so many laws, writes a York, Pa., sub 
scriber to Nation’s Business is that the emoluments thereot 
go to the agitators thereof. Consider these facts, says he, 
the emolument of one of our county officers. In addition to 
a $5,000 salary, our county treasurer received for acting 
agent the following 
Fish Licenses.... 
Dog Licenses... 


as State 
Issuing 
Issuing 


$602.50 


1,734.57 


Issuing Resident Hunters’ Licenses 1 ,466.7( 
Issuing non-Resident Hunters’ Licenses. 4.50 
Issuing Mercantile Licenses...............ee0008. 1,077.50 
Commissions on Funds collected ee eee 616.63 

Some day we will wake up to the fact that the high cost 


of living is due to the high cost of lawing. 
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AUSTRALASIA 
Wins Prick Sui \n im 


portant decision was recently given by the Chief Justice ot 


PALMOLIVE \LALNTEN ANCI 


New South Wales Equity Division Supreme Court, estab 
lishing the right f manufacturers to tix the minimum 
prices at which their products are to be retailed to the 
public The case was that of the Palmolive Co. (Australa 


sia), Ltd., v. MeCaskte Plaintiffs moved for the enforce 
ment of an agreement with the defendant, who is a grocet 
in a large way, that the latter would maintain the prices of 
Palmolive preparations at the figures listed in the agreement 
[The defendant sold portions of the soap purchased by him 
to one Walter Cavill, a wholesaler, with whom the company 
had declined to do business 

The Chief Justice in his 


evidence, upheld the plaintiffs, declaring “that the agreement 


decision, after reviewing the 


though in restraint of trade is not void as being against 


public policy.” 


BELGIUM 


Luxury TAx.—Pursuant to a law passed January 2, and 
a decree of January 11, a number of alterations have been 
made in taxes. The luxury tax of 5 per cent. ad valorem, 
imposed on certain goods is increased to 6 per cent. ad val 
orem, the new tax being leviable on each complete 10 frances, 
fractions of that amount being ignored. The goods which 
are subject to this tax include perfumery 


BULGARIA 


Rose Ort Expvorts.—In November, 1925, Bulgaria ex 


? 866,585 leva, to the 


ported 57 kilos of rose oil, valued at 
\ustria, 50 grams: 
Netherlands, 50 
total exports during the first eleven months of 
valued at 82,394,101 leva. 


1925, are 


following destinations 


France, 51 


Germany, | kilo; 


kilos ; grams; Switzerland, 5 
kilos. The 
past vear amounted to 2,060 kilos, 
available 


Official figures tor December, 


109 kilos, 


now 


showing that valued at 6,337,580 levas, were con 


signed to the following countries Austria, 35; Germany, 


ll; Italy, 4; Switzerland, 9; France, 50 kilos; United States 
400 grams, and Turkey, 28 grams. During the year 1925 
exports ¢ f rose oil t taled 2.169 kilos, valued at 88,731,081 
levas 

CEYLON 


The total exports in 1925 from Ceylon 
amounted to 1,407,800 Ib., against 1,405,273 Ib. in 1924. 


ments to the United Kingdom have declined very 


CITRONELLA OU 





Ship 
consider 
ably, but other countries have taken more, as the following 
weights (in lb.) show. The figures in parentheses are the 
corresponding totals for 1924: United Kingdom, 323,446 
(519,075); U. S. A., 636,797 (564,929) ; Australia and New 


(Continued on Page 108) 
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THE MARKETS 
Essential Oils, Aromatic Chemicals, Etc. 


Che market since our last review has continued its down 


ward trend for the most part. While there have been a few 
firm spots and one or two items have scored advances, the 
general trend of trade has been toward more nearly normal 
levels. Not that the market was unduly inflated, consider 
ing the nature of the demand and the character of supplies 
How 
ever, prices, through the agency of supply and demand, were 
undoubtedly 


available in recent months. Such was not the case. 


forced up to levels far above the normal 


average. Given a rather dull market and some increase in 
available supplies, it was inevitable that many items should 
decline and some of them quite sharply 

During the last week, immediately preceding the publica 
tion of this review, there has been a slight turn for the bet 
ter. Prices have reached the point where they are begin- 


ning to be 


more attractive to buyers and the latter are 


beginning to take hold in better shape. They are not buying 
heavily, but they 
were not 


are buying. 
buying at all. In 


A week or two ago they 
some instances, lower prices 
certain oils after a 


have brought a return to the use of 


period of the employment of substitutes. This is an en- 
courageing feature and one that will add materially to con 
fidence in the market. 

Take the case of peppermint for example. When prices 
were around the $25 to $30 level, the use of an artificial pep 
permint flavoring was in considerable vogue. Peppermint is 
still very high, but at $15 or thereabouts there has been no 
little natural product 


What has happened in this oil has taken place also in other 


desertion of the substitute for the 
articles which, under demand and a short supply, reached 
unusually high price levels 

Taking up the market by groups, it may be said that there 
Mint oils, as has been indicated 


are very few strong spots. 


in the case of peppermint as cited above, have declined quite 


They 


surplus exists and that heavy buying will soon exhaust held 


sharply are still very high but it is apparent that no 


stocks. No return to extreme levels is anticipated in the 
group, but a tirmer tone in prices throughout the mint list, 
would not be at all surprising 

Citrus oils high 
Inflation and manipulation abroad and some specula 
tion abroad and 


placed all of 


, F 
have also reacted somewhat from the 


point 


some market 
Lemon and orange 
have settled back a little. Bergamot is still high but should 
decline to some extent. Really low prices on these oils are 
not to be expected this season. However, there is no reason 
to believe that further high records will be made in any but 
oil of limes. Conditions in this oil are acute and it is likely 
that stocks, already at a low point on both expressed and 
distilled, will be wholly exhausted before any real relief 
will be felt. 

In the floral oils, there have been comparatively few 
changes. Buyers have not been taking on goods in any 


speculative activity in this 


them at extreme levels 
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volume and a few items, notably geranium and lavender 
have been weak and unsettled. The other materials on the 
list hold steady without much tendency to move in either 
direction. New crop gossip is heard in the market but it 
is much too early to secure any definite or satisfactory fore 
cast of conditions, even in the early floral crops. 

Seed and spice oils have moved toward slightly 
levels but without any marked demoralization. Most of the 
raw materials are lower which fact has resulted in weak 
ening of prices on articles like caraway, coriander, cummin 
and the like. Anise has weakened on the liquidation of 
stocks of a Western dealer who has discontinued operations 
in essential oils. However, many interests look for some 
recovery in spice and seed oils and believe that improved 
inquiry and firmer prices for both the spices and the oils will 
be a feature of market Gevelopmsents in the near future. 

In the miscellaneous group, some weakness in citronella 
has now been succeeded by a steady though somewhat lower 
price position. Wormseed has declined a little, principally 
owing to lack of demand from makers of animal remedies 
who are now buying santoine again, at the recently reduced 
price. Sweet almond is easier but peach kernel is hard to 
get and has advanced again. In linaloe and bois de rose, 
conditions are unchanged, the market being far from strong 
Cedar wood is holding at its reduction but m 
in sight. 

On the whole, however, conditions are favorable for a 
resumption of active trading after a brief period of down 
ward readjustment in values. The market is in good shape 
for such a resumption and there are indications that some 
action along this line will not be long delayed 


lower 


recovery 1s 


Synthetics and Aromatic Chemicals 


In common with the essential oil market, the demand for 
synthetics during the last month has been rather light. 
However, there have been far fewer and less abrupt re- 
adjustments in values in the synthetic products than was 
the rule in the oils. The group never reached the activity 
or scarcity which featured many of the oils and while there 
was a much better call early in the year than during the 
final weeks of March and the early part of April, the differ- 
ence was not severe enough to lead to any sensational de- 
velopments in the market. 

Values have been reasonably steady. A few:readjustments 
have taken place in both imported and domestic items but 
they have not been numerous and in few instances have they 
been of any very great moment. Probably the most im 
portant of the month’s development has been the « limination 
of the weakness in terpineol which was a disturbing feature 
in other items as well. The price has returned to a fair 
level following the extremely keen competition of a month 
or two back. For the other items, gerantol is a little easier 
on cheaper raw material, eugenol and vanillin are more 
competitive. Thymol has been rather weak. Idol is cheaper. 
Other items display only minor fluctuation. 


Vanilla Beans 


There has been a recovery, not only in activity but to 
some extent in values on vanilla beans during the month. 
Our review of last month showed some slight improvement 
in the demand. This has continued during the month now 
under review and sales of dealers here and for import have 
been measurably better than at any time since the sharp 
deflation in prices. In addition to this, stocks of Bourbons 
were suddenly light both here and abroad and for a short 
time, it was rather hard to get any substantial quantities of 
this type. This situation has been partially relieved at 
present but the market is still more inclined to undersupply 
than to surplus and the gain in prices during the period of 
shortage has not been lost. Mexicans are also somewhat 
firmer than they were a month ago with an advance of 
about 50 cents per pound in prices. Bourbons are fully $1 
above the levels of last month. Other grades have advanced 
proportionately without in any way affecting the steady call 
from consuming buyers. Primary market conditions show 
very little change. 


Sundries 


Trading has been quiet in sundries throughout the month 
and prices have displayed very little change. An advance in 
shipment quotations on mental resulted in a higher spot 
price on that article in New York. However, shipment 
prices have now eased again and lower levels are again in 





effect. There was a temporary scarcity of balsam copaiba 
during the month but this has been partially relieved. The 
same is true of gamboge. Orris root is a very firm feature 
with shipment quotations high and millers asking advanced 
levels for powdered Florentine. In general, however, the 
market has been a dull, uninteresting and virtually un- 
changed affair throughout the period 


TRADE IN OILS, PERFUMES AND SYNTHETICS 


The aggregate value of the exports of chemicals and re- 
lated products rose five per cent from $11,686,000 in Febru- 
iry, —. to $12,263,000 in February, 1926, om the imports 
32,000 to $21,325,000, accord- 


ing to the Chemical Division of the ae of é Foesion and 


advanced 22 2 per cent from $17,5 
Domestic Commerce. Due to the continued strong demand 
group 8 valued at $15,200,000 
representing 70 per cent of the total were well 
imports for the 


for fertilizers, imports of 
above the 
valued at 


February’s 


preceding February. Exports 
$8,700,000 were also in excess of the previous 
figure but 


only by five per cent 


The largest difference in the foreign trade of the 


groups was made in the 


coal-tar products when 


exports valued at $552,000 in February, 192¢ 
38 per cent under the February, 1925, 
considerably below the monthly 
$1,709,000 were 28 per cent over February, 1925, and about 
the average monthly import of the past two years. Foreign 
sales of crudes and intermediates recorded a decided falling 
off, whereas with the exception of dyes which class, how- 
ever, formed three-quarters of the total, finished products 
advanced. Exports of dyes amounted to $404,000 (1,611,000 
pounds). Dead or creosote oil continued to be the leading 
import item, accounting for 64 per cent. Receipts of dyes 
in February were 28 per cent under those of February, 1925, 
and equalled $406,000 (365,000 pounds). 

A sharp contrast was made in the soap and toilet prepara- 
tions trade, exports having gained 16 per cent and attained 
an aggregate value of $1,264,500 and imports having declined 
38 per cent, an amount only a little more than one-third 
of the exports, or $437,000. The only class of the group 
having lost in exports was dentifrices. The exports for 
February, 1926, were: $665,399 (6,799,000 pounds) ; 
perfumery and toilet waters, $34,000 (90,500 pounds) ; 
talcum and toilet powders, $140,000 (236,500 pounds) ; 
creams rouges, and other cosmetics, $98,500 (164,600 
pounds) ; dental creams, $175,600 (160,400 pounds) ; other 
dentitrices, $45,000 (72,800 pounds); and all other toilet 
preparations, $105,900 (156,100 pounds ) 

Only one import item gained, cosmetics, powders and 
creams, figures for which were $58,000 (72,700 pounds). 
Receipts of perfume materials amounted to $171,000 

In the essential oil trade products valued at 
(115,200 pounds) were sent out of the country, and products 
valued at $412,000 were received. All classes with the 
exception of lavender oil and otto of rose showed smaller 
amounts purchased from abroad. Lemon oil imported 
recorded a much higher valuation while only two-thirds as 
much as to quantity was received. Imports of the more 
important oils were: Otto of rose, $25,600 (2,200 ounces) ; 


group 
were not only 


hgure but were also 
average, while imports of 


Soap, 


$109,700 


citronella and lemongrass, $67,000 (111,500 pounds) ; laven- 
der and spike lavender, $42,000 (14,000 pounds); lemon, 
$68,000 (37,000 pounds); and orange $27,500 (10,700 


pounds). 

Imports of synthetic aromatic chemicals in March totaled 
19,752 pounds valued at $23,299, compared with 15,568 pounds 
with a value of $19,235 in February, and 8,690 pounds valued 
at $11,695 in January 


The Approach is Everything 
“Hullo, 


Brown. Are you using your lawnmower this 


afternoon 2” 

I'm afraid I am.” 

Then you won't be using your tennis racket 
Continent. 


ek 
“Splendid! 
I’ve broken mine !”—The 
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PRICES IN THE NEW YORK MARKET 


Quotations on these pages are those made by local dealers, but are subject to revision without notice) 
(See last page of Soap Section for Prices of Soap Materials) 





ESSENTIAL OILS Neroli, Bigrade, Pure .. 80.00@100.00 Amyl Valerate yeas 3.00 3.50 
Alm Bitter, per Ib 23 ()() $3.25 Petale, extra 100.00 130.00 Anethol a 5 1.50 

\ i et 335 Nutmeg ie atidanteas . 190@ \nisic Aldehyde, dom 3.50 

lrue 95 Orange, bitter 2.80 foreign 3.75@ 

Apt cot, Kernel 70 sweet, W. Indies 280 Benzaldehyde. | S P.. 1306 
Amber, crude 60 7() sweet, Italiat 3.25@ 3.75 KF. F. ¢ 1.556 

rectified O1) 1.00 Calif ; 3.0 Benzilidenacetone 3.00@ 4.50 
Amyris balsmifera . 1.95 Oris um, imitation 35 Benzophenone 5.50 
Angelica Root 25.00 10900 Orris Root, concrete, d Benzyl Acetate, dom 1.20 
Anise, tech. ... ‘ 62 a mest , ) $25 foreign 12 

Lead free, | S. P. 67 a foreign \¢ 4.75 Be yl MOON ciesecanc 1.2: 

Aspic (spike) Spanis! 1.50 Orris Root, absolute(oz.) 60.00@ 70.00 Benzyl Benzoate ........ Re 1.50 

French 1.05 Parsley 7.00 Benzyl Butyrate 5.506 5.75 
Bay, Porto Rico .. 4.49 Patchoult ‘ 6.25 Benzyl Cinnamate 9 50@ 

West Indies . 2656 Pennyroyal, American 2.85 Benzyl Formate 3.25 
Bergamot, 35-36 per cent 7.50 8.00 French ; 2.75 Benzyl Propionate 5.50€ 
Birch, sweet N. C 1.906 215 Peppermint, Natural ... 14.50@ 16.00 Borneol . 275@ 

Penn and Conn P 3.000 100 Redistilled, Natural eee 15 50@ 18.00 Bornvlacetate - 3.50@ 
Birchtar, crude 18a Petit Grain, So. American 2.35 Bromstyrol . 400@ 4.50 

rectified O0@ French : 15.00 Carvol . 6.25@ 

Bois de Rose. Femelle .. 3.05@ Pimento . + 5.00 Cinnamic Acid ......... 3.25@ 3.50 
Cade. U. S. P. “IX” .... 304 35 Pinus Sylvestris I 00 Cinnamic Alcohol 5.00 a 6.50 
Cajeput, Native ........ 8ia , umilions oe ae oe gr Aldehyde - 30 9.90 
Calamus S000 Rose, Bulgaria OZ. ) 10.00 15.00 Citral, ¢ I oe ; 3.00 a 3.50 
Camphor, “white” 156 16 mosey, French 35 ( itronellol, dom 5.75@ 7.00 

sassasfrassy 18 _ opanish Jo 40 foreign 5.75@ 7.00 
Canaga, Java Nativ . +.00@ Rue 4.006 2 ORneae, dom 3.25@ 3.75 

rectifed ........ .... 450@ sage : . : ; 4 5.00 foreign 3.45@ 3.75 
Caraway Seed, rectified 1.65 Sage, Clary .. JES Diethylphthlate 32@ 
ner “rd ee oe Sandalwood, East India 7.35 Diphenylmethane 175@ 2.50 
Cardamon ( eylon - 45.00@ - Santalum Cygnorum 5.00 Diphenyloxide 100@ 1.40 
Cassia, S0@8&5% ee ie 2.40@ 2.65 ee tt on . * i ° 

rectified, U. S. P. .. 2854 3.00 Sassalras, natural ou ¢ Ethyl Acetate cao I0@ 
Catan tank ‘0M 100 « artificial pies teeeee 330 Ethyl Benzoate 1.85@ 
Culee Wand 30@ "35 Savin, Bre nch 2.006 Ethyl Butyrate oo 1.50@ 
Celery . 9004 Snake Root .. ; 13.00@ Ethyl Cinnamate 3.75@ 
Chamomile .. .. 5.50@ 6.50 Spearmint .... seve “Je Ethyl Formate = . 100@ 
Cinnamon, Ceylon . . 12.00@ 15.00  Pruce ..- ook Ethyl Propionate ; 2.00@ 
Pieete Casin . 484 i Tansy ghana’ ah wetaiae amale 6 0G Ethyl Salicylate 2.50@ 

i ..... ao “g0@ Thyme, red............. 0@ 1.00 Eucalyptol 1.05@ oie 
Chaves Bemthon " 2659@ 275 white ae atc aiabats “e 1.00@ 1.10 E ugenol 2 75@ 3.25 
“Dieealieate "9204 Valerian ... : 12 50@ WOROGIRIE 4 cdicasccanceuns 2.85@ 3.25 
ke ssa 65 Vetivert, Bourbon 20.00@ Geraniol, dom. ......... 2.85@ 3.25 
Cottetiies 7 00G Java ...2... -- 18.00@ _ foreign ceseereeees 3.00@ 4.50 
Croton De relied ath 1.00@ East Indian cseeeeeeees 30,00@ 35.00 seranyl Acc OOD sccuenis 4.75@ 

Cumin ... 10.504 Wintergreen, Southert 4 50@ _— Gerany! Butyrate pages 13.00@ 
Cancens 6 50@ Penn. and Conn 8.00@ 9.50 Geranyl Formate ....... 12.50@ 
Cohthe 450@ 4.75 Wormseed .............. 5.75@ Heliotropin, dom. - 1.85@ ; 
Dillseed 400@ 6.00 Wormwood a 8.00@ FONE icaciucuc's adiades 2.10@ 2.35 
Er em co Vn , Ylang-Ylang, Manila ... 26.00@ 32.00 Syroxcitronellal ........ 9.00@ 12.00 
“rigero ° osevtnes dee C Jourho a 00 do ’ ) 5 (a > 
Eucalyptus Aus. “U.S.P.” .50@ __.60 sacle da iectetiil saiaainan os a ae —_ 
Fennel, Sweet = IG OLEO-RESINS Iso Eugenol .. Jexscde “ee 
Geranium, Rose, Algerian 3.50 4.00 ; ‘an Linaool were, 5.00@ 6.50 

Bourbon oven GOUG Capsicum 15 a ,,-«  Linalyl Acetate 90% 7.50@ 8.00 

Turkish (Palma rosa). 2.75@ — .0@ 3.09 Tinalyl Benzoate ....... 13.00@ 
Ginger ... weeeee 8.00@ Cubeb as ; 4.00@ Methyl Acetophenone 350@ 4.00 
Gingergrass ............ 2.75@ Malefern : “ 15@ ai Methyl Anthranilate 2.30@ 3.00 
Guaiac (Wood) ........ 4.25@ Oak Moss .... er 15 re Methyl Benzoate 2 00@ 
BIO oc ko 6 secs .. 9@ oe, are Biacl as pepe 15.0 Methyl Cinnamate . 425@ 5.00 
Juniper Berries, rectified. 3.00@ Vorstia cee oe . 00d 15.00 Methyl Eugenol .... . 7.75@ 10.00 
Juniper Wood ......... 65@ eee Osh ais er Methyl Heptenone ..... 9.00@ 
Ea eae ... 5.00@ akan acme 7 ca . Hethyl Heptine Carbon.. 27.00@ 35.00 
eis ioe” ***** ee DERIVATIVES AND CHEMICALS yfeips Isc Eugenol - .. 1250@ 13.00 

Me OE ede base 4.75@ 6.75 <Acetaldehyde 50% ..... 2.00@ Methyl Octine Car ..... 27.00@ 35.00 
Lemon, Italian ......... 2.60@ 3.50 Acetophenone ’.......... 3.75@ 4.00 Methyl Paracresol ..... 6.50@ 

MES. fo ts wicax cawecey 2.65@ Aldehyde C 14 ; . 50.00@ Metnyl Phenylacetate, 

Lemongrass .........0- 1.15@ © IO. cen ..... 30.00@ 50.00 Art, Honey Aroma ... 5.00@ 6.50 
Limes, distilled ......... 7.50@ nom. Amyl Acetate ........ 1.00@ Methyl Salicylate ...... 43@ A8 

expressed ..........:. 9.50@ nom. Amyl Butyrate ........ 1.75@ Musk Ambrette ........ 8.00@ 9.25 
ER oe ree 3.00@ Amyl Cinnamate ....... 2.35@ WOON rade cecenctcs ec 9.00@ 11.00 
Mace, distilled ......... 1.90@ Amyl Formate ........:; 1.75@ 2.00 FE -ficectviccnawus 250@ 3.25 
too) tare ut wary 15@ Amyl Phenyl Acet ..... 5.00@ GINS x cin ca ceux culeuts 1.50@ 1.75 
Mustard, genuine ....... 12.00@ 15.00 Amyl Salicylate, dom. .. 1.50@ Nonylic-Alcohol ........ 40.00@ 52.00 

MOUNTS Cg one ove hicks 2.15@ 2.40 foreign 1.75 @ (Continued on Next Page) 
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Phenylacetaldehyde 50% 6.50@ 8.00 Balsam ( pail aS.A 50@ Patchouli leaves 5@ 
imported , 6.50@ 8.00 Para 45 Peach Kernel meal 35 @ 

Pure 12.00@ 13.00 Balsam Peru 1.95@ Rhurbarb Root, Shensi 55@ 
Phenylacetic Acid 3.25@ 4.00 Tolu 140@ 1.65 High Dried 40@ 
Phenyl Ethyl Acetate 10.00@ 15.00 Beavor Castor 4.50@ 7.00 Powdered 4@ 50 
Phenyl Ethyl Butyrate 16.00@ 20.00 Cardamon Seed, green 1.85@ Rice Starch 12€@ 15 
Phenyl Ethyl Formate 18.00@ decort 2.65 Rose leaves, red 2.0 
Phenyl Ethyl Propionate 18.00 Castoreum 4.00@ pale .65@ 
Phenyl Ethyl Alcohol, d Chalk, precipitated 0344@ 06 Sandalwood chips 45 50 

mestic 5.50@ 6.00 Civet horns .) <2 Saponin 1.25@ 

imported 5.50@ 6.50 Guarana 80 Styrax 471%4@ 2.20 
Rhodinol, don 15.00 24.00 Gum Benzoin Siam ] 1.60 Tale, domestic 18.00@ 40.00 

foreign 18.00 20.00 Sumatra 4() French 40.00@ 45.00 
Safrol 350 Gum Gamboge, pipe ! Italian 50.00@ 65.00 
Skatol, C. P ) 900@ 10.00 powdere¢ ha Vetixvert root 30@ 
Perpineol, C. P 33 35 Kaolin fa 3 Zine Stearate 26@ 30 

imported 32C 35. Lanolir hydrous 18 20) BEANS 
lerpinyl Acetate 1.25¢ anhydrous 20 23 
Thymol 4.10 Menthol, Jap 5.50@ 6.25 Tonka, Beans, Para 95@ 1.00 
Vanilli (oz.) 52 57 synthetic 5.00@ 6.00 Tonka, Beans, Angostura 2.00@ 2.25 
Violet Ketone Alpha 5.00@ 9.00 Musk, Cab, pods (oz.) 18.00@ 20.00 Tonka, Beans, Surinam—nominal 

Beta 6.25 8.00 grains (oz.) 26.00@ 28.00 Vanilla, Beans, Mexican 6.00@ 7.50 
Yara Yara 165@ 2.00 Ponquin, gt (0z.) 36.00@ Mexican, cut 4$.50@ 5.00 

SUNDRIES pods (0z.) 32.00@ Vanilla, Beans, Bourbon, i 
Orange flowers 1.00@ whole 3.50@ 
Alcohol Cologne spts., gal. 4.97@ 5.12  Orris Root, Florentine 10@ 12 Bour, cut $.25@ 
Almond Meal 28 30 yp wdered 15@ 25 Vanilla, Beans. Tahiti, 
Ambergris. black (oz.) 15.00@ 18.00 Orris Root. Verona O8I4Ga me i vellow label 2.75@ 
gray oz.) 30.006 35.00 powdered 12(€@ 25 white label 3.00@ 
FOREIGN CORRESPONDENCE keting changes, the net oil revenue to the Forest Department 


(Continued from Page 105) 

(69,453) - India, 53.046 (31.720) : 
48.916 (73,336) ; 
126) ; 


other countries, 38,859 (17,382). 


Zealand, 98,987 
111,033 (66,921); France, 
(11,243): Italy, 17,026 (27 
Japan, 3,183 (19,607) ; 
market 


and other oils of 


Germany, 
Holland, 32,020 
(4,481) ; 
The 

oil 


The injuiry for pure oil 


China, 43,887 


has declined in sympathy with Java citronella 


a similar nature 


continues, but the bulk of the exports is of the ordinary 


fair average quality. Various questions were asked in the 
Ceylon Legislative Council last year in respect of cultivation 
and adulteration, but the government has not considered it 
to introduce legislation to 


necessary prevent adulteration. 


ENGLAND 


rABLF 


Has 


1925 shows profits of 


LEVER PROF! YearR.—Lever Bros.’ report for 


£5,501,556 after deducting debenture 
dividends of £474,023 and making ample provision for plant 
depreciation. Balance 
a total of 
£4,895,825 


brought forward was £55,312, making 
distribution. Of this 


£661,342 t 


£5,556,868 available for 


went to preferred and common, and 


reserve 


INDIA 


EXPORTS OF SANDALWOOD OIL From INDIA Ph 


the last 


exports 





of sandalwood oil from Indi 
March 31 1923, 1924, 


thre« scal vears 


ending 2 2 and 1925, were 127,494 
pounds; 152,805 and 188,848 pounds, respectively The 
latest administrative report of the Governme tf Mysore 
State for the scal vear ending June 30, 1925 nade eter 
ence to the Mysore Gove nent sandalwood factories as 
" 

| ( ve pene wit | ck 1 50 45 1 TK f oil 
73,000 I ( f oil were manut ed d the 
rhe auantity of oil sold « o the yas 166.904 
T s Allowing istage and the quantit t 1 dis 
t ted as sam] ne stoc it the close ( ear d 
t Sf 000 px unds The gross realizations for the ( Ss were 
261,200,000 rupee Excluding the manufac g 1 mar 


for the year was 1,906,000 rupees. ( Aver: 

rupee in 1925 was $0.3626). 
“There demand 

in the United States where 


the distillation 


value of the 





was a large for Mysore sandalwood oil 


arrangement has been made for 
that . 
The Mysore Government factories produce practically all 


of the oil in 


of oil in country 


India. Bombay seems to be the principal port 
of shipment and the United Kingdom appears from customs 
returns to be the chief importer, although it is possible 
that large quantities are re-exported from the United King- 
dom to the Continent and the United States. 

It is interesting to note that the shipment of sandalwood 
from India to the United States has been steadily increas- 
ing. Shipments during the fiscal vears ending March 31, 
1923, 1924, and 1925, 
respectively, according to advices from 
Charles B. Spofford, Jr., Calcutta. 


were 103 tons, 220 tons, and 395 tons 


Trade Commissioner 


SALVADOR 


ON NONALCOHOLIK 
fruit 


IMpoRT Duty 
Nonalcoholic 


vadorian 


REDUCED 
the 
Chapter II, 


kilo, have 


Fruit JuIces 


juices, formerly dutiable in Sal- 


customs under 


IX at a 


under 


tariff item 5, 
$0.40 
( hapte r i I 


the rate of $0.10 per gross 


import 


Section rate of per gross been 


classified item 1, same section at 


kilo, according to an executive 


decree effective February 24, 1926 


VENEZUELA 


Duty PerFUMES.—A presidential decree dated Janu 
irv 20, 1926, modifies Article 571 of the Venezuelan customs 
tariff to read as follow Perfumed oils; perfumed toilet 
waters ( smetic pon ule Bs ave Ss, tinctures and fats for 
the hair and skin; perfumed soaps: perfumed toilet lotions 
papier poudré pastilles for improving the breath; denti 

Ices ; perfumed sachets, are includec n the sixth class of 
goods, chargeabl it the rate f 3.125 livars per kil 
This rate is further increased by 56.55 per cent by the 
pplication of the various surtaxes in force 
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teu Soction 


CONDUCTED BY Or. E.G. THOMSSEN 


SPECIALTY SOAP SECTION CONSIDERS 
ANTI-FREEZE AND ADVERTIZING 


The Soap Section of the American Grocery Specialty 


Manufacturers Association met at the Hotel Gibson, Cin 


cinnati, March 24 and 25, 


Sidney M. Colgate, president of Colgate & Co., who is 


Chairman of the Section, presided, and a most interesting 
report was received on the development of glycerine as an 
anti-freeze compound for automobile radiators. Practically 
the entire first day was taken up in the discussion of glycer- 
ine as an anti-freeze compound. The meeting was called 
especially by N. N. Dalton, of Peet Bros., to consider facts 
and figures which have been developed during the last winter 
on the use of glycerine for this purpose. 

The testimony given by the members at the end of the 
session was overwhelmingly in favor of pushing the sale 
This 
adopted, however, until after a spirited discussion. 

Louis MecDavit of Colgate & Co., reported his experience 


of glycerine for this purpose. conclusion was not 


in the use of glycerine; and as this experience was not 
satisfactory, he had to be resold on the proposition by the 
Section. 

Mr. McDavit reported that he tried out glycerine in two 
of his passenger cars. In driving up a mountain with one, 
he found the radiator steaming. He became alarmed, and 


took the car to a service station where water was run 
through the radiator and masses of gelatinous matter were 
With his other car, Mr. McDavit reported that 


the radiator froze despite the fact that a liberal proportion 


extracted. 


of glycerine had been put into it. 
With his own personal experience as a guide, Mr. M« 
glycerine to Colgate 


Davit then sent representatives in 


3uffalo, Rochester, and other up-state towns in New York 
with instructions to try it on their cars and report back to 
him. 

From these reports and from the research work of Dr 
Powell, of Armour & Co., who has devoted considerable 
study to the subject of the uses of glycerine, some definite 
conclusions have been reached which explain the difficulties 
encountered by Mr. McDavit with his own cars and also 
offer a basis on which instructions should be framed when 


selling glycerine as an anti-freeze compound. Thus, three 
iundamentals must be 
used successfully as an anti-freeze compound. 

1. The radiator must be cleaned out thorougly so as to 
rid it of all rust particles before the glycerine mixture is 
put in. Unless this is done the glycerine will loosen par 
ticles of rust and about these particles gelatinous matter 
will congeal 


(Continued on Next Page) 


borne in mind if glycerine is to be 





CASTILE SOAP LABELING HEARING HELD 
BY FEDERAL TRADE BOARD 
\pril 17 


manufacturers and importers of castile 


WASHINGTON, Representatives of American 


soap conferred on 


March 30 with Commissioner C. W. Hunt of the Federal 


lrade Commission about a trade practice submittal concern 


ing the use of the word “castile” as a designation for soap 


This hearing was asked for by soap men because of con 


troversies which have arisen and because recently one of the 


manufacturers was charged with misbranding his product. 


It was the outcome of a complaint of unfair competition 
issued by the commission some time ago against the James 


S. Kirk Co., and is an effort to obtain the commission's ap- 


proval to some standard practice 

D. I. McPherson, of Chicago, attorney for various Ameri- 
can manufacturers of castile soap, held that for 50 years the 
oil content has never been confined to olive oil, but has in- 


cluded cocoa, peanut, palm kernel, cottonseed and other vege- 
table oils which, he declared, make a better soap for use with 
\merican water than the 100 per cent olive oil castile. On 
this basis. he said, the domestic industry has, by extensive 
advertising, made “castile” a “household word” and is en- 
titled to its use in connection with its product, though it is 
not a pure olive oil soap. The other oils used are often in- 
dicated on the labels, he said, such as “cocoa castile,” “palm 
kernel castile,” ete. 

Colgate & Co., he said, is the only domestic concern which 
makes pure olive oil castile soap, and only to the extent of 
an infinitesimal percentage of the toilet soap output of this 
country. The soaps made with other oils than olive oil en- 
joy a big demand and the people are satisfied with them, 
he added. 

Mr. McPherson referred to the commission's complaint 
against the Kirk company and said that “it hurt” not only 
the respondents but also other domestic manufacturers who, 
though competitors, “want fair play.” The Kirk company 
was represented at the hearing by John B. Gordon, of the 
Bureau of Raw Materials for American Vegetable Oils and 
ats Industries, and E. S. Holloway of Chicago. Mr. 
Gordon presented some data to show that the castile soap 
importers’ idea of the purity and sanctity of the term 
“castile’ was not entirely accurate and declared that the 

idquarters of the customs division had recognized as castile 
product whose oil content was 8&5 per cent olive oil 
per cent cocoanut oil 


soap 
1 
and | 


a 


Standards Proposed 
Mr. McPherson read the 


f practice which he said 


following proposed standards 
were doy ted by &5 per cent ¢ f the 
domestic industry at a meeting in Cincinnati recently 


All soaps stamped, 1 
ill | 


labeled or sold as castile soaps 
xe stamped on the cake or marked on the wrapper, 
vith the untry, of manufacture 

All soaps, the stamping or labeling of which include 
ie words “olive oil castile,” shall contain no filler or 
adulteration and shall contain no fat or oil ingredient 
except olive oil 

All soaps stamped, labeled or sold as 
ver that word may be qualified, 


+} 


“castile,” how- 
unless the qualification 








































































i e wor yhiy or “cocoa,” shall contain 1 
| idulterat ind the fat content thereof shall 
tall t less than 51 per cent of olive 
\ll soaps e stamping or labeling of wl nel 
rds ur iter castile” or ocoa castile 
sha t t r adulteration and the fat content 
1 t less thal ) eT t 4 
| appl s ; 
o ilk dist te 1 « te< 
tat I shall ip ly t ill is 
I ce é nites State 
1 g tf Charles L. Huisk l 
I I mporter f castile a ) 
SO¥ s nd tl egl I 
é t tr ¢ il S < \ 
\ tile 5s ] H 
oveste t ect ; ‘ 
} Chen ither l ‘ m 
missiol S vas a eedit ming 
1 é ( erré 1 M 
Mc Phers sta that e castil ip 
wes ial t mported l 
eclared that tl gures sl the difference 
eing that Mr McPherson name “castil to 
soaps made wit other Mr luisking 
t said tl the petitioners 
g e lat 1 of pure imported 
is I \ be ought for 40 cents a pound 
instead t $1 to $2 Castile s« ap does not have to be made 
n Castile, where it originated, “any more than Paris green 
be made in Paris,” but the name castile should be used 
mly tor soap made of pure olive oil and sodium hydroxide 
He stout naintained that the public should not be misled 
\ ¢ indi! 


eld by Dr. Kebler of the 
Walker of th Bure iu ot 





The importers’ position was uph 
Bureau of Chemist Dr. D. H 


Standards, and Dr. Harvey W. Wiley, formerly chief the 

Bure ot Chemustr They quoted the definition of castile 

soap in the U. S. Pharmacopeia and declared that any soap 

alled castile should meet that standard’s requirement that 
} 1 j j | 1 

t be a pure olive oil and soda soap. This position was also 


New 


Business 


rsed by R. J. Stahlin of York, who said he repre- 


Bureau, favoring truth 


na idvertising le declared that a survey conducted by 
the bureau disclosed that “a very substantial portion” of 
he public underst 1 castile soap to be a 100 per cent clive 
il soap 


Nordlinger, of J. D Inc., New York, 


Ni rdlinge rh 


stated that he had been importing true castile soap for thirty 
five vears and was firm in the belief that only that product 
was entitled to the name “castile,” at least until such tin 
as domest T icturers make the olive oil soap 

Mr. McPherson replied that ‘the tenth revision of the 
U. S. Pharmacopoeia names “olive oil castile soap,” whicl 
shows positively that merely the word “castil loes not 
nea ive ( il c 

Theodore R 1, of the Lockwood Brackett Co., 
Boston, traced th stor f the manufacture of castile soap 
from its inception in Castile, Spain, in the eighth century 


ind quoted numerous American and foreign scientific and 








ommercial authorities and the press as tending to show 
that only that soap made of pure olive oil and sodium hy- 
dr xide was ft enize 1 : istile 0s 

S. K. Maxwell f the And: Jergens Co., Cincinnati 
told of a survey conducted among 25,000 women, the results 
f which ir ted that “castile’’ did not necessarily mean 
100 n nt ‘ 1 soap in the public mind. Mr. Maxwell 
reached no conclusions, however, and even suggested, in view 
of the great difference of opinion at today’s conference, that 
the soap industry finance an inquiry to be conducted by the 


ommission among 100,000 women before an official opinion 
This suggestion was not adopted, hi 
that soap manufacturers and importers went into exect 
session to fight the thing out among themselves 
It is understood that after voting down a resolution pro- 
the importers, calling for the “castile” stamp or 
yn 100 per cent pure olive oil soap, the manu- 


is Te ached wever, so 


itive 


posed by 
label only 
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facturers, who constituted the majority of the gathering, 
adopted their proposed standards as set forth above except 
for one change: 





In the second paragraph it was voted to strike out al 
following the word “adulteration” and add thereafter th: 
tollowing “If such soap contains less than 51 per cent ot 


il or no olive oil, it must be so stated on the wrapper 


view of the lack of 
imong the trade and govern 


bly make its 


ssioner Hunt declared that in 
anything approaching reement 


mmission 





will proba ow! 


SPECIALTY SOAP SECTION CONSIDERS 


tinued from Preceding Page) 

2. Care must be iken to sure that there are no 
leaks either in the couplings or in the radiator. Glycerin 
has the property of locating leaks from which, of course, it 
escapes f anti-leak compounds have been used to repair 
the radiator at ai time, the glycerine will locate these 
ind work its way t 

3. Enough glycerine must be used in order to get 


results and freezing. For 





prevent example, 


if the low temperature is 20 degrees below zero, a proportion 


of 30 per cent glycerine and 70 per cent water is not enough 


that is generally recommended for climates 


\ proportion 


about 10 degrees above zero is 60 per cent glycerine and 40 


Dr. Powell, 


but the consensus seemed to be that less glycerine could be 
It was pointed out that a temperature of 10 degrees 
zero minimum, applies to Southern states rather than 
north of the Mason and Dixon line. For such 
minimum of 10 d below zero should be the 
working basis. For cars having 4 gallon capacity radiators 
there should be 234 gallons of glycerine in the mixture 
and those having 6 gallon capacity radiators, there 
should be 334 gallons of glycerine in the mixture. As 
the boiling point of glycerine is very high, it has a tendency 
in warm weather to keep the radiator cool. In the Winter 
of 1925 and 1926, it was pointed out that 8,000,000 pounds 
if glycerine were sold for use in anti-freeze compounds 

As a result of the discussion, it was resolved to push 
the sale of glycerine as an anti-freeze compound. Every 
manufacturer of it is planning to advertise it under his 
particular brand. It was poirted out, however, that if the 
sale of glycerine as an anti-freeze compound grows to 
large proportions, the promotion work will defeat itself 
because of a shortage of supply 


per cent water Chis was recommended ‘by 


used 
above 
to States 


States a egrees 


However, much interest is taken in this new development 
ind further carried on. One thing is 
ertain. Glycerine has established itself as a satisfactory 
radiator anti-freeze compound without the objectionable 
features of some of the other compounds now on the mar 
ket 


The following day the 
ter of the 


research is being 


Soap Section considered the mat 


general promotion of soap consumption and a 


co-operative advertising campaign was discussed in a gen- 
eral way, but nothing definite was decided about the cam 
paign 

Some general ideas were given, however, and it was de- 
cided not to approach the public from the standpoint of using 
more soap. Instead the campaign will be educational in 





its nature and will show the hygienic value of more frequent 
washing. Thus, if such as stockings, are washed 
daily, whether they are made of silk or of wool, experience 
has shown that they will wear longer. The campaign, 
when it is finally in shape to be launched, will point the way 
to increasing the use of soap all along the line by educational 
work of this kind 

Other matters considered were industrial soaps and castile 
soap. In both of these subjects there was considerable 
division of opinion and it was decided that it would be in- 
advisable in the present stage of the discussion, to make any 
announcements on behalf of the Section. 





garments, 





R. R. Dupree is 


chairman of the committee to promote the more general use 
of soap. 
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CONCERNING CAUSES OF RANCIDITY IN CRUDE FATS* 


By Dr. ANNEGRETE SCHAEFFER 


ine of the worst difficulties which is visited upon 





industry is the fact that crude fats become rancid and the 
products manufactured from them are poor as a result 
Every kind of fat, whether of vegetable or animal origin, is, 
as is well known, an ester-like combination of glycerine and 
fatty acids; the several fats are thus distinguished from eacl 
other only by the kinds of fatty acids present and thei 
combination. If a tat is transformed, this transformati 
may result either in a simple addition—for example, ot 
hydrogen or oxygen—tor the double combination, or on the 
ther hand in the sense of a complete splitting up of the fat 
into its component parts, namely, into glycerine and fatty 
acids, in which case the fact is naturally not excluded that 
these component parts themselves may be still turthetr 
modilied. 

The fact of the transformation of a fat in one of the above 
named ways is expressed by the terms “rancidity,” “soapi 
ness,” “tallowiness,” or in general as “spoiled,” according 
to the shade of the taste and odor appearing in connection 
therewith. From this it is clear that these popular designa 
tions are of value insofar as they lend expression to 
a perception of the human sense of taste and smell, but that 
a general scientific value must not be claimed for them, since 
these perceptions cannot be expressed either by number or 
formula, and besides on account of the peculiarity of the 
sense perceptions they can be made only subjectively. 

Although this fact was clearly understood, up to the pres 
ent time, no expression has as yet been formulated which 
comprehends the entire problem, and replaces the popular 
designations by a scientific term; it is therefore necessary 
in this article to still hold to the old designation. 

The many efforts of the investigators in most diverse 
directions concerning the causes and the nature of “rancidity,” 
whether in connection with crude fats, butter or margarine, 
show in the best possible way how varied are the views in 
this respect. In spite of the fact that by profound studies 
much light was thrown upon the confused occurrences, 
nevertheless, many a gap remains to be filled, and it is in 
reality extraordinarily astoynding that during about 20 years 
only comparatively littlke new and important additional dis 
coveries were made in this fieid. Especially in respect to the 
change which crude fats (of vegetable and animal origin) 
undergo under the influence of fat splitting factors, has little 
work been done. 

The experiments described in the following lines have 
shown that a sharp distinction is to be made in regard to 
the fat splitting process of crude fats and the fat designated 
as margarine or artificial food fat, products prepared from 
crude fats with the additional use of milk and other nutritive 
substances -(lecithin, yolk, sugar). For the causes of the 
fat decomposition in the two products are, as we shall 
attempt to prove below, entirely different. 

It is intended in the first place to treat the changes of the 
crude fats and their causes in order to draw conclusions 
therefrom, as to how the industry may best protect itself 
against loss, and how at the same time immense values may 
be conserved for human food supply. 

The first who went thoroughly into the study of fat de- 


* Die Seife, 11/49, Nos. 4, 5. Jan. 1926, p. 50 


composition was the Frenchman Duclaux, whose investiga 
tions appeared in the periodical Le Lait. He divided the 
process into two principal groups, namely (1) oxidation 
processes and (2) hydrolytic processes \ccording to this 
or the unsaturated fatty acids especially are attacked by 

he oxidation process, and are transferred into saturated 

combinations. Even the glycerine does not remain unchanged, 
e thinks, but is transformed part into aldehydes and 

Ketones, a nange y WI the ting taste substances 





‘rancid” fat are supposed to be produced. As the measure 


f the amount of an oxidizing transportation may be used for 


the record of the iodine number. On the other hand, by the 


hydrolytic processes the fats are simply split into glycerine 
ind free fatty acids, and their amount is measured by thx 
uantity of liberated acids, and this acid number is usually 


expressed by the number of cubic centimeters of normal soda 


lve which is necessary for the neutralization of 100 grams 
f the fat under investigation 

In an article by Ritsert which appeared a few years later 
this author established the fact that the decomposition of 


pure fats is to be explained by the action of oxygen or cf 


Ile exposed pure lard to a vigor 


carbon dioxide in the air. 
ous action of oxygen under influence of sunlight, and demon- 
strated that a large quantity of O was actually absorbed; 
the fat became “rancid.” That the oxygen is absorbed by 
the unsaturated fatty acids, as Duclaux had already main 
tained and had demonstrated in case of other fats, Ritsert 
was able to establish by recording the iodine number. He 
likewise studied the absorption of carbon dioxide, and found 
that this is likewise taken up, to be sure only to a certain 
degree and likewise only under the influence of sunlight; on 
the other hand nitrogen and hydrogen were not absorbed at 


all. 


In order to study the effect of the action of micro- 
organisms, which—as is here to be simply assumed—play 
the principal role in the breaking up process of margarine 
(as Duclaux had already pointed out as in case of butter), 
the following experiments were made upon crude fats 


Crude fats, namely: Hard fat, cocoanut oil, palm kernel 
oil, palm oil, peanut oil, soya bean oil, in the condition in 
which they come to the food fat manufacturer, namely, re- 

ned, were immersed in water mixed with spore material 
from mold-producing fungi (Penicillium commune and 
Cladosporium herbarum), which are known as strong fat 
splitters, were poured into a beaker and were cautiously 
melted in the water bath at 40° in order to secure an inti- 
mate mixture of fat and spore material; for months not the 
slightest change took place in the dark at room temperature, 
the fat tasted entirely unchanged, iodine number and acid 
numbers had remained almost the same. The mold spores 
had not germinated, but had in part perished, a proof that 
the living conditions are too impossible, which is explain- 
able by the absence of albuminous and other food sub- 
stances. Growth in the interior of the fat was not to be 
expected from the start on account of the almost complete 
absence of air, and did not take place, for, as is well known, 
mold fungi belong to those fungi which strictly grow only 
in air. Action of microorganisms in the splitting of crude 
fats therefore comes not into consideration, which was also 
proved by the fact that, at the analyses of samples of the 
above-named crude fats, these proved to be practically 
sterile after they had been kept for almost a year in the 
form of small pieces in open Erlenmeyer bottles in a dark 
chest at room temperature, and during this time were in- 
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Acid numbers and iodine numbers in 
oanut oil and palm kernel oil were slightly in- 
creased or diminished (but only very slightly), so that a 
slight oxidation effect and thereby a fat splitting process 
must have taken place; the remaining fats had been left 
chemically unchanged 

\t last it still remains to co 


crude tats, and in this connection the 


spected several times. 
case Of coc 





of the enzymes 
question can be 
are present in the tats before 

S called bacteria enzymes, 1 2. 
produced by micro-organisms through vital 
Since these latter find in the 


proved, they are 


nsider the effect 
upon 
only concerning those wh 
hand, and not concerning 








such as areé 1 
activity, or change of matte 
fats no possibility to live, as has been just 
also unable to form enzymes 

Natural or “original” enzymes, so-called lipases, are found 
in fats of both vegetable and animal origin, and in the 
of vegetable fats in their from which the 
fats have been extracted, in the case of animal fats by the 
intrusion into the ; of tissues and glands in which lipases 
are formed in tl al body. The enzyme action indi 
extraordl 


Case 


fruits and seeds 





ly strong influence upon the fat mole 
under certain conditions is 
its component parts. 


is only in these days, after met] 





cates an 
cule, so that the 
pletely broken up into 

It may be | 
have been 1 


he enzymes, t 





part of fats have become availa for human food whi 
formerly could find use only in the manufacture of soaps 
or candles. It is especially in the vegetable oil industr 
that a considerable advance and a new branch of manufac 


ture has since taken place, namely, the manufact 


table butter. Thus, e. g., palm oil contains in its 
an enzyme of extraordinary strength. 
by throwing the freshly harvested fruits into hot water, 
whereby the lipase is completely neutralized. It is only sincé 
this method has been followed according to the direction of 
isellor Fickendey (Sumatra) that the raw palm 
fully transported almost free from fatty 





re of vege 
fruit pulp 
This is dest yed 





success 





ACK to countries where it is consumed, where it is 
further ¢ rated in the margarine factories, and where it 
is especially appreciated as a fine oil 

By way of recapitulation it may be briefly restated con 
cerning the tat splittis ge of crude fats that according to the 
present attitude toward the process a modifi n of the 








same can result only by co-operation of light, air and 
humidity, since micro-organisms and lipases play no part, 
or rather, no longer play a part, as has been shown. Whether 


catalytic influences (e. g., metal, dust particles, remnants of 


vegetable fibers, as such) also exert an influence in this 
connection, all knowledge is so far entirely lacking; in fact, 
no attention at all has been paid to such factors, which 
hasten the above characterized process of hydrolytic « xida 


tion 
article; 
a certain system and order int 
of splitting fats 


This part of the problem is reserved for a later 
for the present our only concern has been to bring 
r knowledge of the 


pi ocess 


NEUTRALIZATION OF OLIVE OILS BY COL- 
LOIDAL CALCIUM CARBONATE* 


By V. Trmorurr, Alexandria 


In the year 1922 I had been directed by the management 
of the Egyptian Oil Industries, Ltd. to make some experi- 
ments for the refining of olive oil with alcohol. As a mat- 
ter of fact the question was concerning the edible olive oils 
of Palestine which in the retail trades are brought to the 
market with a very high content of fatty acid. I had at my 
disposal three samples of edible oils, in which the amount 
of free fatty acid was 10.9, 10.91 and 13.60 per cent 

In the course of my investigations I made several experi- 
ments for neutralizing with the 
chemicals, which probably appear tempting to every be- 
ginner in this field. 

As is quite generally known, chemicals, like for instance 
NaOH, Ca(OH)., Na,COs, NaHCOs, water etc., 


* Seifens Zig. (1925) Vol. 52, No. 28, p. 582. 


the olive oil customary 
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impart to olive oil a disagreeable taste, which must be re 
moved by deodorization, which however frequently is only 
partly successful, especially if the neutralization is under 
taken at too high a temperature, as on one occasion I ex 
perienced in my practice. 

Thus my efforts at improving the taste of olive oil, with- 
out resorting to deodorization remained without success 

Nevertheless I tried to work out a method for removing 
the fatty acids as soaps, without thereby making the taste 
After 


idea of 


more objectionable. 


| hit with calcium 
carbonate, since I was convinced that the reaction of fatty 


many unsuccessful experiments 


upon the treating the acid oil 


acid + CaCO; fatty acid calcium + CO, must demon- 
strably take place, even though slowly. The experiment 
however turned out unsatisfactorily. Although I had suc- 


from 23.70 
and finely 
found that 
in spite of the rather high temperature, the reaction could 


ceeded in reducing the acid number of the oil 


to 22.82 by applying a temperature of 70° C. 


sifted CaCO; in 6 hours by violent stirring, I 


be hastened by more violent stirring, by finer grinding and 
the use of the vacuum, although it exercised no taste deterior 
ating influence, and was also too tedious for a laboratory 
experiment 

[ had already given up the continuation of the experiments 
when it occurred to me to prepare and to use the carbonate 
as gel. After several trials I arrived at the following elabor 
ation of the process. To a solution of calcium chloride 
of specific gravity of 1.303 the equivalent quantity of a soda 
solution saturated to 25° is poured in while stirring. At first 
a clear gel is formed which becomes turbid after 1 to 2 
minutes and finally precipitates visible crystals of calcium 
carbonate Immediately before the formation of the whit 
precipitate the mixture must be used by stirring it int 
the oil : 

As an the following experiment is given: 28 
of dehydrated calcium chloride were dissolved in a triple 
quantity of water, 100 g of soda solution saturated at 
30° ¢ gravity of 1.230 were added with stirring 
after 4 minutes 1,000 g of olive oil (% F. F. A. 23.70) were 
in which the reaction took 


exampk , 
and 


specinc 


poured into the Griffen beaker, 
place and was stirred for 10 minutes while the Ca soap was 
forming which partly rose to the surface of the oil by CO, 
bubbles partly settled at the bottom of the beaker. After 
Itering. washing and drying the oil showed 0.6% F. F. A 

\ parallel experiment, which was made with the same oil 
and the same quantities of the chemicals used, with the differ 
ence that the calcium chloride—soda mixture was used a 
little time after formation of the white precipitate, resulted 
in an oil which showed 1.87 F. F. A. 

After such a treatment, the taste of the oil was consider 
ably improved: the bitter taste and the slightly sour odor dis 
appeared. The peculiar aroma of the olive oil remained 
undisturbed; it had a mild, decidedly better taste than the 
oil purified with alcohol 

The practical value of this procedure is problematical 
since the method generally used in Spain, Italy, and Greece 
is probably more practical. This consists in neutralizing the 
acid olive oil with sodium lye at not too high a temperature 
deodorizing the neutral oil in a high vacuum and at a cor 
respondingly low temperature, and then adding to the “blank” 
oil the “bouquet” by adding crude good olive oil. At any 
rate I believe that the experiment carried out by me should 
not be without interest, even though only of theoretical value 


Fancy Soap Protest Sustained 


Protest 138743—G of James McCreery 
& Co. (New York). Fancy soap classified at 60 per cent 
ad valorem under paragraph 1419, tariff act of 1922, is 
claimed dutiable at 30 per cent under paragraph 82. . 

Opinion by McClelland, G. A. The soap in question was 
held dutiable under paragraph 82 as claimed. Shallus ; 
United States (13 Ct. Cust. Appls. T. D. 40937) fol- 
lowed. 


No. 51524. Soap 
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HOW PAINT AND VARNISH MEN CO-OPERATE 


Organizations Are Accomplishing 


Sales Campaigns Apparently Are 


In many aspects of production, raw materials, sales, and 


organization, the soap manufacturing industry is closely 


paralleled by the industry of paint and varnish manufacture 


Unfortunately for the soap industry, this parallel cannot be 


indefinitely extended, for the paint and varnish industry is 
one of the best organized industries in the country and one 


ich has reaped as benefits from organization, if 


many 


t more, than any other industry in the country. So keenly 


value of co-operation felt throughout this industry 


that plans are under way for the co-ordination of all of the 


several existing paint and varnish associations in one greater 





well is the trade aware of the benefits of 


association and sé 
even closer co-operation to the trade that it is likely the pres 


will see at least a working agreement between the 


ent yeal 
rious paint and varnish national bodies, if not a detinite 


nd general merger of several of them 


Just what the paint and varnish organizations have been 
1 


ible to do tor the trade, for themselves as individuals and 


tor the benefit of the public through the co-operation which 
thei 


and dk ubtless will, be ot 


they have secured in national organizations should 


interest to members of the soap 


Unfortunately, it is impossible within the scope of 


trade 


an article of limited length to more than touch briefly upon 


he activities now carried on by the various paint organiza 
tions, or to more than mention the functions of some of the 
important ones affiliated with the paint and varnish manu- 
facturers 


Six Trade Bodies 


There are six major organizations at work in the paint 
and varnish industry to bring about improved methods in 
sales, greater distribution and effect the numerous economies 
distributive methods which almost 
Of these, the strongest and pos 
National Paint, Oil 


The others, some of which are close ly 


manufacturing and 


ny industry badly needs. 


bly the most important is the and 


Varnish Association 


filiated with the first are the Paint Manufacturers’ Asso- 
ation of the United States, the National Varnish Manu 
facturers’ Association, the Paint Superintendents’ Associa 


Varnish 


Association of 


Sales Managers’ Council and 
Master 


associations, 


on, the Paint and 


the National 
addition to these 
bodies working generally in co-operation with the National 


House Painters. In 


formal there are separate 


Paint, Oil and Varnish Association which handle the “Save 


the Surface’ campaign and the “Clean-up and Paint-up” 
Campaign. 

These various associations, many of which are already 
co-operatnig closely with one another, thoroughly cover the 
fields of the two distinct classes of trade associations which 
were outlined in our recent article on the Portland Cement 
Manufacturers’ Association. Both the educational side of the 
paint and varnish industries and the purely trade side of the 
business are taken care of through the organizations whose 
functions cannot be said to fall definitely within either one 


class or the other. 


Regional Organization 


The organization of the National Paint, Oil and Varnish 
handled more or less along district and 
The central office in New York handles the 


Association is 
regional lines. 


Much to Solve Trade Problems: 
Most Effective of Any Industry 
executive work of the association and is under the direc- 
tion of George V. Hogan, who has been secretary of the 


central office acts as a 


district 


association for several years. The 


clearing house for matters involving the 
branches and carries out through a committee plans for the 


various 


innual general meetings or conventions of the association. 


Che regional groups or local paint clubs, all of which are 
affiliated wit body and members of which are 
, carry 


also members of the national bod) work of 
I ding regular meet- 


h the national 
on the 
the association in the various localities, h« 


ings during a stated season of the year and discussing, in 


1 
the na- 


iddition to the problems, engaging the attention of 


tional association, the local problems which 





time to time, and which may or may not aff 


fi the other regional or sectional bodies. 

The wide national scope of the National Paint, Oil and 
Varnish Association has long excited the favorable com- 
ment of members and officials of other izations a 





similar character It is best described by stati 





are at present forty-nine branches scattered throughout the 
country. The branches, with the number of members in 
each, all of which are also members of the national organ- 


ization, were as follows in October last. Undoubtedly more 


members have been added since that time, especially inas- 


much as the association is now in the midst of a vigorous 


and, according to reports, successful membership campaigt 
\tlanta, 25; Buffalo, 28; 

Central New Syracuse, 10; 

Charlotte, 9 


Baltimore, 30; Birmingham, 7; 
York headquarters at 
Chattanooga, 8; Chicago, 146; Cincinnati, 61; 
Cleveland, 80; Colorado, with headquarters 
Dallas, 7; Detroit, 45; Dayton, 9; Duluth, 
Worth, 5 
Houston, 7; 
40; Knoxville, 10; 
5; Memphis, 10; 


with 


Columbus, 20; 


at Denver, 12; 


5; Fort Golden Gate, with headquarters at San 


Indianapolis, 27; Kansas City, 
Los Angeles, 25; Macon, 


Miami, 9; Minneapolis-St. 


Francisco, 30; 
Louisville, 28; 


Milw aukee, 26; 


Paul, 38;. Nebraska, with headquarters at Omaha, 17; New 
England, with headquarters at Boston, 78; New Orleans, 
22; New York, 258; Oakland, 5; Philadelphia, 76; Pitts- 


burgh, 41; Portland, Ore., 14; 
16; Rochester, 14; St. Louis, ¢ San Diego, 7; 
ll; Terra Haute, 5; Toledo, 20; Toronto, Ont., 28; Utah, 


with headquarters at Salt Lake City, 8; and Washington, 10. 


iet Sound, 30; Richmond, 


Pie 
/ 


Savannah, 


Extensive Work Accomplished 

regional or local 
groups in addition to giving the members the opportunity of 
local leads to 
greater unity and co-operation among the individual mem- 


The organization of the association in 


taking up and _ handling problems, also 


bers of the association. The friendly rivalry between these 
local clubs brings about increased interest in the clubs and 
hence in the national body and in addition is the means of 
stimulating a steady growth in membership in the asso- 
ciation 

The work of the National Paint, Oil and Varnish Asso- 
ciation is too Probably 
the major activities are in standardization work, extension 
of the use and sale of paint and varnish and in the protec- 
tion of the rights of the members. 


The association in co-operation with the government has 


varied to more than touch upon. 








long worked for standardization in the industry. The neces- 


sit t 0) + 


indardization is apparent from the nature 





he industry itself he types, shade and yarieties of 
( 5 nerous sizes and forms of containers have 
long militated a rainst any sort of close co-operation between 
members of the trade and have been a distinct injury to the 
industry in that the public has been confused as to the 


—_ ohy 2 1 
shades available and the size of containers and their costs. 


the good offices of the association 


eration with the Department of Commerce, this 


Much 


problem bids fair to be solved in the immediate future 


has already been done lor example, a standard shade 

is been adopted. This does not mean that the variety 
yf colors is limited or that individual manufacturers are 
no longer able to produce such colors as their trade may 


desire, but merely that certain standard designations of 
and that in all cases these stand 


ds mean approximately the same thing. In addition, the 


number of colors to be produced is being cut down mate 
rially Economy in production has been secured by Emiting, 


not the output, but the wide variety of differently mamed 
} 


shades which have been approximately the same in general 


Containers Standardized 


The container problem has also been handled with some 
measure of success. Only recently, one of the smaller con 
tainers was eliminated entirely by general agreement. In 
addition, the sizes have been standardized and to some ex 
tent forms have been made more uniform than for many 
years past. The public has been protected by an assurance, 
backed by the association and its membership, which in 
cludes practically all of the important manufacturers and 
many of the leading dealers in paints and varnishes, that it 
gets what it pays for in the purchase of paints and varnishes. 
In addition, the economies effected have by no means been 
absorbed by the manufacturers. The highly competitive 
condition of the industry, regardless of its close co-opera- 
tion, has insured that a goodly percentage of any savings 
brought about through the association should be passed on 
to the ultimate buyer of goods. 

While _ the standardization is not at the 


moment an acute one in the soap industry, it is apparent 


problem ot 


on the surface that much good could be accomplished 
through a discussion of packings, and weights in the trade 
along the lines of the work just outlined. The export trade 
would particularly be benefited by some such measures. 

In sales promotion work, it is undoubted that the Na- 
tional Paint, Oil and Varnish Association stands pre-eminent 
among trade associations. It has succeeded in bringing 
two slogans home to the public as few slogans have ever 
been brought home before It has done this through the 
organization of two important sales campaigns, one of which 
is a steady all year round proposition and the other a sea- 
sonal one to increase sales at certain definite and specified 
times 

The “Save the Surface” campaign, while it has developed 
a separate organization with headquarters in Philadelphia 
under the control of experienced paint and varnish men, is 
really a child of the Paint, Oil and Varnish Association. 
It remains largely under the control of that association 
although acting and operating at present as a separate body. 
The purpose of a campaign is twofold. The first and pre- 
eminent is undoubtedly the selfish motive of selling more 
paint and varnish. The second, which arose out of casting 
about for a method of selling more paint and varnish, has 
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been the undoubted fact that paint and varnish are a forn 


ot necessary msurance 


Trade Mark Work 











Another matter which has engaged tl tion the 
issociation with some measure of success een 
trade-mark registration rl issociation \ 
prove to the members tf] ilu registt 
countries and has actually operated to bring about su 
istration and to protect registered trade-marks from infring 
ment. Still another matter to which some attention has bx 
paid is the one of insurance, on which a regular commuitt 
yperates in the industry under the auspices of the ass t 
and under its direction Special committees t at t 
regular conventions on such other matters as trac 
general may be interested i These include such things 


quality, raw materials, legislation and any other problems 
which at the moment may confront the industry 
The conventions of the association are held annually 

cities chosen by the organization The attendance at these 
lelegates from each of the local paint 
numerous other members of the vari- 
nd that attendance is not only a pleas- 
distinct aid in the conduct of their affairs 


conventions includes « 


clubs, and, in additicn, 


j } } } 
ous local bodies who 


ure but 
Paint Makers’ Group 
Association is 


The function of the Paint Manufacturers’ 
somewhat more technical than that of the National Paint, 
Oil and Varnish Association. Membership in the associa 
tion is limited to manufacturers of paint, and while some of 
the general business problems of the paint manufacturer art 
discussed and handled by the association, it is primarily in- 
terested in the matter of paint technology and purely manu- 
facturing problems connected with the manufacture of paint 
Membership in the association is held by practically all of 
the large and many of the smaller producers. The member- 
ship interlocks rather closely with that of the larger organi- 
zation, many firms being members of both bodies. 

What this association does for the paint trade, the Na- 
tional Varnish Manufacturers’ Association does for makers 
of varnish. Technical problems of the trade and quesuons 
peculiar to the varnish industry are discussed at its meetings 

A newly established body which is conducting some rather 
important werk is the Paint and Varnish Sales Managers’ 
Council. This body, which is the result of efforts to arrive 
at correct sales methods and to standardize such matters as 
routing and compensation of salesmen and other problems 
having to do wholly with the distributive end of the paint 
and varnish business, has functioned admirably durin its 
rather brief existence and is gradually coming to fill a long- 
felt want in the trade, which could not be covered adequately 
by the larger organizations with other and somewhat broader 
problems to care for. 


Advantages of Organization 


In addition, there is an organization which, while not 
afhiiated with the manufacturers directly, has a considerable 
bearing upon the success of efforts to promote the sale and 
use of paint and varnish. This is the Master House Painters’ 
Association, an organization of master painters who meet 
periodicaliy to discuss problems and difficulties of those wh« 
actually apply the paint and to consider improvements it 
technical and business practice in this important trad 

At present, efforts are being made to unite at least three 
of these organizations under a single controlling head, and 
it is highly probable that these efforts will 

Briefly, these are the services which the paint manuf 
turer has come to expect from his association membership 
He has found it of undoubted value and of steadily increas- 
ing worth in the conduct of his business. That business is 
not wholly different from that of the soap maker. In fact. 
the industries are far more closely allied than are the soap 
and cement trades. The soap industry has thus far failed to 
take advantage of numerous opportunities to secure the bene- 
fits of such co-operation. Possibly the undoubted worth ol 
the paint trade organizations to their members and the ex- 
perience which the paint manufacturers and dealers have had 
with their associations may be of interest to those in the 
soap trade who may seek at a later date to profit by this ex- 
ample of what co-operation and intra-trade friendliness can 
accomplish. 


be successful 
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PEARS INTRODUCES NEW TOILET SOAP 
Special Correspondence to This Journal 


on, April 2.—A. & | 
icturing concern which has long made 


Pears, Ltd., the English soap 
oval cakes of 
unsparent toilet soap, has just announced the introduction 


yf a new soap to which the name of “Golden Glory” has been 


give 
statement regarding the new soap, the concern 
( es it as “the greatest soap-making discovery sinc« 
178° when \ndrew Pears pertected the method of 1 nme 
ilet soap which gave to mankind the universally know: 
ke f pure transparent soap e ( 
des ed the means by vhich the masterpiece vas produced 
' ' 
( chemi il process \ ( ~ | s t r 
mpure and noxi . ies ‘ ’ 
‘ = ib] nited 
N n the year 192¢ the tement « ‘ 
( vilege of his descendants t int nce the i 
( in mcomparable developme Aa 
; ecret \fter continuous experiment we have been 
bl ipply our unique refining process to soap containing 
st ee-lathering emollient oils which n ‘ ir 
ae a lable f t in ¢ pre til 
1 vit ! 
| (i eautilic ‘ q 
‘ 1 ( e sur ‘ 1 
n ( Sy 
) in | land at & 
wo cents more ul | ( f Pears 
| ent soa] 
DETERMINATION OF RESIN IN SOAP 
(. pe Betsunce (Bull. Mat. Gra 1925 l 4, 79—85 
p t ( ed d e ( S 
’ illowed » « ] k 23 erabl 
re run into a mixture of 16.5 « of iminium 
pl solution (55.5 @. of the hvdrated salt per litre), 
| 20 ec. of water, also bel 23 e resultant mixture 
s promptl lItered through a folded paper, and the precipi 
vashed with water until 50° c. f the Itrate cor 
taining one drop of phenolphthalein reddened by one drop 
NaOH $solution, then three times with 15 c.« f al 
| i strength of 65 twice with 15 c.c. of alcohol of 
Of ind twice again with alcohol of 65°, no case allow 
thi ccessive washings to be completely removed bet 
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ipitate readily becomes in 


ite is then titrated by meat 


the next, as. thi pre 


us The alcohol ltr 





1 NaOl/ll solution, and evaporated to drynes r) 
weight of the residue, calculated as sodium resinate il 
tl h it consists actually of the sodium salt f fatty 
acids, which latter have presumably been displaced fren 
their aluminium salts by the resin), gives the weight of 
resin present in the soap taken. The result should be cor 
rmed by comparison with that obtained by titration of the 
wcoholic filtrate. This method is stated to give much more 
accurate results than does Twitchell’ method in cases 


content is less than 5%, but to be useless 


where this is above 20% 


1 1 
where the resin 


Franco-German Potash Pact Signed 


\ long term agreement between French and German potash 

terests for a continuance of the provisional arrangement 
controlling production and exportation of potash from France 
and Germany has been completed according to a cable dis 
patch. The agreement is understood to be effective from 
May 1, the date on which the provisional agreement is to 
expire, the report said. 

The new agreement as well as the old divides the world’s 
potash markets outside of Germany, France and French 
colonies and protectorates in the ratio of 70 per cent of the 
trade to Germany and 30 per cent to France Although this 
ratio applies to all outside markets for the present, it is 
stated that future ratios for these markets are dependent upon 
the extent to which potash sales increase. 


FEATURES OF SOAP MATERIAL MARKET 
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[he past month has been a bad one for brokers and deal- 
ers, but manufacturers unite in saying that business is quite 
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up to expectations. They indicate that sales 























siderably exceeded those in the same month of 1925, a show 
ng which, on the face of it, should lead t \ mplaints 
as to the volume of business. In imported chemicals, the 
situation has not been quite so satisfactory Prices are 
unchanged but they look none to« rm. In fact, were it not 
or considerable firmness in shipment qu especially 
the potas salts, there wot Indoubte \ ¢ me shad- 
ng in local circles \s it is, however, the situation remains 
rea nably teady and unchanged 
Other Soap Materials 
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neous soap making materials. It | ‘ ‘ y 
ivy receipts at Southern points from D ival 
tor In addition, the demand from abroad seems to have 
een well satisfied and there is, at present, no very great 
movement of supplies to foreign | rs S makers are 
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RANCIDITY AND YELLOWING OF SOAP 
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1 per cent NH,HCO. did not ¢ 
ur months, nor did soap containing 1 pet nt NaHCO 
Unpressed soap containing 1 per cent Na.CO..(NH,).( 
nd 1 r cent Na.S.O remained hite 1 rless 4 
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Production of Potash in 1925 
Producers of pota h in the United Sta 
output in 1925 amounted to 51,544 short tor f crude 
potash salts containing 25,439 short tons of potash, accord 
ing to the Bureau of Mines, Department of Commercs 
Sales by producers amounted to 52,823 short tons of ct 
potash containing 25,802 short tons of—equivalent to just 
thout one-tenth of the potash content of salts rted dur 
ing the year The domestic potash materi sole vere 





valued at $1,204,024 \bout 31,000 short tons of crude 
potash, with an available content of 10,000 tons remained it 
producers’ stocks December 31, 1925 


Features to Be Found on Other Pages 


Readers of the Soap Section usually will find 
interest in our Trade Notes, as well as in Patents and 
Trade-Marks and Washington and Foreign Correspondence 


items ¢ 


News Permeates Every Page 


The text pages of THE AMERICAN PERFUMER AND ESSEN- 
rrAL Ort Review do not contain all of the news. You must 
read the advertising pages also to get the full benefit. 
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MARKET REVIEW ON TALLOW, ETC. 


TALLOW 
/ This 


cially for Tournal.) 


is practically unchanged with 


pound ex producers’ plants or 


the market is fairly steady and sales 


are reported of New York special grade at 8%c delivered 


house grease can be quoted at &c pound loose 


per 


grades at relative prices 


Middle West 


better tone which indicates that any 


he markets 1n_ the and at western points 


further 


have a slightly 


decline is not likely to be considerable, and good quality 


ct based on 


still 
fact that 


ck is bemg readily absorbed at current prices 
81,-854¢ However, sentiment is 


should be taken of the 
now receded fully 1-1! 


prime packer tallow 
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re h but due cognizance 


have yc per pound, and prices 
look 
ticularly when the factor of South 
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the market during the 
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prices 


now prevailing should begin to more attractive pat 


American and Australian 
longer be considered as an influence 


can no upon 


next few weeks 


Topias T. PERGAMENT 
GLYCERINE 
(Illritten Specially for This Journal) 
March 


glycerine has been lowered 


Since our review the price of chemically pur« 


‘4c per lb., the accepted quota 
tion today being 23%c in bulk. The price for dynamite ad 


vanced to 224%4c 


per lb. a fortnight ago, when some severe 
shading on the part of one of the refiners weakened the 
situation the 
steadily advancing, and is now at the highest point reached 


The fundamental position of the market 


somewhat. Crude, on other hand, has been 


since last autumn. 
is sound, and there seems but little likelihood of any marked 
decline, but rather a chance of higher prices a little later 
Already 


ture anti-freeze solutions are beginning to 


people who manufac- 
their 
glycerine for this trade for next season, and as their asso 


on and surely by autumn. 


conserve 


ciation has subscribed a large fund for advertising propa 
ganda, we have no doubt that they will succeed in disposing 
of as much as they did last year. Glycerine stocks in this 
country are not heavy and the consumption of the article 
among the older industries is being added to by new uses 
discovered. European stocks are also said to be small and 
the production somewhat curtailed, so that taking it all in all 
the prospect is more for higher prices than otherwise. 


\pril 14, 1926. W. A. Stoprorp 


VEGETABLE OILS 
This Journal) 


the 


(Written Specially for 


The interest on 


facturers 


lack of buying part of soap manu 


has been followed by a general softness of th 


market. Prices of raw materials, such as copra and palm 
kernels have declined, but not as much comparatively speak 
ing as prices of cocoanut oil and palm kernel oil here. 
Producers of these oils at points of origin are reluctant 
) sell forward deliveries at levels prevailing here today, with 
he result that very little oil has been sold for future delivery 
Stocks of not any too large here, and while 


nere oils are 


APRIL, 1926 


ESSENTIAL O1L REVIEW 


buying during the last few weeks has been small, the de- 
mand is gradually taking up the accumulated stocks. 

Stocks of South are small and 
prices now are far too high for the soap kettle. Corn and 
soya bean oils are available at fractionally lower prices. 


crude cotton oil in the 


Labor troubles at some of the textile mills are having 
their effect on olive oil and olive oil foots consumption and 
the demand has fallen off quite some. 


\pril 14, 1926. A. 


INDUSTRIAL CHEMICALS 


Some of the recent weakness in the alkali group has been 


H. Horner. 


overcome. It has been done through some improvement in 
the direct demand from the consumers to the producers, 
which has served to absorb some of the surplus of caustic 
soda which was gradually piling up and threatening to break 


the market. Prices are firmer. They can still be shaded on 


direct business in volume but no immediate disturbance in 


general market values is anticipated 


(Continued on Preceding Page) 


SOAP MATERIAL 
Tallow and Grease 


Tallow, New York, Edible, New 
9V4%4c. Yellow. grease, White 
New York, 8%c. 

Rosin, New York, April 15, 1926. 
Common to good 9.50 
Pe siakeou coves “eee 
es a ible eee 
ae , sae 1B 
ae ‘ive cack ee 

13.00 
Starch Pearl, per 100 Ibs. 
Starch, Powdered, per 100 Ibs. 
Stearic acid, single pressed, per Ib. 
Stearic acid, double pressed, per lb. 
Stearic acid, triple pressed, per lb. 17 @ 
Glvcerine, C. P., per lb. 23Y4@ 

dynamite 22 
Soap lye, crude 80 per cent, loose, per Ib.. —.143%4@ 
Saponification, per |b. wees sates 16%4@ 


OILS 


Special 8c. 


New York, 


York, 


7c grease, 


13.70 
14.00 
14.50 


$3.22 @ 
3.32 @ 
1344@ 
.144@ 


Cocoanut, edible, per Ib. 
Cocoanut, Ceylon, Dom., 
Palm, Lagos, per Ib. 
Palm, Niger, per lb. 
Palm, Kernel, per Ib. ih 
Cotton, crude, per lb., f. 0. b., 
Cotton, refined, per Ib., New 
Soya Bean, per Ib. 

Corn, crude, per Ib 

Castor, No. 1, per lb. 

Castor, No. 3, per Ib. 12%@ 
Peanut, crude, per Ib ; coenewee 
Peanut, refined, per Ib. ... emadenee 16 @ 
Olive, denatured, per gal Rats : 20 @ 
Olive Foots, prime green, per Ib. 084 @ 


scltaleks's Seaacy cast 1 
per Ib. 11 @ 
8YUa 
O8Z@ 
O9SR@ 
104@ 
114%@ 
13%@ 
114%@ 
13 @ 


Chemicals 


3.20 
1.45 


07% 


3.10 @ 
1.38 @ 


Soda, Caustic, 76 per cent, 100 Ibs. 

Soda Ash, 58 per cent, per 100 Ibs. 

Potash, Caustic, 88@92 per cent, per lb., 
07 K@ 


BEG RE. can eiats i 
Salt, Common, fine per ton 
Sulphuric acid 60 degrees, per ton 
Sulphuric acid, 66 degrees, per ton 
Borax, crystals, per lb. 
Borax, granular, per Ib. i 
Zinc oxide, American, lead free, per lb. 


OSH@ .06% 
15.00 @24.00 
10.50 @11.00 
14.00 @16.00 

04%4@ 05% 

04%,@ 05% 

074@ 07% 








